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Pulguk-sa and Haein-sa Temples, which are ~ical Buddhist temple 
destinations, are located in the south-east of the Korean 
peninsula and attract the highest number of tourists of the two-
thousand temples in Korea. Pulguk-sa is located in the Kyongj u 
National Park, and Haein-sa is in the Mount Kaya National Park. 
Both temple sites have been designated officially as Historic and 
Scenic Sites by the Korean Government. This thesis examines the 
total impact of tourism at these two important temples and in so 
doing draws out a number of p::>licy recommendations to improve them 
as tourist destinations. 
To carry out the research, surveys were undertaken which 
incorporated the business community, the monks and the visitors at 
the temple sites, together with numerous face to face interviews 
with the temple authorites and local and national government 
officials. In addition to providing much qualitative information, 
the surveys made possible the construction of local Input-output 
models to assess the economic impact of tourism. In this manner 
an overall perspective of the tourism demand and supply situation 
at the two temples was obtained which enabled comparisons to be 
made, the economic importance of tourism to be identified, and 
development priorities to be listedL 
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16. 
~l 
1.1 Purpose of the Study 
Buddhism was introduced to Korea in 372 AD dur ing the reign of King 
Sosurim of the Koguryo Dynasty (37 Be to 668 AD). Ever since the faith 
arrived from China, Buddhist ideas have provided the chief inspiration 
for Korea's architecture, painting, scultpure, ceramics, metalwork and 
countless other art forms. Temple architecture is not only magnificent 
in its size, but also delicate and colourful in its construction. 
Today, over 2,000 temples dot the land, from huge complexes to tiny 
buildings (1). Among them a total of 254 temples - 13 per cent of the 
total Buddhist temples - are located in the boundary of the National 
Parks, Provincial Parks, Appointed Tourist Resorts and Designated 
Tourist and Recreation Zones as indicated in Figure 1.1 (2). These 
temples, which include indoor and outdoor Buddha images, Buddha 
shrines, stone Buddha statues and sculptures, pagodas, paintings and 
Ii terature as their main tourism resources, have contributed to the 
development of tour ism in Korea. Buddhist temples, as tour ist 
attractions, have motivated the common people to travel and thereby 
nurture the traditional pattern of domestic tourism - a visit to the 
Buddhist temples to appreciate the Buddhist heritage, various events 
and natural scenery - which has been handed down to the people of 
today. 
During the past decade, 41-46 per cent of domestic tourists have 
visited Buddhist temples and historic sites to appreciate the cultural 
and historical elements in these areas. Figure 1.2 illustrates the 
distribution of domestic tourism by purpose of visit (3). In 1984 a 
17 
Figure 1.1 
Number of Temples Located in the Parks and Tourist Zones 
Source 
35 (13.8%) 
Provincial parks 
254 temples 
( 100%) 
37 (14.6%) 
Appointed tourist resorts 
170 (66.9%) 
Korea National Tourism Corporation 
18 
Figure 1.2 
The Purpose of Trip taken by Domestic Tourists (1976 - 1984) 
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Source . . Korea National Tourism Corporation 
[}O 40 
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19 
total of 63,550,000 tourists - 41.4 per cent of total (4) domestic 
tourism - travelled to the temples and historic sites. This represents 
slightly more than 1.6 trips per member of the population, which 
underlines the ~portance of these temples as tourist destinations. 
There are 17 National Parks, 21 Provincial Parks, 109 Appointed Tourist 
Resorts and 92 Designated Tourist and Recreation Zones in the country 
as of December 1986 (5). These officially recognised tourist 
destinations chiefly contain Buddhist temples, mountains, hot springs, 
caves and waterfalls as the main tourism resources. The components of 
the tourist attractions broken down by categorised zones are shown In 
Table 1.1: the geographical distribution of tourism resources is 
illustrated in Figure 1.3. The majority of these destinations are 
famous for their Buddhist temples and natural scenery. 
It is very interesting to note that the most ancient and famous temples 
are found mainly in Youngnam region, the south-east area of the 
peninsula. More than 55 per cent of the total tourism resources in the 
area are defined as Buddhist cultural patrimony including temples and 
monuments (6). In particular, Pulguk-sa Temple and Haein-sa Temple in 
the region attract the highest number of tourists among the 2,000 
temples, as shown in Figure 1.4. This is due to their historic 
reputation, imposing size and their uniqueness in terms of surrounding 
attractions. Pulguk-sa Temple, the largest and most imposing Buddhist 
temple complex, is located in Kyongju National Park which is one of the 
ten most ancient and historic cultural city sites in the world (as 
designated by UNESCO at the Thailand conference of December 1979), 
while Haein-sa Temple, the centre of hermitages, shrines and satellite 
temples, is located in Mount Kaya National Park and is sur rounded by 
beautiful natural scenery. 
In 1983 a total of 1,747,579 tourists visited the Pulguk-sa temple, 
while Haein-sa Temple attracted 693,907 tourists (7). Thus the two 
temples have attracted a total of 2,441,486 tourists - approximately 24 
per cent of the total domestic tourists who made the trip to Buddhist 
temples and historic relic spots in the year. But in 1987 the two 
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Table 1.1 
'!he Cooponents of Tourist Attractions by categorised Zone 
Categorised 
Zone 
Attraction 
Tanp1e 
Mountain 
Hot Spring 
Cave 
Waterfall 
and River 
Total area 
(Krn2) 
National 
Park 
(17) 
37 
95 
3 
71 
88 
5,593.835 
(79.6%) 
Provincial 
Park 
(21) 
35 
50 
42 
24 
798.621 
(11.4%) 
Source Ministry of Construction and KNTC. 
Appointed 
Tourist 
Resort 
(109) 
170 
37 
8 
13 
49 
464.867 
(6.6%) 
Designated Total 
Tourist & 
Rec'n Zone 777 
(92) (100%) 
12 254 
(33%) 
11 193 
(25%) 
4 15 
(2%) 
9 135 
(17%) 
19 180 
(23%) 
165.191 7,022.514 
(2.4%) (100%) 
Figure 1.3 
The Geographical Distribution of Tourism Resources 
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Figure 1.4 
Tourist Destinations in Youngnam Tourist Zone 
(South East area of the country) 
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temples attracted a total of 2,680,146 tourists; a 10 per cent increase 
over the past four years (see Appendices la and lb). Figures 1.5 and 
1.6 show the number of visitors and the tourist trends in both temple 
si tes by year. 
In comparing tourist trends for the two destinations, Pulguk-sa Temple 
showed an average annual rate of increase of 7 per cent, while Haein-sa 
Temple site showed an average annual increase of 8 per cent over the 
past ten years. The reasons for a decreased number of visitors in 1979 
and 1980 for both destinations were mainly due to economic recession 
and political instability in Korea during that time frame. The numbers 
at Haein-sa have also declined slightly in the last few years. 
The purpose of this study is to explore the characteristics and 
uniqueness of Pulguk-sa and Haein-sa temples and to compare each 
element through an analysis of the data and facts obtained from survey 
researc~ The visitors, inhabitants (or shopowners) and monks in the 
temples will be the objects of the survey in order to compare the 
features of the two temples. In this comparative study the composition 
and characteristics of the visitors, the income distribution and 
attitude of the inhabitants, and the monks' attitude towards tourists 
will be analysed, based on economic and socio-cultural aspects. 
Additionally, the temple revenue from tourists' entrance fees will be 
examined in terms of management of the temples as well as preservation 
of the tourism resources and surroundings. 
1 • 2 ~thod and Scope of the study 
The aim of this research is to explore the characteristics and unique 
qualities of Pulguk-sa and Haein-sa temples as tourist destinations so 
as to compare each element comprising the tourist phenomenon. 
Accordingly, the characteristics of markets, the socio-cultural and the 
economic impact of tourism on the two temple sites will be examined so 
as to analyse and compare the significance of tourism in the areas. 
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Figure 1.5 
Trends of Visitor Arrivals in Pulguk-sa and Haein-sa Temples 
(1978 - 1987) 
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Figure 1.6 
Trends of Tourist Receipts in Pulguk-sa and Haein-sa Temples 
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In this context the evaluation of tour ism development and the total 
assessment of the sites will be carried out so that recommendations for 
the maximisation of the socio-cultural and economic benefits of tourism 
to the destinations can be made. In order to extract the various data 
and information, the written questionnaires for the visitors, 
inhabitants and monks are composed bilingually in Korean and Englis~ 
The composition, trends, characteristics, expenditure, income and 
attitude of the interviewees will be covered widely as shown in the 
attached questionnaires. 
The methodology which will be utilised in the conduct of this study can 
be described as follows: 
(1) A review and utilisation of the relevant literature and 
statistical reports will be carried out. 
(2) A visitors' survey based on the distribution of written 
questionnaires and the self-completion system; a whole year-round 
survey with the correct size of random sampling will be conducted. 
(3) An inhabitants' or shopowners' survey based on the distribution 
of written questionnaires; a universal survey for both temple 
sites during the scheduled period will be conducted 
(4) An interview survey of the monks in both temples on a case by case 
basis; a wri tten questionnaire survey will also be completed to 
obtain the supplementary data and information. 
(5) To obtain incidental data and information related to the subject, 
interviews with individuals (tourists, inhabitants, monks, etc.) 
and on-site observations will be carried out sbnultaneously. 
The detailed scope and method of each survey is as follows: 
2, 
(1) Visitors' Survey 
a. SCope: In order to determine the sample size, anticipate a 
margin of error and calculate confidence intervals, a sample 
proportion and the population should be considered. To 
extract d, the allowed error which may arise out of 
particular confidence intervals against the sample 
proportion, the following formula is required: 
d = ZGX/2~ P(~-P) n 
• (1- ) (1.1) 
-W-
Where 
z d./2 = Value satisfying confidence intervals of 
100(1- ~ ) for the standard normal distribution 
p = sample proportion 
n = sample size 
N = Size of the population 
In order to extract n, the sample size, we have, based on 
formula (1. 1 ) . 
p(l-p) 
n= (1.2) 
p(l-p) 
+ 
(z lX/2) 2 N 
Substituting the allowed error d = 0.02 (2%) and the 
anticipated sample proportion p = 0.50 (with 95% of 
confidence intervals) into the formula (1.2). 
n = 
(0.02) 2 
(1.96) 2 
0.5(1-0.5) 
0.5(1-0.5) 
+ 
N 
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Here the size of rx>pulation is N = 2,674,841 (total number of 
visitors to Pulguk-sa (1,869,909) and Haein-sa (804,932) 
temples anticipated in 1984 at the time of preparing the 
survey). 'Iherefore the required sample size is: 
n = Q .5(1-0.5) 
(0.02)2 0.5(1-0.5) 
+ (1.96) 2 2,674,841 
= 2,398.9 
Which is 0.08968 per cent of the total number of anticipated 
visitor arrivals to the temples in 1984. Accordingly the 
sample size for both temples may be decided on the total 
sample proportion as follows: 
Pulguk-sa Tanp1e 
Haein-sa Tanple 
Total 
Anticipated 
No. of Visitors 
in 1984 
1,869,909 
804,932 
2,674,841 
Increase 
rate 
(%) 
7 
16 
9.6 
Semple 
Size 
1,677 
722 
2,399 
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(b) Method: Simple randan sampling survey: 
Distribute the questionnaires to the visitors at the entrance 
gate of each temple for one week (Sunday through Saturday) 
per month (sample size for each time period to be based on 
the total number of visitors in the previous year). The 
completed questionnaire (self-administered basis with 
assistance provided by the field-workers) will be collected 
at the gate when the tourists leave the temple sites. 
(c) Survey period: 1 September 1984 - 30 August 1985 (12 months). 
(2) Inhabitants· Survey 
(a) Scope: An administrative unit, Kyongju City where Pulguk-sa 
Temple is located and Kaya Myon (a sub-county) where Haein-sa 
Temple is located will be the boundary of the survey. 
(b) Method: Universal and partial survey: 
Personal calls were made to all shop:>wners (218 businesses) 
of the tourism facilities at the temple sites in order to 
conduct a uni versal survey based on the designed 
questionnaires; data and information collected from the 
temple sites being utilised for the comparative study of 
socio-cultural and economic impact of temple tourism. 
In order to analyse the economic impact of tourism and the 
industrial structure effectively in both administrative 
regions, the compilation of the input-output tables of 
Kyongju City (Pulguk-sa Temple) and Kaya Myon (Haein-sa 
Temple) were required. In obtaining the data needed to build 
up input-output tables of two administrative regions, a 
partial survey of the input, trade margin and commodity 
distribution of the industries was conducted 
(c) SUrvey period: 1 January 1986 - 31 December 1987. 
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(3) Monks' Survey 
(a) SCope: A total of 82 senior priests - 20% of the total monks 
serving in Pulguk-sa and Haein-sa tanples. 
(b) Method: Representative cluster survey: 
Personal calls were made to the senior priests serving in the 
temples to conduct a small group (2 to 3 monks at one time) 
interviews based on the designed questionnaire; data and 
information collected from the survey on the senior priests 
in both temples being utilised for the comparative study. 
(c) SUrvey Period: 1 September 1985 - 31 December 1985. 
In order to analyse the raw data and information effectively in terms 
of examining and proving the relations between various elements of the 
two temple sites and both administrative regions, a computer was 
utilised to ensure accurate results. The scope of the study was 
limited to Kyongju City (Pulguk-sa Temple) or Kyongju National Park and 
Kaya Myon (Haein-sa Temple) or Mount Kaya National Park in Kyong-sang 
province on the south-east side of the peninsula. 
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J\Wendix 1.a 
Tourist Arrivals and Tourist Receipts in Pulguk-sa Tenple 
(1978 - 1987) 
Unit: Thousand (person and won) 
Year Number of Tour ists Tourist Receipts 
1978 1,497 236,787 
1979 1,632 337,901 
1980 1,600 474,553 
1981 1,627 464,400 
1982 1,803 742,164 
1983 1,747 721,440 
1984 1,707 720,726 
1985 1,849 780,681 
1986 1,885 1,016,484 
1987 1,934 1,450,823 
Source : City of Kyongju 
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Awendix 1.b 
Tourist Arrivals am Tourist Receipts in Baein-sa TeDple 
(1978 - 1987) 
Unit: Thousand (person and won) 
Year Number of Tburists Tburist Receipts 
1978 406 36,786 
1979 351 65,124 
1980 349 68,688 
1981 448 74,753 
1982 617 101,270 
1983 694 185,440 
1984 1,154 417,557 
1985 818 227,867 
1986 795 264,776 
1987 746 245,326 
Source : County of Hapchon and Office of Kaya National Park 
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1. Korea National Tourism Corporation (1982): Korea's Buddhist 
Temples, NKTC, Seoul, p.4. 
2. Korea National Tourism Corporation (1983): Domestic Tourism 
Develognent and Planning, KNrC, Seoul, p.45. 
3. Korea National Tburism Corporation (1985): A Research Survey on 
Domestic Travel, KNTC, Seoul, p.49. 
4. KNTC (1985): ibid., p.50. 
5. Korea National Tburism Corporation (1987): Annual Report on 
Tourism, KNTC, Seoul, pp.123-l93. 
6. KNTC (1983), ibid., p.169. 
7. City of Kyongju (1980-87), Statistical Reports on Tourism, Kyongju 
City, and County of Hapchon (1980-87), Statistical Reports on 
Tour ism, Hapchon County. 
2.1 'lhe Developnent of Tourism in Korea 
The first tourism administrative organisation in Korea was the Tourist 
Division in the Land Transportation Bureau of the Ministry of 
Transportation (MOT), which was established in February 1954. In 
September 1963 the Tourist Division was promoted to a Bureau on a large 
scale under the MOT and its operational mission and function were 
expanded. 
In recognition of the importance of international tourism and its 
impact on the country's development, the Tourist Bureau has 
concentrated its policy on promoting international tour ism in Korea 
ever since, resulting in great progress in developing the economic, 
socio-political and cultural factors of the nation. The Korean 
Government (Tourist Division, Mar) became a member of the International 
Union of Official Travel Organisations (IUam) - now the World Tourism 
Organisation (W'IO) since the 1974 Mexican Conference - in 1957 (l). 
The functions and role of the Tourist Bureau have been extended to 
nearly all national tourism policy. rrhe Bureau is now comp:>sed of five 
divisions with tasks relating to planning, international tourism 
promotion, domestic tourism, facilitation and tourist facilities/resort 
developnent. In March 1965, the Tourism Policy Council was organised 
to undertake co-ordination and adjustment of the proposed tourism 
policy that was raised by relevant governmental organisations. 
Chairman of the Council is the Prime Minister (ex-officio), the vice-
chairmen are ministers of the Economic Planning Board and the Ministry 
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of Transp::>rtation, and the 20 members are ministers and representatives 
of appropriate bodies. In recent years, under Article 15 of the 
Tourism Basic Law, the role of the Council was reinforced to 
effectively cope with the versatile and changing environs, and a more 
aggressive tourism p::>licy was built up. The resp::>nsibilities of the 
Council are the submission of the Annual Report on Tourism to the 
National Assembly, long-range tour ism marketing, developmental 
strategies to draw in foreign tourists, and facilitation p::>licies to 
create a better climate to encourage the growth of tourism. 
Under the Council a working committee is formed to perform consultation 
and adjustment of proposals. At the regional level, provinces and 
ci ties undertake tourism policy wi thin the respective regions, 
independently or in co-operation with the central government (2). The 
present structure of the Government Tourism Organisation is shown in 
Appendix 2.a. 
In June 1962 the Korea National Tourism Corporation (KNTC) was 
formalised as a semi-governmental organisation based on the 
establishment of the Korea National Tourism Corp::>ration Law in April 
1962. Consequently, the nationally owned tourism accommodation 
faciities such as the Chosun Hotel, Bando Hotel, Walker Hill and the 
Korea Tourist Bureau became part of the Korea National Tourism 
Corporation's business management; these were previously operated by 
the Ministry of Transportation. But, in 1975, most of the properties 
were sold to the private sector and the KNTC's activities were confined 
to non-profit making projects and activities; travel marketing abroad, 
tourism resources development, tourist resort formation and education 
of the employees of the travel trade. In the late 1970s the function 
of domestic tourism promotion was added; in 1980 the convention 
promotion function was also added 
As of 1987, the KNTC has two invested organisations; the Kyongju 
Tourism Agency and the Cheju Tourism Agency. These institutions 
develop large-scale tourist resorts to dra'N in tourists. Two 
educational organisations in Seoul and ~ongju are operated to generate 
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manfX)wer for the trade. An overseas promotional network of 16 field 
offices performs marketing activities in fX)tential markets. 'Il1e KNn:: 
has 636 staff at home and abroad. The organisation has an authorised 
capi tal of 50 billion won (equivalent to $64 million). It is in the 
form of equity participation, financed by the Government and financial 
organisations (Appendix 2.b) (3). 
In December 1962 the Korea Central Tourism Association - now the Korea 
Tourism Association (KTA) since 5th April 1975 - was formalised to 
laWlch an international tourism marketing develop1lent programme. The 
Association executes guidance for reception of tourists, facilitates 
tourist flows, and co-ordinates mutual assistance activities for 
members. '!he budget of the Association is financed through membershiip 
and government subsidy. The KTA itself has conducted and participated 
in tourism promotional and facilitation activities for the travel 
industry. Typical KTA activities have included the promotion and 
development of tour products for the 1986 Asian Games and the 1988 
Summer Olympics, hosting promotional events such as Tourism Week, 
Tourism Day, skill contests for employees in the travel trade, and 
launching a nationwide awareness campaign of the importance and 
contribution of tourism to the national economy and to society (4). 
The structure of the Korea Tourist Association is shown in Appendix 
2.c. 
2.1.1 Intecnatiooal Toucisn 
During the 1950s in Korea, the tourism industry had seen little 
increase in the volume of tourists. The exact number of tourists was 
not disclosed before 1962. During that period pertinent tourism 
organisations and travel agents did not gain a foothold to carry out 
marketing activities and they lacked reception facilities. The 
1950s was the age of economic reconstruction following World War II 
and the Korean War (1950 - 1953). In 1962 foreign visitors to Korea 
totalled 15,184 wi th an average duration of stay of 5.2 days. In 
1973, 679,221 visitors arrived, marking an 83.3% increase over the 
37 
previous year. At that time the Japanese market accounted for 
approximately 70%, topping the remaining markets, followed by 
America's 11.4%. These two markets led the Korean travel market 
through the 1970s and 1980s. In 1978 Korea received over one 
million visitors with 1,079,396 for the first time in Korean tourism 
and ranked sixth in the Asian region. Also, this marked the turning 
point of Korean tourism to join the upper ranks in Asia (5). 
During the 1970s Korean tourism experienced a high growth rate of 
27.6% under comparatively favourable conditions through the 
improvement of reception facilities and related services. However, 
the travel industry suffered a decrease in tourist activity in 1979 
and 1980, primarily due to economic recession. '!he sluggish trend 
continued for four years and recorded a low growth, below an average 
of 5% for the period 1980 - 1983. Beginning in 1986, corresponding 
to the turning point of the latter half of the 1980s, Korea's 
tourist industry gained a two digit or 16.4% growth rate in 1986 and 
a 12.9% growth rate in 1987 (6). 
According to the World TOurism Organisation, a total of 340 million 
tourists travelled world-wide, with a 4.6% growth rate in 1986. But 
the East Asia and Pacific regions received a total of 39.5 million 
tourists, showing an 11.6% market share of the world total for the 
year. Consequently the annual growth rate of tourist arrivals in 
Korea during the past decade follows the trend set by the East Asia 
and Pacific region. Figure 2.1 shows the trends of foreign tourist 
arrivals in Korea, East Asia and Pacific region and the world This 
chart indicates almost the same trend in increasing tourist arrivals 
for the past decade (Table 2.1 and 2.2). 
Large events held in Korea such as the 1986 Asian Games and the 1988 
Summer Olympics boosted Korea's tourism. Recently major airlines in 
the western hemisphere extended and opened their service lines to 
Korea. This is another positive factor that should bring about two 
million tourists in the 1990s. 
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Figure 2.1 
Trends of Touris t Arrivals in Korea. Eas t Asia 6 
Pacific Region and World (1975 - 1987) 
I 
. .....- ... --, 
"" l:' . 
. - --_ .. _ ...... . 
T;" i. 
I " 
... .. - ... -
1 
. I 
! 
" . I 
- - o~ ~---.;:-" " ~+--...:..-:- +-: ~-'--" t-""~-; "-t-.-' ~-t-t~. 
• I , " i' . 
,-, 0-
f ,~ ~ 
,, - 0 
1-;. {} 
I ~I __ , 
. 
I. 
-r---
.. 
.l~~L 
. ., 
"" 
.. 
. 
World 
-tl .5 "---+---tl," --iI, " ---+I-.;---+- --+----T-"--t-:--+ 
J '--1"1 _~--r-I - , ~ ~ l~, ~--f 
- -1 ., 0 _1 I - - I l i 
I ~~~:~_~~~~~~ 
Source MOT and KNTC 
9 
Table 2.1 
Tourist Arrivals in the World by Year and Region 
Unit: 
Country 
Africa E.Asia South America Europe 
Year /Pacific Asia 
1975 4,654 42,963 7,804 1 .557 153,859 (2.2) (20. 1) (3.6) (0.7) (71.8) 
1976 4,425 44,350 8,628 1 ,712 157 ,818 
( 2.0) (20. 1) (3.9) (0.8) (71.5) 
1977 4,561 46,347 9,451 2,056 170,570 
( 1.9) (19.9) (4.0) (0.8) (71.6) 
1978 4,912 50,341 11,106 2,233 183,543 
( 1.9) (19.7) (4.3) (0.9) (71.6) 
1979 5,188 53,267 12,084 1 ,805 191 ,555 
( 1.9) ( 19.8) (4.5) (0.7) (71.3) 
1980 5,744 56,070 13, 153 1 ,903 196,504 
(2.1) (20. 1) (4.7) (0.7) (70.4) 
1981 7,214 53,889 21 ,731 2,421 196,459 
(2.5) ( 18.7) (7.6) (0.8) (68.3) 
1982 6,676 51 , 111 22,989 2,377 195,012 
(2.4 ) (17.9) (8.1) (0.8) (68.4) 
1983 7,126 51 ,215 26,947 2,489 198,469 
(2.4 ) (17.5) (9.2) (0.9) (67.9) 
1984 7.620 52,357 31 ,509 2,485 211 ,792 
(2.4 ) (16.8) (10.1) ( 0.8) (67 .8) 
1985 8,000 53,500 34,000 2,500 220,000 (2.4 ) (16.5) 10.5) (0.8) (67 .7) 
1986 8,800 55,650 39.500 2,550 227 ,500 (2.6) (16.4) (11.6) (0.7) (66.9) 
Figures in brackets denote occupancy rate (percent) 
Source : World Tourism Organisation 
Thousand persons 
Middle World 
East Total 
3,520 214,357 ( 1.6) (100.0) 
3,786 220,719 
( 1. 7) (100.0) 
4,203 238, 188 
( 1.8) (100.0) 
4,185 256,320 
( 1.6) (100.0) 
4,891 268,790 
( 1.8) (100.0) 
5,569 278,943 
(2.0) (100.0) 
6, 133 287,847 
(2.1) ( 100.0) 
6,960 285,125 
(2.4) (100.0) 
6,052 292,298 
(2.1) (100.0) 
6,526 312,289 
(2.1) ( 100.0) 
7,000 325,000 
(2.1) (100.0) 
6,000 340,000 
( 1.8) (100.0) 
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Table 2.2 
Tourist Arrivals in the Asia and Pacific Region by Country (1986) 
Country Number of Tourists Growth Rate 
% 
Korea 1,659,972 16 
Taiwan 1 ,610,385 1 1 
Japan 2,021,450 -11 
Hong Kong 3,733,347 8 
Singapore * 3, 185 ,000 16 
Thailand 2,818,290 16 
Philippines 820,293 6 
China 1,482,000 7 
Indonesia 913,000 22 
India * 1 ,080,050 -14 
Malaysia 3,100,000 6 
Australia 1 , 150,000 8 
* Excursionists are excluded 
Source WTD, MOT and KNTC 
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The proj ections prepared in 1985, using a time ser ies forecasting 
method were as follows: 
For calculating a linear tendency - minimum estimation: 
Y = a+bt 
~Y = na + b2:t (2.1) 
2:tY = a'L.t + bLt2 
b = (2.2) 
And for calculating a curvilinear tendency - maximum estimation: 
Y = a + bt + ct2 
'E.Y = na+b~t + c~t2 (2.3) 
z:tY = aEt + b~t2 + cz=.t3 (2.4) 
:Et2y = a~t2 + b~t3 + cEt4 (2.5) 
As is shown in Table 2.3, the forecast for maximum growth was 
adjusted in order to extract an optimum estimation where extra 
effect elements were properly added. But the actual tourist 
arrivals in 1986 exceeded by approximately 8% the optimum 
estimation. 
According to the Bank of Korea, the country earned $2,299.15 million 
in tourist receipts in 1987, up 48.6% from $1,547.50 million earned 
in the previous year. The average visitor expenditure per capita 
was recorded at $1,227, up 31.7% or $295 from 1986. On the other 
hand, 1987 total expenditure of nationals travelling abroad was 
recorded at $704.20 million. The balance of payment showed a 
$1,594.95 million credit. 
Table 2.3 
Estimated and Actual Tourist Arrivals in Korea 
(1985 - 1989) 
Unit: Thousand persons 
Year Minimum 
1985 1,285 
1986 1,339 
1987 1 ,384 
1988 1 ,428 
1989 1 ,473 
Estimated 
Maximum 
1 ,459 
1,644 
1 ,865 
2, 121 
2,412 
Medium 
1 ,377 
1 ,492 
1 ,625 
1 ,775 
1 ,943 
Extra 
effect 
50 
(Asian Games) 
100 
(Olympics) 
Optimum Actual 
1,380 1 ,426 
1 ,540 1,660 
1,630 1 ,875 
1 ,880 
1,940 
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(1) Tourist arrivals by nationality 
In the statistical report on foreign tourist arrivals by 
national i ty, the USA topped the list, accounting for 40% of total 
arrivals in the 1960s, followed by Korean overseas residents, Japm, 
the Republic of China and the UK. However, owing to the 
normalisation of relations between Korea and Japan, Japanese 
arrivals began to increase. This began in 1971, with a market share 
of 41.5% of the total, sharply contrasting with 15.3% shown in 1965. 
Japan generates, on a yearly basis, around 900 thousand tourists to 
Korea, which is equivalent to 47.7% of the market. US visitors corne 
second, numbering 326 thousand, or 17.4% of the market in 1987. 
Taiwan tourists nt.nuber around 110 thousand, or 5.9% of the market, 
and show high potential (Figure 2.2). 
The rest of the entire market represents only 30.0% of visitor 
arrivals including the ASEAN (Association of South East Asian 
Nations) market of 3.2% or 59,546 arrivals, and Europe 5.6% or 
105,485 arrivals. In terms of arrivals by region, Asia accounts for 
1,149,856 or 61.3% of the market, the American continent represents 
357,600 or 19.1%, Europe 5.6%, Oceania 0.7% and Africa 0.2% (Table 
2.4) • 
The seasonal pattern of tourist arrivals has shown some improvement 
as indicated in Figure 2.3. However, the number of tourist arrivals 
in Winter (December through February) still shows low volume, and 
this seasonal fluctuation should be solved by developing new and 
fresh tourism products and marketing strategies. In order to avoid 
a dependence on a specific market, diversification of marketing 
should be developed by accelerating overseas marketing promotio~ 
othet~ 
2.10/n (2.1 0/u ) 
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Table 2.4 
Tourist Market by Region (1987) 
Region Arrivals 
Asia 1 , 149 ,856 
Americas 357 ,600 
Europe 105,485 
Oceania 12,822 
Africa 4,460 
Overseas Koreans 243,365 
Not Stated 913 
Source : MOT and KNTC 
Market 
Share 
61 .3 
19. 1 
5.6 
0.7 
0.2 
13.0 
O. 1 
Growth 
11 .3 
14.5 
9.9 
9.5 
11 .2 
20.3 
17.5 
-l6 
~ 
_1 
Figure 2.3 
Visitor Arrivals from Major Markets by Month, 1987 
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(2) Arriyals by Purpose of Visit 
Of the total foreign visitors to Korea, the number of tourism-
oriented visi tors (pure tourists) has steadily grown in terms of 
volume and market share. In 1965 pure tourists represented only 
9.1% of the market. However, thereafter the portion of pure 
tourists classified as vacationers, excursionists or similar 
visitors, has shown continuous growth, and since 1973 more than half 
of visitor arrivals were classified as tourism-oriented. Since 1980 
pure tourists averaged 65.0% of the total number of visitors. In 
1987, 60.9% of visitors were pure tourists, 17.8% business 
travellers, 14.6% visitors of affinity, 3.6% officials, and 3.1% 
were 'classified as other (Figure 2.4). 
A comparatively high ratio of over 80% of holiday-making is recorded 
from Japan and 88% from Taiwan. To the contrary, the Americas, 
Europe and Oceania long-haul markets fall under 40% on average. '!he 
negative factor of the long distance to and from Korea causes a 
steady but low growth and smaller mar ket share. 
Figure 2.5 shows the relationship between the number of leisure 
visitors and the distance of origin. Accordingly it shows an 
inverse proportion between volume of tourist arrivals and distance 
of the market; the nearer markets generating more tourists. Visitor 
arrivals by purpose of visit and nationality are shown in Appendix 
2.d. Also Appendix 2.e shows the visitor arrivals by major purpose 
by month for 1987. 
(3) Tourist Receipts 
There was an annual 28~% average increase in foreign currency from 
tourism from 1963 to 1982. Notably, the accumulation in 1966 
amounted to $32.49 million as compared with $632,000 in 1962. In 
other words, a current value expansion of 62.7% per annum was made 
during the first five year economic developnent programme (FEOP). 
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Figure 2.4 
Changing Patterns in Foreigners' Purpose of Visit to Korea 
Source 
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33.9 
MOT ___ and KNTC 
1972 
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Figure 2.5 
Relations between No. of Arrivals by Purpose and Regi on ( Dis tance ) 
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During the second FEDP, from 1967 to 1971, the increasing rate of 
incoming foreign currency stemming from tourism totalled 11.6%, 
which was a decrease in comparison with the previous programme. 
However, a considerably higher rate of increase, 34.9%, was recorded 
for the third FEDP from 1972 to 1976. In 1974, even though income 
derived from tourism was under the influence of worldwide economic 
depression and was generally diminished, it soon recovered and 
totalled $48,000,000 in 1978 (Figure 2.6). While the number of 
foreign tourists increased in 1979, the inflow of foreign currency 
from tourism decreased by 20.1% compared with the previous year due 
to the downward trend in consumption arising from the world-wide 
economic recession (Appendix 2.f) (7). Al though these statistics 
reveal that the average tourist expenditure per capita has increased 
from $390 in 1977 to $519 in 1984, they do not assess the true 
expenditure of tourists in terms of actual monetary value vis-a-vis 
the inflation rate and other factors relating to the devaluation of 
currency. Thus, by using the exchange rate index in Korea (based on 
1985 = 100) to calculate the current value of the US dollar, the 
actual, average tourist expenditure per capita in 1984 is shown to 
be $507, compared with $524 in 1977, which reveals a lesser value in 
current US dollars (Table 2.5). Consequently, the total of tourist 
receipts in 1987 ($2,299.15 million) is equal to $2,131.31 million 
in terms of exchange rate adjusted monetary value, while the total 
tourist receipts in 1977 were $497.624 (Figure 2.6). In other 
words, the actual growth rate in tourist receipts for the past 
eleven years should be r~evaluated at 12.5% per annum, rather than 
the increase rate recorded as 14.3% (Figure 2.6). 
However, the World TOurism Organisation reported a total of $115,000 
million in tourist receipts in the world, with a 9.5% growth rate in 
1986. But East Asia and Pacific region obtained a total of $12,SOO 
million and showed a 10.9% market share for the whole of 1986 (Table 
2.6). Figure 2.7 shows the trends of tourist receipts in Korea, 
East Asia and Pacific region and the world. The figure indicates 
that Korea has earned comparatively high tourist receipts as the 
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Figure 2.6 
Tourist Receipts by Year in Korea 
(compared wi th actual monetary value since 1976) 
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Table 2.5 
Tourist Receipts Per Capita and Current Value 
Year 
1976 
1977 
1978 
1979 
1980 
1981 
1982 
1983 
1984 
1985 
1986 
1987 
Average 
Expenditure 
Per Capita 
US$ 
330 
390 
378 
290 
378 
409 
439 
499 
519 
550 
932 
1 ,227 
Exchange 
Rate 
Index 
69.8 
74.4 
84.9 
99.8 
104.4 
107.5 
103.6 
100.6 
102.4 
100.0 
99.6 
107.9 
Current 
US$ 
473 
524 
445 
291 
362 
380 
424 
496 
507 
550 
936 
1 ,137 
Source : The Bank of Korea, MOT and KNTC 
Based on 1985 - 100.0 
Retail 
Price 
Index 
30.7 
33.9 
38.8 
45.8 
59.0 
71.6 
73.3 
84.5 
94.3 
100.0 
113. 1 
128.3 
Constant 
US$ 
1 ,541 
1 ,546 
1 , 147 
635 
614 
531 
578 
587 
538 
550 
828 
886 
53 
Table 2.6 
Tourist Receipts in the World by Year and Region 
Unit: US$ million 
Country 
Africa E.Asia South Middle World America Europe 
Year /Pacific Asia East Total 
1915 1 ,127 10,219 2, 164 329 26,363 500 40,702 (2.8) (25.1) (5.3) ( 0.8) (64.8) ( 1.2) (100.0) 
1976 1 ,200 11 ,581 2,576 509 27 ,770 800 44,436 
(2.7) (26. 1) (5.8) ( 1.1) (62.5) ( 1.8) ( 100.0) 
1977 1,282 12,580 3,049 670 35,220 2,202 55,103 (2.3) (22.8) (5.6) ( 1 .2) (64. 1) (4.0) (100.0) 
1978 1 ,540 14,767 4,289 833 44,678 3,344 69,451 (2.2) (21 .3) (6.2) ( 1.2) (64.3) (4.8) (100.0) 
1979 1 ,563 17,686 5, 172 709 53,363 2,828 81 ,321 ( 1.9) (21 .7) (6.4) (0.9) (65.6) (3.5) ( 100.0) 
1980 1 ,836 20,883 6,692 993 61 ,431 3,080 94,915 
( 1.9) (22.0) (7. 1) ( 1.1) (64.7) (3.2) (100.0) 
1981 2,019 25, 163 8,533 1,225 57 ,368 2,456 97 ,764 
(2.1) (25.7) (8.7) ( 1.9) (58.7) (3.5) (100.0) 
1982 1 ,985 23,491 8,874 1 ,230 55,368 3,275 94,223 
(2.1) (24.9) (9.4) (1.3) (58.8) ( 3.5) (100.0) 
1983 2,108 24,599 9,821 1 ,647 55,828 3,451 97,454 
(2.2) (25.2) (10.1) (1. 7) (57 .3) (3.5) ( 100.0) 
1984 2,076 25,694 10.602 1,544 57 ,156 3,733 100,805 (2.1) (25.5) (10.5) ( 1.5) (56.7) (3.7) (100.0) 
1985 2,150 26,600 11 ,650 1,600 59,000 4,000 105,000 (2.1) (25.3) (11.1) ( 1.5) (56.2) (3.8 ) ( 100.0) 
1986 2,900 27 ,900 12,500 1 ,500 66,500 3,700 115,000 
(2.5) (24.3) (10.9) ( 1 .3) (57 .8) ( 3.2) (100.0) 
Figures in brackets denote occupancy rate (per cent) 
Source : World Tourism Organisation 
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Figure 2.7 
Trends of Tourist Receipts in Korea. East Asia and Pacific 
Region and the World (1975 - 1987) 
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growth rate in the past two years has been the highest ever 
recorded. 
In recent years the strength of the Japanese yen and European 
currencies against the weak dollar has had a substantially 
favourable influence on Korean tourism. With low prices in the 
local markets, quality homemade goods and a strong currency with 
high purchasing power, the travel industry has attained a record 
high performance in tourist receipts. In 1987 alone, Korea recorded 
a credit balance of $1,595 million in the international tourism 
market (Figure 2.8). In 1987 visitors spent a 43.7% portion of 
their expenditures on compulsory items (accommodation and food), and 
the remainder on discretionary i terns; 25.8% s~nt on lodging, 17.9% 
on meals and dining out, 26.1% on shopping, 15.4% on entertainment, 
8.2% on tour sand 6.6% on miscellaneous i terns (Figure 2.9) (8). As 
seen in Table 2.7, the composition of total tourist expenditure by 
country gave Japan highest with 56.7%, while Hong Kong was lowest 
with 38.9% on compulsory items. 
Regarding visitor expenditure per head by market, visitors from 
France recorded the top, s~ding $1,145, next was Japan with $1,067 
and Germany showed an average of $695 as illustrated in Table 2.8. 
Taking overall visitors, shopping is the most profitable single 
expenditure with the highest percentage of spending {Figure 2.9). 
( 4) Seasonal Character of the Market 
Korea's market has been greatly influenced by the four seasons. In 
Korea, Spring and Autumn are the peak seasons for both overseas and 
domestic travellers. The best time for travelling in Korea, 
however, can be identified as the months of May (with l7.lOC and 67% 
humidi ty) and October (14.5 0 C and 65% humidity); the average 
temperature for both months lies between lOoC-20 0 C wi th 60%-80% 
humidi ty. The ideal weather for a trip is shown in Figure 2.10. 
Accordingly, statistics show that in Korea the milder weather draws 
56 
Figure 2.8 
Volume of International Tourism Payment 
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Table 2.1 
The Composition Rate of Tourist Expenditure in Asian 
Countries by Items in 1986 
Unit Share C%) 
Item Korea* Japan Taiwan Hong Kong Thailand 
Lodging 25.8 32.6 24.5 29.2 25.6 
Dining 17.9 24. 1 15.7 9.7 19.2 
Shopping 26.1 26.7 33.7 51 .9 33.7 
Entertainment 15.4 3.4 13.0 2.2 11 .6 
Tours 8.2 10.8 7.0 1.9 7.8 
Miscellaneous 6.6 2.4 6. 1 5. 1 2. 1 
* Korean Statistics in 1987 
Source : Each Country's NTO Survey 
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Table 2.8 
Expenditure by Market 
Market Lodging Dining Shopping Enter- Tours Other Total tainnent 
$ $ $ $ $ $ $ 
USA 341 159 273 50 61 43 927 
UK 486 111 81 64 77 30 849 
Germany 294 126 169 20 67 20 695 
France 515 196 278 35 69 51 1 ,145 
Japan 225 206 271 207 90 78 1 ,067 
Taiwan 134 99 300 68 60 38 699 
ASEAN * 257 128 178 80 66 46 755 
* Association of South East Asian Nations 
Source : KNTC Survey, 1987 
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Figure 2.9 
Visitor Expenditures Per Capita 
Shopping 
256 (26.1) 
Tours 
80 (8.2) 
Total 
$rt9 
(100%) 
Entertainmen 
151 (15.4) 
Source KNTC Survey 1987 
Lodging 
253 (25.8) 
Dining 
175 (17.9) 
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Figure 2.10 
Average Temperature and Humidity in Korea by Season 
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more tour ists. In 1987 26.3% of all tour ists v isi ted Korea dur ing 
the Spring, 27.0% during Summer, 27.1% in Autumn and 19.6% in 
Winter. Of late, however, the seasonal fluctuation is stabilizing 
wi th a near equal distribution as seen in Figure 2.11. 
In order to realise an equal distribution, special strategies should 
be developed, such as winter sports, indoor recreational activities 
and convention tourism to attract more overseas visitors in the 
Winter season. 
(5) Travel Routes to and from Korea 
Most foreign visitors choose the main Korea-Japan route through 
which over 60% of visitors fly into Korea. The next most imIX>rtant 
route is America-Korea, with direct flights from the American 
continents representing an 11% share of the Korean tourist marke~ 
The third vi tal route is a south-eastern route from Europe and/or 
Asian countries with routes 1 inking or stopping over in Thailand, 
Hong Kong or Taiwan. Statistics from Taiwan show 10% and 16% from 
the South-East Asian route (Appendix 2.g). On the other hand, 
foreign visitors follow the same routes or alternatives on their 
return journey to their horne countries; 66% of American visitors fly 
the Korea-Japan-Pacific route and 15% fly the Korea-Hong Kong-Taiwan 
route. 
Using results from a KNTC survey taken in 1982, popular travel 
routes by air and share by route are shown in Table 2.9. 
Korean tourism depends heavily on air traffic flying into the main 
gateways. Air transport takes a 94.8% share, leaving 5.2% through 
seaports as shown in Figure 2.12. In attracting foreign viSitors, 
the seaport facilities should be utilised more effectively by 
developing sea transport and routes. During the past seven years 
the volume of tourist arrivals by sea has been increasing - from 
3.5% in 1980 to 5.2% in 1987. Accordingly, this figure is still 
high in comparison with 3.9% in Singapore and 4.6% in Hong Kong. 
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Figure 2.11 
Seasonal Distribution of Visitors by Year 
1985 1986 
Swmner ~tumn \ / Summer (Jun - Aug) (Sep - Nov) 
26.8 27.2 \ I 26.8 ~ Autumn 
28.7 
\ \IUIJ;J)~ 
Spring \ Winter oj \pring (Mar - May) (Dec - Feb) 25.4 Winter ) 26.7 19.3 19.1 
Source MOT and KNTC 
1987 
\ / Summer 
\ I 27.0 / '\ Autumn 
27.1 } \ I '(~60%)' t----
\ Spring 
26.3 Winter 
19.6 
Table 2.9 
Popular Travel Routes by Air, and Share by Route 
Route 
Japan - Korea - Japan 
Taiwan - Korea - Japan 
South-East Asia - Korea - Japan 
Japan - Korea - South-East Asia 
Japan - Korea - America 
America - Korea - Japan 
Other routes 
Source . . KNTC 
Share 
% 
48.9 
9.9 
8.0 
4.9 
3.6 
0.6 
24. 1 
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Figure 2.12 
Visitor Arrivals by Mode of Transport and Port of Entry 
(January to December 1987) 
Kimpo Airport 
(76.7) 
1,251,787 
Am 
(94.8%) 
1,547,025 
Kimhae Airport 
( 14.0) 
229,097 
Inchon (0.1) 
2,004 
* Overseas Korean is not available due to the change of immigration 
statistics policy. 
Source MOT and KNTC 
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(6) Duration of Stay 
Duration of stay of foreign visitors averaged 5.7 days in 1987 and 
that of tourism-oriented visitors averaged 4.4 days in the same 
year. Since 1975 the tourists' length of stay has settled around an 
average of 4.1 days, while total visitors, including tourism-
oriented visitors in the same period, showed an average of 5.9 days 
(Appendix 2.h). In terms of the staying period in Korea, in 1987 
nationals of America and Europe stayed comparatively longer than 
Pacific-basin visitors - USA recorded 8.3 days, UK 7.5 days, West 
Germany 6.2 days, France 6.0 days, Taiwan 5.1 days and Japan 4.9 
days as shown in Figure 2.13. Foreign visitors to Taiwan stayed 6.9 
days compared with Korea's 5.7 days. Korea needs to improve this 
statistic by developing new attractions. It is very interesting to 
notice that the relationship between the number of tourist arrivals 
and the duration of stay by region or country shows a reverse 
behaviour as seen in Figure 2.14. The nearer markets generate more 
tourists whilst those visitors from further away stay longer at the 
destination. 
(7) Popular Destinations Visited 
The tourist destinations of interest to foreign visitocs to Korea, 
in terms of nurnber of visitors, are listed below: 
1 Seoul Ci ty and its vicinity 
2 Pusan City 
3 Korean Folk Village 
4 Kyongju (ancient capital of the Silla Kingdan) City 
5 panmunjan and OOZ (Danilitarized zone) 
6 Cheju Island 
7 Sorak Mountain area 
8 Puyo and Kongju area 
9 Hallyo Waterway 
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Figure 2.13 
Average Length of Stay by Nationality in 1987 
Average 
Japan 
Taiwan 
U. K. 
W. Germany 
U. s. A. 
France 
o 
Source Foreign Visitors Survey. KNTC. 1987 
7.5 
8.3 
10 Days 
OJ 
Figure 2.14 
Relations between Number of Tourist Arrivals and Duration of Stay 
by Country in 1987 
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The above nine popular areas are shown ln Figure 2.15. The 
percentage of foreign tourists visiting each of these nine areas by 
year is shown in Tale 2.10. As most foreign visitors arrive ln 
Korea by air (Figure 2.12), they land either at Seoul or Pusan, 
which have international airports. Clleju Island also has an inter-
national airport, but the number of foreign tourists flying directly 
to Oleju Island from their home country is still very small. '!bose 
foreign tourist who visit Cheju Island generally do so after they 
arrive at either Seoul or Pusan. However, the number of foreign 
tourists arriving directly at Cheju Island has been increasing from 
2.4% in 1984 to 4.1% of the total visitor arrivals in 1987. This is 
especially so among Japanese tourists. 
Kyongj u is the ancient capi tal of the Silla dynasty and one of the 
four maj or tourism development regions. The remaining three are 
Oleju Island, Sorak Mountain and Hallyo waterway. These four areas 
are designated National Parks. Among the four destinations, Kyongju 
and Cheju recorded remarkable increases in numbers of foreign 
tourists from 20.9% and 6.4% in 1978 to 36.4% and 17.6% in 1985 
respectively. 
As the Sorak Mountian area in the north-eastern part of the country 
has first rate beaches, ski resorts and mountains, it has great 
potential to attract foreign tourists. But the area with Hallyo 
waterway has shown a decrease in numbers of foreign tourists in the 
past eight years - from 5.2% and 22.5% in 1978 to 3.4% and 1.8% in 
1985. currently they are mainly recreation areas for domestic 
tour i sts only. 
The Korean Folk Village is in Kyongki Province and is located within 
thirty minutes' driving distance from Seoul. According to the 
statistics, about one third of Korea's foreign tourists visit this 
village. Pammunjom is the place where the South/North Truce talks 
were held and has long been an attraction for foreign tourists. 
Pammunjom, the Folk Village and tourist areas in the Demilitarized 
zone are all located in the Seoul vicinity. Seoul and its 
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Figure 2.15 
Major Tourist Destinations in Korea 
Source KNTC 
Mt. Songn isan 
Popchusa Temple 
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Table 2.10 
Major Areas of Tourist Interest and Percentage of Tourists 
Visiting the Areas by Year 
Area 1978 1980 
Seoul and its vicinity 85.9 71.0 
Pusan 34.7 41 .4 
Folk Village 25.2 33.7 
Kyongju 20.9 25.7 
Demilitarized Zone 13.5 15.3 
Chej u lsI and 6.4 11.9 
Sorak Mountain Area and East Coast 5.2 5. 1 
Puyo and Kongju Area 4. 1 3.8 
Hallyo Waterway 22.5 3.7 
other Areas 1 .30 12.5 
Source : Foreign Visitor Survey, KNTC 
1982 1985 
79.5 91 .8 
29.8 46.7 
26.9 45.5 
20.1 36.4 
11 .7 23.0 
8.2 17.6 
2.6 3.4 
1 .9 3.7 
1 .9 1 .8 
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environment is the most attractive tourist area in Korea as shown Ln 
Table 2.10. 
Because the Hallyo Waterway area has many beautiful islands and 
beaches, it has long been designated by the Government as an area 
having great potential for tourism. But the proportion of foreign 
tourists visiting Hallyo Waterway is still very low. Hallyo 
Waterway extends from Pusan City in the East to the City of Yosoo in 
the West and includes various cities such as Masan, Chinhae and 
Olangwon. 
Finally, Puyo and Kongju are ancient capitals of the Baekjae dynasty 
and, as such, also have great potential as tourist attraction spots. 
These areas include various mountains, beautiful rivers and cultural 
and historical relics. Recently more Japanese tourists have begun 
to visit the place because of their interest in the culture and 
history of Baekjae Kingdom - considered an origin of Japanese 
culture. 
There are, of course, many other areas of tourist interest in Korea; 
but, the more important ones are those designated by the Goverrunent 
as major tourism centres, such as National Parks, Provincial Parks, 
Appointed Tourist Resorts and Designated Tourist and Recreation 
Zones, etc. as shown in Figure 1.1. 
(8) Group Tourists and Structural Change 
Since the late 1970s the proportion of group inclusive tourists 
(GIT) shows a slight declining trend compared with· that of foreign 
independent tourist (FIT). Of all the visitors, group inclusive 
tourists through travel agents accounted for about 35% during the 
the 1980s. A total of 1,250,163 FIT, with a 66.7% share of total 
visitors, showed a 16.9% growth for 1987 over 1986. Most group 
inclusive tourists are composed of Japanese, Olinese and visitors 
from south-Eastern countries. The annual trend of GIT and FIT is 
shown in Figure 2.16. 
72 
-J 
·w 
Figure 2.16 
Share of Foreign Independent Tours and Group Inclusive Tours by Year 
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The character of the Korean international tourist market was 
substantially male visitors before 1980. In terms of demographic 
position of arrivals, males dominate more than 70%, but this showed 
a decreasing trend at the turn of 1980. The female share represents 
a higher share (35.2%) for US visi tors than for the Japanese 
(13.2%). The share of male and female visitors by year is shown in 
Figure 2.17. The Korean travel industry should develop more GIT 
markets as well as female-oriented tourism products such as women's 
tour groups, family tours, hobby, gourmet and cultural themes. 
2.1.2 Danestic Tourism 
Since the 1970s Korea has seen the development and growth of 
domestic tourism - caused directly by economic development, but also 
a more equal distribution of national income, (urban and rural) , 
plus an enhanced living standard, and an expanded transportation 
system linking cities with the countryside. These favourable 
circumstances have greatly contributed to the growth in volume of 
domestic travel. Highway networks, started in 1971, have expanded 
nationwide, and the volume of air and surface traffic also shows a 
high growth. Deeply concerned with domestic tourism, the Government 
has paid more attention to a variety of assistance programmes which 
provide more equal opportunities for all levels of people to enjoy 
leisure activities. This reflects an increasing trend in the travel 
volume and frequency of tours in recent years. According to the 
Bank of Korea, the education/recreation portion of monthly household 
expendi tures in urban areas, as well as the countryside, shows an 
increased trend, as the Engel's coefficient has been receiving a 
lower and lower weight of total consumption year by year. In 1986, 
expenditures on educational and recreational items directly related 
to tourism expenditure accounted for 11% of the final consumption of 
a household and in view of this fact, the Engel's coefficient fell 
to 35.6% (9) (Table 2.11). 
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Figure 2.17 
Share of Male and Female Market 
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Table 2.11 
Major Indicators of Korean Economy 
Population 
Unit 
thousand 
persons 
1981 1982 
38,723 39,331 
1983 1984 1985 1986 
39,951 40,578 41 ,056 41 ,569 
GNP million $ 65,008 68,242 73,515 81,301 83,684 93,088 
Per Capita 
GNP 
Engel's 
Coefficient 
Monthly Educ-
US$ 
ation/Recreation % 
Expenditure of 
Household 
1 ,688 
42.2 
9. 1 
1 ,744 1 ,851 2,017 
40.7 38.8 37.6 
9.6 9.9 10.0 
Note . . All at constant price based on 1985 = 100.0 
Source : The Bank of Korea 
2,047 2,246 
36.8 35.6 
10.0 10.7 
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A correlation can be found between an increase in leisure 
expenditure and the development of domestic tourism, that is 
directly caused by economic growth. At the time when per capi ta 
income reached over $1,688 in 1981, the frequency of tours made on a 
per person basis numbered 2.1 in a year. When per capi ta income 
reached $2,246 in 1986, the frequency of tours per person nlD1lbered 
4.3, and volume of domestic tourism totalled 180 million trips in 
the same year. The correlation between per capi ta income and the 
volume of domestic tourism is shown in Figure 2,18. 
Since the 1980s an average annual 13.8% growth of domestic tourism 
outpaced an 8.3% GNP growth and a 9.3% increasing rate of 
international tourism (10). In general, travel patterns of people 
show the fact that more than half of vacationers appear to be 
inclined to take one-day tours and the majority choose weekend 
trips. The most popular overnight lodging facilities are Korean-
style inns, although populari ty of hotels and camping grounds has 
recently increased. The outdoor recreation activities for family 
tours and rest/recuperation are prevalent and most popular during 
the Summer months; nearly 39% of vacationers prefer this type of 
holiday. OV'er 140 million nationals enjoy holiday-making annually. 
The projections or demand forecasts for Korean domestic tourism 
prepared in 1984, considering per capita income growth, development 
of transportation facilities, and improvement of accommodation, are 
shown in Table 2.12. However, the actual m.nnber of tourists during 
the past several years exceeded, by approximately 30%, the forecast 
in 1986 as shown in Figure 2.19. 
When comparing the volume of domestic tourism with international 
tourism in Korea, domestic tourism recorded 13.8% annual growth, 
while international tourism has marked a 9.3% annual increasing rate 
since 1980, as shown in Figure 2.20. This proves that Korean 
domestic tourism has been growing dramatically in volume since 1982. 
Consequently, domestic tourism should be developed properly, 
vivifying its characteristics and uniqueness practically and 
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Figure 2.18 
Correlation between Per Capita Income and Volume of Domestic 
Tourism (1981 - 1986) 
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Table 2.12 
Demand Forecast of Domestic Tourism in Korea 
Population 
Unit 
thousand 
persons 
No.of Tourists 
Participation 
Rate 
Frequency of No. of 
Trip T~es 
Cumulative 
total No. 
of Tourists 
Day Trippers 
Overnight 
Tourists 
thousand 
persons 
Source : KNTC 
1984 1985 1986 1987 1988 1989 
40,578 41 ,209 41,839 42,462 43,073 43,667 
25,930 27,070 28,330 29,430 30,710 31,830 
(63.9) (65.7) (67.7) (69.3) (71.3) (72.9) 
(2.64) (2.68) (2.72) (2.75) (2.79) (2.83) 
125,148 132,067 139,802 147,848 155,629 163,998 
52,850 56,200 60,640 64,150 68,300 73,000 
72,300 75,870 79,160 83,700 87,320 91,000 
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Figure 2.19 
Estimated and Actual Volume of Domestic Tourism in Korea 
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Figure 2.20 
Trend of Domestic and Foreign Tourist in Korea (1981 - 1987) 
o. 0 T st (. . on) 
2 -I 1 
~--~---~--1---~---+---+--~---~--r---~ ----~--/~--+I-
I I I I 
·JI'--- -~I -- -. -. F-:-:l 
, . 
~--+---+----t----+----+----r--- - 1 
! -I 
, -I 
, I · 
-I 
---J 
--4----+--/---+----+------1-- - - "T" 
I 
I I ~-+----~--~--~--~---~I------- ----/ 
I, , ,i 'i': I I - I . 
i 0 - -: -, ! -l- -C - r ~ --+- - - - -- --
---+---' : ~ t-.• -+-:: - t--
I 
-t---1--' I I 
_~o __ -+-_~ 
, 1 
1. 10---
, I 
1 • 
__ -1 1 I 1 
I :: ++! I --.. I 'II I -- 1 
r - u ! I -1 --~ -! I -J I i __ ~; -:: _ j 
-l-- -~ --- r -r ---! ----;-1-! +-1 I 
I-----t-- -"::---t---!----l----i:----- -! I -
I 
~---' -t---t--- - ----t--• 
1 I I 
___ ~ ______ • __ .o-- __ -+-___ ~ - --~-- - Foreign 
I 
I 
- ~-
i 
-t--
~. ~I ---*"-+---t-~ 
-+- - - - -1---
--+.-I ~--
, 
-+---<-, - - - + - ---I--1r--
, 
I , 
---:-:i - .. t-
, 
. , 
1981 82 8) 84 85 87 Year 
Source MOT and KNTC 
8] 
systematically before it is presented to the international market as 
tourist goods (11). 
(1) Patterns of National Travel 
Through the National Survey on Tourism conducted by the Korea 
National Tourism Corporation, it was found that more than half of 
the total travellers were inclined to take a one-day tour and the 
majori ty of them to take weekend trips in 1984. The most popular 
overnight accommodation was an inn, representing 33.7% of the 
commercial lodging facilities. Most vacation and pleasure travels 
were taken by bus and train, awroximately 82.2%. The Metropolitan 
area and Mount Sorak area remained the number one choice of 
travellers as shown in Figure 2~1. 
In choice of season for pleasure tours and sightseeing, people 
preferred the Summer, as shown in Figure 2.22. As for the purpose 
of holiday-making, 41.4% of the total responded "enj oying nature and 
visiting places of interest", 15.3% "Summer, Winter vacation", 13.4% 
"heal th recovery and entertainment", 10.6% "rest and recreation", 
5.0% "broadening knowledge", and "others" showed at 14.3%. For the 
mode of transport used during the tour, travel by personal motor 
vehicle (3.6%) and air (4~%) continue to remain weak, compared with 
usage of bus (66.2%) and train (21.7%). 
Although the authorities concerned are devoting themselves to 
exploiting domestic tourism resorts and reforming tourist 
environments to prepare for 31,830 thousand tourists out of a 
population of 43,667 thousand in 1989, the problems facing Korean 
domestic tourism are a shortage of infrastructure and low resource 
development, together with limited administrative assistance in the 
field. Therefore guidelines to be established for managing domestic 
tourism should be focussed on these difficulties, such as 
constructing pavements, providing an efficient water supply, 
drainage systems and communication facilities. Therefore, the 
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Figure 2.21 
Major Destinations in Domestic Tourism (1984) 
Nt. Sorak 
National Park 
(18.7%) 
Kyongju 
National Par 
(12.2%) 
Mt. Chiri 
National 
Park (10.9%) Pusan Area (9.3%) 
Metropolitan 
Area 
(22.1%) 
100.0% 
Other Areas 
(26.8%) 
Source Korea National Tourism Corporation 
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Figure 2.22 
Choice of Tour Season 
Autumn 
(2B.2%) 
Winter 
(12.8%) 
100.0% 
Spring 
(20.2%) 
Summer 
(38.8%) 
Source Korea National Tourism Corporation 
following guidelines should be adopted: 
• For the appropriate development of tourism resources, long and 
medium range development plans should be drawn up to secure a 
balance between community development and the national land 
development programmes. 
• The development of tourism resources by the setting-up of 
standard categories or by grouping the national territory into 
large and small regions, in such a way as not to harm the 
natural resources. This step should avoid heavy dependence on 
any given area. 
• 
• 
• 
Comprehensive recreational complexes and prospective resort 
areas in all parts of the country should be posi tively 
developed to meet tourisn requiranents. 
Diversified tour itineraries should be conducted in conjunction 
with detailed research on potential tourisn resources. 
Unique folk arts and traditional festivals, as well as local 
cultural assets, should be developed in order to create a 
diversity of tourism resources in compliance with the 
development of the local canrnunity (12). 
(2) Nationals' OVerseas Travel 
In compliance with the growth of national income and the improved 
standard of living, the Government intends to allow the people to 
enjoy overseas travel by revising and easing the present 
regulations. As of 1st January 1983, the Korean Government 
proclaimed pleasure and holiday travel abroad for people over the 
age of 50 only. This measure has been taken up by the population on 
a gradual and selective basis. Around 500,000 travellers including 
tourists have made overseas trips since 1982. Supported by a 
A5 
favourable credit balance in 1986 and 1987, the scope for increasing 
the potential number of outgoing travellers and easing restrictions 
on overseas expenditure is encouraging. 
As for overseas travel, 1987 showed a high growth in outgoing 
traffic compared with the previous year and recovery from a long 
slow-down in the outbound market. A rise as high as 12.2% was 
recorded over the year 1986 with 510,538 persons travelling out of 
the country as shown in Figure 2.23 (see also Appendix 2.i). In 
1987 the two popular destinations, Japan and the Uni ted States, took 
61.4% of the total outgoing traffic of 313,218 persons. However, 
travel expenditure registered $704 million in 1987 as shown in 
Figure 2.24 (see also Appendix 2.j). It is only the Government that 
can eliminate a wide range of currently existing impediments to 
overseas travel. These impediments include: exit taxes; excessive 
passport charges; foreign exchange restrictions; visa requirement; 
and exit an entry restrictions and regulations. 
'!be tourism authorities in the country should realise that the value 
of invisible goods brought in by the overseas traveller may result 
in great benefits and advantage to a developing country. In order 
to plan and develop properly, the Korean overeas tourist trade, the 
authori ties concerned should accept some advanced countries' p:ist 
experiences and practical experiments which they have successfully 
carried out in promoting overseas tourism, for example, the 
Japanese Government aid system to educational tours for schools, and 
private enterprises' special financial assistance to employees who 
wish to take a trip abroad. 
Gustavo Diaz Ordaz, Constitutional President of the United State of 
Mexico, said: 
'~e world should no longer regard tourism merely as a 
business, but as a means by which men may know and understand 
one another, human understanding being so essential in the 
world at this time." 
Figure 2.23 
Departures of Koreans, 1978 - 1987 
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Figure 2.24 
Travel Expenditures of Korean Departures (1978 - 1987) 
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As a tourist-originating country, there is no doubt that developnent 
of international tourism will stimulate better international 
understanding, including widening cultural relations, enhancing 
educational exchange, and imprOVing traditional and socio-poli tical 
understanding, leading to increasing solidarity through the 
instrument of "Tourism" as a means to achieving world peace (13). 
2.1.3 Touriso Enterprises in Korea 
The tour ism industry is grow ing in importance in the Korean economy 
in terms of its conributions and effects. Currently, the tourism 
industry is very comprehensive and it is characterised as multi-
purpose and interactive. Compared to the manufacturing sector, the 
industry generates more jobs per unit of capital, earns foreign 
exchange with high returns, ensures the balance of international 
payment and encourages the overall developnent of the countryside. 
In accordance with the Tourism Promotion Law, the tourism business 
is categorised into five groups. The lodging sector covers tourist 
hotels (five classes), Korean-style hotels, condominiums, youth 
hostels, family hotels (lodges), and ship hotels. Travel agents are 
divided into general travel agents (inbound and outbound handlings), 
domestic travel agents (residents' local tours only), and sub-
agents. '!he entertainment and amusement business contains superb 
restaurants, golf resorts, theatre-restaurants and recreation 
establishments. Lastly, souvenir shops and convention organisations 
have been the most recently added categories. (14) 
(1) Accommodatioo 
Registered tourist hotels number 190 properties with 25,752 rooms. 
Of this room capacity, Seoul represents 43.0% with 12,312 rooms, 
followed by 12.3% or 3,528 rooms in Pusan. Deluxe class hotels 
count properties with 12,432 rooms showing 43.4% of the total in 
1987. The annual growth in room capaci ty of hotels shows a mild 
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trend in the 1980s as seen in Figure 2.25. In 1987 a 4.8% growth In 
cap:lci ty was recorded over the previous year. 
In terms of room sales and occupancy of tourist hotels, yearly room 
sales accounted for 5,529,803 rooms with an occupmcy of 64% of the 
available capacity nationwide. This figure shows an 8.4% growth 
over the previous year. (Figure 2.26). Revenue of tourist hotels in 
1986 was 473 billion won, an increase of 13% over 1985. Out of this 
amount, foreign visitor expenditures contributed 49% or 232 billion 
won. However, 67% of the total revenue is derived from 38 deluxe 
hotels. 
A total of eleven condominiums scattered in groups in national 
parks, beaches, lakesides and ski-resorts, with 2,150 rooms serve 
vacationers and hoiday-makers year-round. Six leisure companies run 
these properties. To provide inexpensive lodging opportunities to 
youth and to ensure appropriate places to enjoy leisure activity as 
well as outdoor education, youth hostels are put up in the 
countryside This supplementary lodging facility attracts and 
accommodates student and school trips at a lower price. There are 
twelve registered youth hostels with 778 rooms to serve students not 
only as lodging facili ties but also as multi-function community 
centres. (15) 
(2) Travel Service Business 
In 1982 the Government revised the existing regulations of the 
licensing s¥stem into the registration system. This measure 
provided the background for the travel industry to enhance 
competi tiveness and diversify markets. In 1987 the revised 
regulations enabled travel agents to conduct local tour business, 
and in the same year, the s¥stem to cover loss and guarantee was 
stipulated for agents and put into force. As of the end of 1987, 90 
travel agents dealt in the outbound and inbound travel business. In 
1987 travel agents attracted 624,328 foreign group tourists. This 
, ~ 
Figure 2.25 
Tourist Hotels and Rooms. 1978 - 1987 
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Figure 2.26 Room Occupancy of Hotels by Class 
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figure represents 33% of the total number of visitors (Figure 2.27). 
To facilitate outgoing travel by nationals as the demand for travel 
and tourism grows every year, the Government revised the existing 
regulations governing the travel sub-agent business and designated 
the outgoing travel agent eligible for conducting outbound business. 
Agents under this category counted 51 in 1987. 
After the implementation of the travel agents' registration system 
in 1982, 'domestic travel agents exclusively handling resident 
travellers in the territory have grown from 282 agents to 725 agents 
in 1987. Recently, tourism in the domestic market sector has shown 
a higher growth in vollmle, and accordingly more oFPOrtuni ty to enjoy 
holidays and excursions has been extended to all levels of ~ple. 
In the aspect of tourism promotion, a wide range of activities are 
performed in the public as well as private sector. (16) 
(3) Amenity Business 
Tourism services in the form of recreation, games, nightlife, 
cuisine, and rest and relaxation, are offered at amenity facilities. 
In accordance with the Tourism Promotion Law, this amenity is 
divided into three groups: entertainment business, including 
theatre restaurants, Korean style restaurants and Western style 
restaurants; golf resorts (31 golf resorts as of 1987), and the rest 
and relaxation business which provides lodging, food service, 
recreation and sports to tourists of all kinds. 
under the rest and relaxation business category, a theme park, ski 
resort, R/R centre, spa, beach resort, hunting ground, health resort 
and so on are included. Currently thirteen rest and relaxation 
businesses are open to the publiC, and another thirteen are being 
developed and projected in the private sector. 
Resorts and places corresponding to this category are encouraged in 
order to promote tourism and to provide chances for people to enjoy 
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Figure 2.27 
Share of Group Tourists 
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holidays and leisure activities in suburban areas and in the 
countryside. More tourist resources and attractions like beaches, 
spas, and forests should be developed and added to existing ones to 
upgrade the quality and content of tourism (17). 
As for the supplementary businesses, souvenir shop:;, Korean native-
wine bars, tourism photographers, and Korean style restaurants are 
included to attract the tourists. 
2.1.4 Transportation &ystem 
(1) Ground Tran§pOrtation 
In Korea, all railways are operated by the office of th Korea 
National Railroad (KNR) and connect nearly all cities covering a 
total of 3,121 Km. Travellers within the country use railways 
extensively. Of the maj or trunk lines, the Kyong-pu line linking 
Seoul and Pusan is the longest railroad. Along the line major 
citieis like Taegu, Taejon and Suwon are located. All trains 
running on the Kyong-pu line depart every twenty minutes in each 
direction. KNR operates the super express 'Saemaul' service, which 
makes the run from Seoul to Pusan in 4 hours 50 minutes. 'Saemaul' 
class trains are also connected to four other cities. 'Moogoongwha' 
(formerly 'Woodung') class trains, a kind of express service, link 
eleven cities and Seoul. 
Meanwhile, on the roads of the country, most tourists use taxis, 
chartered buses, highway buses and hire-cars. Olartered buses and 
highway buses are widely used when travelling to places of interests 
and national parks. In general taxis and hire-cars are used to 
carry tourists in cities. 
Railways also connect the major tourist destinations in the 
countryside. Stations on the trunk lines lead to local places of 
interest such as national and provincial parks and sea resorts which 
are linked by feeder lines and roads. At present express trains are 
operated on seven trunk lines. Available motor vehicles for 
tourists as of 1985 can be seen in Figure 2.28. 
(2) Surface Transportation 
The Korean peninsula is surrounded by sea, and many islands are 
scattered along the coast. However, most islands are located off 
the southern coast; many islands are renowned for spectacular 
scenery. '!he surface area in the south enjoys mild weather and the 
favourable conditions needed to develop the marine resort of sub-
tropical potentiality. Currently, 14 inter-island regular service 
lines serve ports between the mainland and the islands. '!he fleet 
is composed of car ferry, hydrofoil, and passenger boats ranging 
from 100 ton-class to 800 ton-class. 
Of all regular service lines, the popular sea routes are the Pusan-
Oleju route (three ships of 4,000 ton-class), the Mokpo-Oleju route 
(a ship of 3,000 ton-class), and the Chej u-Wando route (a ship of 
1,400 ton-class). Twenty-four ships other than these lines link 
ports and islands. The international service lines between Korea 
and Japan, that is, the Pusan-Shimonoseki route, serve sea 
travellers of both countries wi th two 6,000 ton-class ferry boats 
and another new line opened between Pusan and Osaka in 1986 (18). 
There is a need for the authority of mari time and sea port 
administration to formulate a comprehensive plan to build more 
passenger boat terminals at ports and scenic islands. 
(3) Air TranSportation 
International tour ism depends heavily on air transportation which 
connects the markets near and far. Most profitable markets lie over 
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Figure 2.28 
Available Motor Vehicles for Tourists (1987) 
Source 
Tourist coaches 4,592 (3.7%) 
Total 
122,898 
(100.0%) 
Taxis (for passengers) 
115,095 (93:7%) 
MOT and KNTC 
Rent-a-cars 3,211 (2.6%) 
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the ocean other than neighbouring Japan. Asian markets, composed of 
minor countries, represent low value compared with the long distance 
markets in America and Europe. Air travellers account for nearly 
96% of visitors to Korea and only 4% of visitors travel by se~ 
Influenced by the geopolitical character of Korea, tourism de~nds 
on air transpor~ An aviation agreement has been concluded with 36 
nations and the flag carrier, Korean Air, the national airline, 
serves 25 cities of 16 nations. It is expected that four more 
nations will shortly enter into agreement with Korea. In terms of 
the flight frequency of Korean Air, it serves a weekly 69 flights on 
14 Korea-Japan lines, 34 flights on 11 South East Asian lines, 8 
flights on 4 European lines, 44 flights on 8 American lines and 6 
flights on 4 Middle East lines. Korean Air accounts for 161 flights 
on 41 air routes from around the globe. On the other hand, incoming 
air services show 139 flights of 14 foreign air carriers on a weekly 
schedule. Japanese Air Lines alone serves 55 frequencies on the 9 
Japan-Korea routes, and maintains a large share of the traffic. 
Consequently, to meet increased traffic, the airports for domestic 
and foreign passengers should be expanded, and the airstrips should 
be extended also. 
2.1.5. Management of Persormel Services 
(1) EdUcational Institutes 
Universities: 
At present, tour ism departments have been set up in colleges 
and universities concerned with the academic study of all 
subjects of tourism in order to train key FErsonnel rEquired by 
the travel industry. In 1964, Kyongki University was the first 
Korean University to establish a Department of Tourism. As of 
1987, sixteen major universities and colleges have tourism 
departments with an annual total of approximately 785 graduates. 
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Junior colleges: 
While the regular curriculum of colleges is directed towards 
the theoretical study of tourism, junior colleges teach 
practical knowledge of management along with the theoretical 
study of tourism. These college programmes are designed to 
educate middle management for the travel industry. In 1988, 
3,880 students are attending 30 junior colleges for the study 
of tourism. 
High school: 
In order to train working level service men and women in the 
field of tourism, two vocational schools, located in Inchon and 
Pusan, have a regular curriculum concerning tourism at the high 
school level, and produce 240 graduates every year. 
Training institutions affiliated to the 
Korea National Tourism Corportaion: 
The Korean National Tourism Corporation operates two training 
institutions. These are the Tourism Training Institute in 
Seoul and the Kyongj u Hotel School in Kyongj u, with the 
exclusive intention of training the employees required in the 
travel trade as well as updating the quality of service. 
(2) Training and Education of Emplqyees 
In offering better service to tourists, all employees are to be 
trained and re-educated in a designated educational organisation. 
KNTC and Korea Tourist Association have educated and trained all 
levels of employees through effective educational programmes 
throughout the year. In 1985 a total of 3,670 staff and employees 
of the domestic travel trade accomplished training courses arranged 
by KN'IC 
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(3) Qualification Examination System 
Hotel employees: 
As a means to secure personnel for the hotel business and 
travel agents, the Ministry of Transportation is employing a 
qualifying examination system for employees under the 
regulations stipulated in the Tourism Business Law (described 
in the first i tern in Article 30, Tourism Business Law). This 
system has contributed greatly to upgrading the quality of 
employees engaged in the tourism business and the overall 
improvement in service. 
The examination system is mainly directed at the qualifications 
of those personnel engaged in hotel reception activities. All 
managers and employees of all tourist hotels are required to 
hold a licence issued by the Government. As a means of meeting 
the required number of qualified hotel managers, in 1970 the 
Minist~ of Transportation created a qualification system which 
established two grades of hotel manager. In 1986 a total of 
3,085 persons successfully passed the qualifying examination. 
The holders of Government certif icates are considered to be the 
only qualified persons to be employed in hotels under the 
Tourism Business Law, effective since 1965. As of 1987, 
statistics show that 33,074 now hold hotel service licences. 
(2) Tour Guides 
Interpreter tour guides: 
An accurate introduction of Korean tourism is most important in 
effective public relations, and in giving foreign tourists a 
good first impression of Korea. In response to this 
requirement, interpreter tour guides, well equipped with 
foreign languages, Korean history, traditional culture and 
customs of Korean life as well as extensive knowledge of 
Korea'S economic development and various tourism resources, are 
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regarded as qualified personnel required in guiding services. 
Consequently, a qualifying examination system has been set up 
under the Tourism Business Law to raise the quality of 
interpreter tour guides and to secure qualified tour guides. 
According to the results of examinations carried out regularly 
since 1962, those applicants who passed the examination 
totalled 4,732 as of the end of 1987. This figure includes 
2,439 in the Japanese language, 1,867 in English, 260 in 
Olinese, 47 in German, and 119 in French and Spanish. In 1986, 
600 persons obtained guide licences. 
OVerseas tour escorts: 
Tour guides responsible for travel arrangements and providing 
customers with adequate overseas travel advice and information 
are defined as overseas tour escorts. A tour escort training 
programme is required to effectively meet the increasing demand 
for overseas travel. As the Government began a gradual lifting 
of restrictions on overseas travel in 1982, the tour escort 
programme has greatly contributed to the increase in overseas 
travel by the general public. On 1st April 1982, the 
Government amended the existing Tourism Business Law and 
established a system of tour escort. 371 guides obtained tour 
escort licences. However, the Government unified the tour 
escort and interpreter guide into an interpreter tour guide 
group in the international tourism sector. 
Danestic tour guides: 
With the increase in the national income and more oRX>rtunity 
to enjoy rest and recreation, the volume of national tourism 
has been rapidly increasing, supported by the development of 
travel means as well as the expansion of transportation 
networks throughout the nation. These factors have made 
domestic travel more convenient and have greatly contributed to 
the increase of tourism. 
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As domestic tourism is expected to increase in the 1980s, the 
Government has recently prepared a qualifying examination 
system for more domestic tour guides tmder the Tour ism Business 
Law. This programme has been in effect since 1976 and, as of 
1987, 12,922 Fersons had passed the examination. 
Training programme: 
The Government is involved In improving the service of 
employees in the travel trade and their qUality. Educational 
organisations including KNTC-operated Hotel School and Seoul 
Tourism Training Institute have trained all classes of 
employees. In 1986, KNTC trained and educated a total of 
45,130 employees. 
(4) Industey - Educational CO-OPeration 
On the job training: 
According to the Industry Education Promotion Law, tour ism-
oriented practical exercises are given to students specialising 
in tourism by the travel trade. This is to give them effective 
knowledge through on-the-site practice, both in theory and 
experience, in order to upgrade the quality of manpower in the 
travel indust~ in the future. 
With a Vl.ew to ensuring that the industry-education co-
operation is effective, principles for this co-operative 
industrial education were set up in 1978 and have been carried 
out every year. In 1978, 1,252 students finished this 
programme, and 1,278 in 1979. In 1980, 1,688 students went 
through these exercises. In 1981, 1,954 trainees from various 
organisations and the private sector such as hotels, travel 
agents, and airlines, finished the programme; in 1982, 2,185 
students completed the training course. By 1987 a total of 
25,997 students had completed the training programme. 
1.02 
Scholarship3: 
For the effective operation of an educational co-operative 
oystem, tourism organisations raised a scholarship fund and are 
now offering scholarships to those most promising students 
majoring in the study of tourism. This Tourism Scholarship 
Foundation was founded in 1977 and offered scholarshi~ from 
that time. In 1978, 38 students received scholarships 
amounting to 8.95 million won; in 1979 a total of 64 students 
were awarded 11.61 million won, and in 1980 15.36 million won 
was paid to 73 students. In 1981 the Foundation gave 24.4 
million won to 68 students, and in 1982, 72 students received 
28.4 million won. In 1986, scholarships amounting to 17.4 
million won were given to 76 students and in 1987, 79 students 
were awarded 19.17 million won. 
Accordingly, with an eye towards achieving a balanced 
developnent of all sectors in the travel industry, substantial 
investment in experienced, high quality manIX>wer is required 
and it is an important component which should be more 
anphasi sed. 
2.2 Developnent of Tourism Resources 
Tourism resources can be almost anything that attracts the tourist. 
Each region has unique natural, socio-cultural and hospitality 
resources. These resources are all invaluable elements as the raw 
material of the tourist attractions, particularly when they are being 
cherished and improved carefully by the inhabitants. Tourism resources 
can be divided into two main categories with ten sub-segments as 
follows: 
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(A) Natural Resources 
(a) Climate: mild, sunny, dry, clean air. 
(b) Land configuration and landscape: plains, scenic mountains, 
lakes, rivers, beaches, unusual formations, panoramic views, 
waterfalls, volcanic zones, grottos, etc. 
(c) The sylvan elements: large forests, rare trees, etc. 
(d) Flora and fatma: uncommon vegetation, birds of various types 
and colours, fishing possibilities, hunting and photographic 
safaris, wild life, national parks, and natural reserves of 
wild animals, etc. 
(e) Health centres: natural springs of mineral water, mud-baths, 
hot springs of a curative nature, etc. (19) 
(B) Man-made Resources 
(a) Socio-cultural: historic monuments, museums, memorials, art 
galleries, folklore shows, cultural handicraft industries, 
traditional events, sports events and facilities, ntional 
festivals, religious edifices, and monasteries, etc. 
(b) Infrastructure: water ~upply systems, sewage disposal 
systems, highways, roads, parking lots, natural or artificial 
gas lines, electr ical and communications systems, drainage 
systems, airport runways, etc. 
(c) Transportation and its equipnent: ship:;, airplanes, trains, 
buses, limousines, taxis, automobiles, cog railways, aerial 
tramways and similar passenger transportation facilities. 
(d) Superstructure: airport buildings, passenger traffic 
terminals, resorts, hotels, motels, restaurants, shopping 
centres, places of entertainment, and similar structures. 
(e) Hospitality resources: all of the traditions and customs of 
an area which are essential elements for the successful 
hosting of tourists. The welcoming spirit ('Aloha' in 
Hawaii, for example), attitude of the people towards 
visitors, courtesy, friendliness, sincere interest, 
wilingness to serve and to become better acquainted with 
visitors, and other manifestations of warmth and friendliness 
(20) • 
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'!here is a wide range of tourism resources created by combining natural 
and man-made features. Such examples would be sports facilities on the 
beaches and mountains, an aquarium and zoo in a national park, and 
temples and historic monuments on scenic mountains, etc.. There are 
single and multiple attractions as units of tourist goods. 
Each component of the resources has its own unmeasured price which is 
controlled by the local people who produce the tourist goods. In terms 
of the tourism industry, tourism resource developnent may be seen as 
the utilisation and conservation of natural resources together with the 
new formation of open spaces for tourists to take a rest and enjoy 
leisure activity in a given area. In this manner, tourism resources 
and resorts with infrastructures and commercial facilities are 
exploited. 
Today's tourism industry is essential to the development of the 
countryside to generate increased employment and income growth rather 
than earning foreign exchange. The industry greatly contributes to the 
development of the community. During the 1970s, the authorities 
concerned undertook the large-scale resort developments in Kyongj u, 
Chej u and QlUngmu, and are currently developing another resort, Nam-won 
(Figure 2.29) • 
Since the early 1980s, the private sector has tended to take part in a 
wide range of developnents with self-reliant financing and experience 
in the tourism business. The authorities should be concerned with the 
inducement of more private capital to replace public funds, and the 
developnent of resources and facilities to meet demands of nationals as 
well as aliens. 
(1) Kyongju Pomun Resort 
The Kyongju Pomun Tourist Resort, adjacent to Kyongju City, and once 
capital of the Silla Kingdom (BC 57 - AD 935), started to be developed 
in 1974. The purpose of the development was to draw more tourists into 
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Figure 2.29 
Tourist Resort Complex Developing by the Authority 
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the resort and stimulate expenditures by providing modern tourist 
facili ties and open space. To expand and promote the development of 
the area, the Kyongju Tourism Agency was established in 1975 as a 
subsidia~ organisation of KNTC to build tourism-related facilities and 
induce private capital into the area. 
The resort covers an area of 10.3Km2, and accommodates the KTA 
building, hotel school, convention centre, hotels (604 rooms), 
condominiums (100 rooms), golf club (18 holes), outdoor theatre, Korean 
restaurants, shopping centre, p:irking lot, and recreation facilities. 
During the 1986-1988 period, a theme park, lawn court, botanical 
garden, native cuI tural centre, folk village, hotel (300 rooms), and 
inns (250 rooms) have been added to the resort. 
KNTC invested 73.6 billion won, including private capital of 42.9 
billion won in Korean currency during the years 1974 - 1985. out of 
this investment, the infrastructure sector contributed 42% with 30.7 
billion won. During the period 1986 - 1988, 74.3 billion won was 
additionally invested in the resort by the private sector. To be 
completed by 1991 are an hotel (320 rooms), five inns, five Korean 
restaurants, a folk village and a theme park. In particular Surabol 
Plaza (botanical garden, green house, lawn court, picnic ground and 
golf club) and a folk village (Silla Village) are listed to be added. 
The economic effects on the community of developing the resort will be 
analysed in Chapter 8. 
(2) Cbeju Island 
Cheju Island is located south west of the Korean peninsula and its 
climate is comparatively mild and temperate. In 1978 the Goverrunent 
started tour ism development on this island of scenic beauty to 
accommodate a resort complex in the region facing the pacific. The 
Oleju Tourism Corporation, a subsidia~ of KN'JX: founded in 1980, takes 
part in the development of seaside resort infrastructures and 
landscaping. The Corporation is exploi ting an area of 3.74Km2 where 
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hotels, condominiums, villas, sea aquarium, farm, golf range, botanical 
garden and an amenity facility are to be accommodated Investment in 
the resort developnent during 1978 - 1985 amounted to 57.6 billion won, 
of which 14.7 billion won of the pill)lic fund was invested r.rhe primary 
objectives of the developnent of the 'Olungmun Tourist Resort Complex' 
on O1eju Island focus on: 
creating an international level tourist resort to attract foreign 
tourists, 
developing the Chungmun Resort Complex as the base of island 
tourism, 
assisting recreational businesses to draw more tourists to the 
seaside resort for the culture and natural surroundings and thus 
extend the duration of their stay. 
conservation of natural scenery. 
Recently the resort opened, and now operates an hotel (224 rooms), a 
condominium (116 rooms), a sea aquarium (10 acres), and a tourist-
oriented farm (27 acres). During the period 1986 - 1991, two hotels 
(1,100 rooms), villas, a botanical garden, duty-free shops, a golf club 
(18 holes), and restaurants will be accommodated This project costs 
191 billion won, mainly financed by the private sector. 
(3) Chungmu Ponam Tourist Resort 
The Chungmu seaside resort is being developed by the Ministry of 
Transportation, the Authority of Maritime and Seaport Administration 
and KNTC. The projected resort, Donam at Chungmu port, is located on 
the southern coast of Korea. The Government intends to develop the 
area into a marine resort complex to attract tourist and, at the same 
time, to play a central role in maritime tourism connecting off-shore 
islands and inland tourist resorts. 
This area is accessible by ferry boats and ground transportation and is 
located near the Hallyosudo Marine Park where numerous historical 
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sites, beaches, and scenery are well preserved over a surface area of 
478.62Km2• Taking full avantage of given resources, the surface area 
will be developed into a marine tourist resort where health and rest 
facilities are to be housed with water-based recreation, deep-sea 
fishing, scuba diving, surfing, yachting, and cruising functions. 
In the initial stage, KNI'C constructs and installs infrastructures such 
as the water supply, sewage treatment, jetty, pier, road pavement, 
afforestation, reclamation, electricity and communication systems, with 
public funds. This project requires 17.836 million won. Of this 
amount, KNI'C invests 10,470 million won in Korean currency. Meanwhile, 
in the private sector, 21,682 million won is expected to be invested to 
build lodging property, shops, marina, ferry terminal, pools and 
oceanarium. However, places of cultural and historic sites should be 
conserved as tourism resources. 
(4) Namwon TOurist Resort 
The projected Namwon Tourist Resort Complex, located in the Honam 
region, south west of Seoul, preserves native culture and heritage. 
The area is full of tourism resources along with the natural assets of 
nearby Mount Chiri National Park. Namwon City, developer of the 
resort, is assisted by governmental organisations and KNTC. The Namwon 
,I 
resort will contain lodging, commercial functions, recreational 
facility, and a native game hall in the 9l2.40m2 area. The resort 
commenced in 1985, costs 8,100 million won in infrastructure investment 
and 14,600 million won in private sector investment. The private 
sector is involved in building an hotel, youth hostel, inns, souvenir 
shops, Korean restaurants, old market, folk village and place of 
heri tage. The posi tive aspect is that the development of the Namwon 
resort has contr ibuted to revi talising histor ical and cuI tur al 
tradi tions in the area. 
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(5) National Parks and other Developments of Resources 
A National Park is defined as an area with spectacular scenic spots at 
a national level and is deSignated by the Ministry of Construction 
after consultation with pertinent authori ties. As of 1987, 17 national 
parks were listed nationwide as shown in Figure 2.30. 'lbese represent 
5.7% of the national territory and encompass 5,594Km2 in area including 
the 2,339Krn2 surface area of marine parks. Tburism development within 
or around the national park is seen in the cases of Pomun Tourist 
Resort Complex in Kyongju National Park, Chungmun Seaside Tourist 
Resort Complex, Cheju Island, and recently Chungmu Donam Resort in 
Hallyosudo Marine Park. 
Parks under Provincial category are designated by mayors and governors 
and contain scenic attractions at regional level. At present there are 
21 provincial parks. These parks contain lodging functions such as 
camping sites, youth hostels, and supplementary facilities. Provincial 
parks characterise the scenic beauty of mountains and seaside, and 
sites with historic relics. 
To provide places for people to relax and spend holidays nationw ide, 
the authority, under the regulations of the Tourism Business Law, 
National Park Law, and Hot Spring Law, plans to develop wild tourism 
resources in mountainous areas and national parks (Figure 2.31). At 
the same time, more careful attention should be paid to the 
preservation of nature in a pollution-free state. In Korea, 23 spa 
resorts are open to the public and function as health resorts. Among 
the spa resorts, Tongnae, Yusong, Onyang, and Paegarn spas are the most 
widely known (Figure 2.32). In this context, forests, valleys, and 
beaches are used as popular resorts in natural state with little 
artificial modification. In addition, ski resorts, golf resorts, 
hunting grounds, theme parks, lakes, weekend farms, forests near and 
around temples and leisure towns should be added to the health resort 
category. 
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Figure 2.30 
National Parks in Korea (as of 1987) 
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Figure 2.31 
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As for the conservation of traditional folk arts, festivals and the 
development of tourism resources, the authori ties assist local 
organisations and pertinent associations in hosting native festivals 
and events performed at a regional level, co-sponsored by public and 
private organisations. The Ministry of Culture and Information 
designated sixty local events as traditional folk festivals to 
revitalise and pass on to future generations, and to nourish future 
tourism resources. In general, events contain folk arts performances, 
tradi tional games, rites, folk dances, and memor ial services. 
Currently thirty-six Government sponsored local events and festivals 
are performed throughout the country. lliese cultural events feature 
performances of Korean music and arts, folk festivals, games and 
memorial/religious rites (21). However, these resources can only be 
presented as a tourism product effectively when they attract visitor~ 
Accordingly, the relationship between the resources and tour ism product 
can be explained as in Figure 2.33. 
The 'tourism product' or 'tourism attraction' as a unit of 'TOTAL 
IMAGE' for the destination can be created only by the inhabitants' 
attitude and their hospitality spiri~ A total image evaluated by the 
visitors becomes the barometer in measuring the value of the tourism 
product as the attraction elements of the destinatio~ llie possessors 
or resident population must cherish the given resources precisely 
through the harmonised developnent, maintenance, control and management 
so that the elements interact efficiently in creating the total image 
of the regio~ 
'Tourism products' are not physically transferrable; however, an image 
of the products - the essence of the tourist goods - could be altered 
by the visitors if the inhabitants ignored it or treated it 
indifferently. Once a poor image spreads among tourists, the local 
tourist industry wil fall into a dilemma from which it will be very 
difficult to recover. (22). 
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Figure 2.33 
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2.3 TOurisa Poli~ 
(1) Tourism Policy and Assistance to the Trade 
'!he Goverrunent has enacted, amended and supplemented appropriate laws 
and regulations to foster the development of the tour ist industry if 
necessary, or at the request and recommendation of the travel trade. 
Accordingly, the Tourism Promotion Law and the Tourism Business Law 
have been rectified to meet requirements and at the same time to 
relieve deterrent factors imposed on the travel industry. 
'!he basic regulation was enacted in the 1970s for encouraging tourist 
resort developnent. '!he Law on Tourist Resort Developnent was annexed 
to the current TOurism Business Law with provisions revised and added 
in the 1980s. To fully reflect environs along with the phase of 
tourism developnent, much of the contents have been newly supplemented 
in the tourism-related regulations as given below: 
'!he TOurism Business Law newly added convention organisation to 
the existing tourism business category to foster the convention 
industry. This high potential business, in close relation to 
tourism industry, is wholly responsible for programming, 
consultating, organising and servicing the convention market. 
Those who plan to organise and host big events and conventions, 
and to draw tourists from abroad, are recornmmended to submit their 
programmes or suggestions to the Ministry of Transportation in 
charge of tourism and, if necessary, to adjust the programmes. 
The Law regulates renewal of certificates of personnel serving the 
tourist industry every five years to upgrade skills and assess 
their ability to meet the demand of clients. Also personnel are 
to be trained and educated at government designated organisations 
prior to renewal of a certificate or licence. 
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In practising regulations for the travel trade, the Government can 
impose fines or order suspension of business against violators who 
commit unlawful and unjust acts, and hearings shall be held prior 
to revocation of registration or suspension of business. 
(2) Financing Loans 
The Ministry of Transportation formed a fund for tourism industry 
assistance as specified in the Law on Tourism Promotion and Developnent 
(enacted in 1973). The fund has accumulated up to 70 billion won as of 
the end of 1986. '!he Government subscribed 40 billion won to build up 
the fund of which a substantial portion has been composed of principal 
money, an accumulated amount of yearly subscriptions and interest 
receipts derived from loans to the travel trade. The funds are lent to 
hotels, travel agents and ameni ties. The fund is utilised to build, 
renovate, and refurbish establishments to create a better climate and 
provide quality services to tourists. 
In addition to assisting foreign tourist-oriented establishments and 
properties, loans are given to domestic tourist enterprises to build up 
tourist resorts, theme parks, camping sites, folk village and similar 
open spaces to meet the increasing demand of nationals' leisure 
activities. In 1986, 25.2 billion won was lent to 50 domestic 
properties. Loans from the fund are also extended to the recreation 
industry and infrastructures built by local authorities. In 1987, out 
of the total 16.3 billion won, 2,450 million won was allocated and 
financed for travel agents. 
(3) Tax Incentives and Asset Depreciation 
Available incentives in the taxation of tourist enterprises and 
businesses have so far been given and widely applied to encourage and 
prompt the trade to efficiently perform overseas marketing activities 
and to relieve the financial burden assessed on the loss portion of 
revenue which accrues in ordinary business activities related to 
tourist market exploitation, together with the profits of tourist 
products overseas. Meanwhile, tourist establishments and their 
components are given an allowance for asset depreciation. In the case 
of tourist hotels, accelerated depreciation during a five-year term is 
applied to crucial parts of the establishments. 
In the tourism industry - regarding taxation on revenue of tourism 
businesses - incentives are given in the same manner as in the case of 
any other export industry. These measures are taken to enhance 
international competitiveness and to enable the travel trade an 
efficient exploration of the markets. In this context, enterprises are 
allowed to write-off their own reserves against loss in revenue accrued 
during exploration of new markets. The Regulation on Reduction and 
Exemption of Taxes thus stipulates the provision of assistance to the 
tourism industry. When suffering a loss during the business year in 
the process of earning foreign exchange, it is possible to make up for 
loss with reserve money set against that loss. Travel agents enjoy the 
benfits of incentives when they explore and extend potential and 
established markets. In their case, an amount of 1/100 of foreign 
exchange earnings is allowed to be set aside to make up for losses in 
the same year. 
As far as accommodation is concerned, accelerated depreciation is 
allowed for the installation of furnishings and fittings. Depreciation 
of the cost of the assets is applicable to useful life for up to five 
years. Value added tax is not levied on travel earnings from foreign 
tourist room sales, food and beverage service in hotels and 
restaurants, or goods sold at souvenir shops. 
Pre-exemption of taxes on purchases by foreign tourists is applicable 
to souvenir shops and duty-free shops, based on the regulations of VAT 
and excise tax. The indirect tax exemption regulation on goods 
purchased by foreign tourists is also applicable. 
l1H 
For accommodation, since hotels are built and renovated with local 
capital or foreign capital, special excise tax exemptions are given for 
materials and machinery needed to be installed in hotels, i.e. air-
condi tioners, furniture, refrigerators, carpets, and electric washing 
machines. Regarding duties on foreign investments, the latter are 
exempt from special excise taxes and VAT. 
(4) Low Taxes on Joint Investment Projects 
Foreign investors, subject to joint investment in tourist projects or 
enterprises with their Korean counterparts, may be partially exempt 
from profit taxation on the portion or share of the given investment in 
Korea. Tax incentives are applicable to customs tax, special excise 
tax, VAT in the portion of alien investment, and investment in kind 
which corresponds to investment in currency. 
(5) Tax Exemption on Goods Purchased Qy Tourists 
In order to facilitate shopping in Korea, a pre-exemption taxation 
system has been allowed for foreign tourists. In this regard, post-
exemption taxation is also applied to VAT and special excise taxes paid 
by foreign tourists when they purchase souvenirs and goods at 
designated shopping places and get approval from the customs office to 
take the goods out of the country. In this case an amount equivalent 
to the pre-paid tax is re-paid soon after the visitor returns home from 
Korea. The restrictions of taxation are being mitigated step by step 
so as to eliminate one of the impediment factors to the development of 
tourism (23). 
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Appendix 2. d 
Visitor Arrivals by Purpose of Visit and Nationality (1987) 
Nationality Total Pleasure Business VFR Official Convention Others 
Asia 1,149.856 953.476 167.418 9.614 3,730 2.125 13.493 
Japan 893,596 749.215 131.603 2.464 1.629 896 7,789 
Taiwan 110.3n 97.248 7.902 ' ~ 3-:393 ~ 408 249 1,173 
-Hong Kong 54.030 43.463 9.059 997 10 55 446 
Thailand 10.225 7,725' 1.561 220 214 152 353 
Malaysia 14,755 11.482 2.366 311 49 164 383 
Philippines 16,354 12.706 1.642 324 279 122 1.281 
lndonesia 6,737 5.336 756 97 239 87 222 
Singapore 11,256 7,715 3.055 122 3 58 303 
Brunei 219 129 24 21 25 14 6. 
Middle East 19,432 12.940 4.125 1,369 397 98 503 
Others 12,879 5.517 5.325 296 477 • 230 1.034 
Americas 357,600 152.277 78.670 47,645 62.156 2.588 14.264 
U.S.A. 326.330 136.412 69,975 43.877 61.185 2.156 12.725 
Canada 21,616 10.695 6.459 3.007 427 156 872 
Brazil 1,956 . i .181 303 270 40 22 140 
Argentina 1,008 404 230 195 66 12 101 
Others 6.690 3.585 . 1.703 296 438 242 426 
Europe 105.485 29.239 62.040 3.506 1.162 850 8,688 
United Kingdom 24,606 5.897 16.322 554 199 138 1,496 
W. Germany 23,117 5.970 14.009 1,470 196 173 1,299 
France 14,840 4,993 7,085 392 279 149 1,942 
Netherlands 6.850 1.581 4,556 128 42 61 482 
Sweden 5,091 1,266 3,160 127 89 34 415 
Switzerland 5,509 1,877 3.022 209 51 18 332 
Italy 6,756 1,600 4,371 141 97 50 497 
Others 18,716 6,055 9,515 485 209 227 2,225 
Oceania 12,822 4,801 5,439 779 490 160 1.153 
Australia 10,455 3.959 4.370 725 364 101 936 
New Zealand 2,068 725 1,017 41 71 37 177 
Others 299 117 52 13 55 22 40 
Atrica 4,460 1.688 1.797 222 335 81 337 
Egypt 944 524 301 ·38 .-. 16 10 55 
Libya 640 399 103 58 43 2 35 
Others 2,876 765 1,393 126 276 69 247 
Not Stated 913 520 278 50 13 5 47 
Sub-Total. 1,631,136 1,142,001 315.642 61,816 67.886 5.809 37,982 
Overseas Koreans 243,365 
- 17.233 212.083 - - 14.049 
Grand Total 1,874,501 1,142.001 332.875 273,899 67,886 5.809 52,031 
1986 1,659,972 1.022,475 283.206 236,211 66,328 4.324 47.428 
GrOwlh Rate (%) 12.9 11.7 17.5 16.0 2.3 , 34.3 9.7 
Share(%) 
. 100.0 60.9 17.8 14.6 3.6 0.3 2.8 
Source Ministry of Justice 
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Appendix 2.e 
Visitor Arrivals of Major Purposes by Month, 1987 
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Appendix 2. f 
Tourist Receipts and Average Expenditure Per Capita, 1966 - 1987 
-
- .-
Tourist Growth Average 
Year Receipts Rate Expenditure Visitors Per Capita 
(US$ 1 ,000) (%) (US$) 
1966 32,494 56.2 238 67 ,965 
1967 33,817 4. 1 206 84,216 
1968 35,454 4.8 177 102,748 
1969 32,809 -7.5 128 126,686 
1970 46,772 42.6 177 173,335 
1971 52,383 12.0 174 232,795 
1972 83,011 58.5 202 370,656 
1973 629,434 224.5 389 679,221 
1974 158,571 -41 . 1 296 517,590 
1975 140,627 -11 .3 222 632,846 
1976 275,011 95.6 330 834,239 
1977 370,030 34.6 390 949,666 
1978 408,106 10.3 378 1,079,396 
1979 326,006 -20.1 290 1 , 126, 1 00 
1980 369,265 13.3 378 976,415 
1981 447,640 21 .2 409 1,093,214 
1982 502,318 12.2 439 1 , 145,044 
1983 596,245 18.7 499 1 , 194,551 
1984 673,355 12.9 519 1,297,318 
1985 784,312 16.5 550 1,426,045 
1986 1 ,547 ,502 97.3 932 1 ,659,972 
1987 2,299,156 48.6 1,227 1,874,501 
Source : The Bank of Korea, MOT and KNTC 
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Appendix 2. g 
Visitor Arrivals by ~e of Transport and Nationality, (1987) 
Air Transport 
National i ty Total Kimp'o Kimhae Cheju Sub-Total 
Japan 893,596 580,374 220,306 57,790 858,470 
Taiwan 110,373 102,435 1 ,062 6,370 109,867 
USA 326,330 284,850 2,516 493 287 ,859 
Hong Kong 54,030 52,401 98 1 ,234 53,733 
UK 24,606 23,005 557 25 23,587 
W.Gennany 23, 117 21 ,881 727 8 22,616 
Philippines 16,354 13,971 99 8 14,078 
Malaysia 14,755 14,522 96 19 14,637 
Canada 21 ,616 20,463 188 34 20,685 
Others 146,359 137,885 3,448 160 141 ,493 
Total 1 ,631 , 136 1 ,251 ,787 229,097 66, 141 1 ,547 ,025 
1986 1 ,457 ,711 1,106,114 217,701 59,905 1 ,383,720 
Growth Rate (~) 11 .9 13.2 5.2 10.4 11.8 
Source MOT and KNTC 
------_ ... 
Sea Transport 
Pusan Inch on Others Sub-Total 
33,790 433 903 35,126 
254 144 108 506 
14,645 411 23,415 38,471 
139 85 73 297 
591 24 404 1 ,019 
402 5 94 501 
874 456 946 2,276 
46 20 52 118 
819 4 108 931 
2,497 422 1 ,947 4,866 
54,057 2,004 28,050 84, 111 
43, 125 3,227 27 ,639 73,991 
25.3 -37.9 1 .5 13.7 
Appendix 22. h 
Visitor Arrivals and Average Length of Stay by Year 
Year Visitors Growth 
Average Length of Stay 
Rate Tourists Visitors 
-
(%) (days) (days) 
1965 33,464 34.1 
1966 67,965 103.1 
1967 84,216 23.9 5.2 
1968 102,748 22.0 4.4 
1969 126,686 23.3 3.2 
1970 173,335 36.8 4.2 
1971 232,795 34.3 4.3 
1972 370,656 59.2 4.6 
1973 679,221 83.3 4.2 
1974 517 ,590 -23.8 3. 1 
1975 632,846 22.3 3.8 4.5 
1976 834,239 31.8 4. 1 4.7 
1977 949,666 13.8 4.2 5.3 
1978 1 ,079,396 13.7 4.2 6.3 
1979 1 , 126, 100 4.3 3.6 5.5 
1980 976,415 -13.3 3.9 6.7 
1981 1 ,093,214 12.0 4.3 6. 1 
1982 1,145,044 4.7 4.4 6.6 
1983 1 , 194 ,551 4.3 4.7 7.8 
1984 1,297,318 8.6 4.4 5.8 
1985 1 ,426,045 9.9 4.8 6.0 
1986 1,659,972 16.4 5.5(nts) 
1987 1 ,874,501 12.9 4.4 
Source : Foreign Visitors Survey, KNTC and Ministry of Justice 
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Appendix 2. i 
Departures of Koreans by Month, 1978 - 1987 
Year 
Month 
1 Jan. 
2 Feb. 
3 Mar. 
4 Apr. 
5 May 
6 Jun. 
7 Jul. 
8 Aug. 
9 Sep. 
10 Oct. 
11 Nov. 
12 Dec. 
Total 
GrOotlth Rate 
(~) 
1978 
17,592 
17 , 156 
19,952 
20,115 
22,719 
23,054 
23,283 
21 ,479 
24,500 
25,537 
23,366 
20,735 
259,578 
23.8 
1979 1980 1981 
21 ,107 24, 178 28,982 
22,583 22,509 27 ,122 
23,871 25,500 31 ,285 
23,244 27,522 33,417 
25,430 29,589 34,537 
26,288 29,220 36,525 
24,629 28,770 43, 155 
25,056 29,996 45,363 
25,750 30,809 37 ,814 
25,339 28,816 38,858 
26,887 32, 135 38,691 
25,362 29,796 40,276 
295,546 338,840 436,025 
13.9 14.7 28.7 
1982 1983 1984 1985 1986 1987 
39,519 43,343 38,402 43,241 39,210 40,403 
36, 134 34,735 35,667 32,005 32,453 34,912 
39,590 36,843 40,014 38,749 36,535 38,877 
38,538 38,784 38,020 38.256 35,948 38, 11O 
42,971 41 ,478 43,194 41 ,936 37 , 154 42,577 
40,642 40,804 41 ,326 40,779 36,907 40,771 
46,881 47,405 46,600 45,663 41,653 45,658 
45,723 46,836 47 ,271 48,295 45,490 50,248 
42,083 39, 140 42, 173 39,919 37,444 45,969 
43,746 43,021 43,075 40,672 39,942 45,390 
43,997 42,878 40,496 40,390 38,485 47,582 
39,883 38, 194 36,870 34,250 33,753 40,041 
499,707 493,461 493,108 484, 155 454,974 510,538 
14.6 -1 .2 -0. 1 -1 .8 -6.0 12.2 
Appendix 2.j 
Travel Expenditures of Korean Departures and Average Expenditure 
Per Capita, 1968 - 1987 
Travel Growth Average 
Year Expenditure Rate Expenditure Travellers 
Per Capita 
(US$ 1 ,000) (%) (US$) 
1968 10,487 N/A 
1969 10,964 4.5 NlA 
1970 12,424 13.3 N/A 
1971 14,808 19.2 193 76,701 
1972 12,570 -15. 1 149 84,245 
1973 16,984 35.1 168 101 ,295 
1974 27,618 62.6 227 121,573 
1975 30,709 11 .2 237 129,378 
1976 46,234 50.6 281 164,727 
1977 102,714 122.2 490 209,698 
1978 208,019 102.5 801 259,578 
1979 405,284 94.8 1 ,371 295,546 
1980 349,557 -13.8 1 ,032 338,840 
1981 439,029 25.6 1,007 436,025 
1982 632, 177 44.0 1 ,265 499,707 
1983 555,401 -12. 1 1 , 126 493,461 
1984 576,250 3.8 1 , 169 493,108 
1985 605,973 5.2 1 ,252 484,155 
1986 612,969 1 .2 1 ,347 454,974 
1987 704,201 14.9 1 ,379 510,538 
Source : The Bank of Korea 
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3.1 BackgrOlmd to Korean Buddhisn 
At the time Buddhism entered Korea in the 4th Century, the peninsula 
was drawing towards the middle of the Three Kingdoms period, and was 
about to be unified as a single nation under the southernmost kingdom, 
Silla. Primarily for geographical reasons, Silla was the last of the 
three to be p:!netrated by this foreign religion. Koguryo, the northern 
kingdom, was visited by a Chinese monk names Sundo in the year 372 AD, 
and a dozen years later, a neighbouring Baekjae played host to an 
Indian missionary, Marananta, who had come by way of China. Silla did 
not begin to receive Buddhist influence until about half a century 
later, and it was only in 528 AD that it became legal to preach 
Buddhism op:!nly there, after the miraculous martyrdom of the saintly 
Yi Chadon. 
Neanwhile, the new religion must have spread like wildfire in the two 
northern kingdoms, apparently under royal patronage. Many temples and 
monaster ies were constructed, and hordes of believers converted So 
rapidly and deeply rooted did Buddhism become in Baekjae and Koguryo, 
that by the 6th Century, priests, scriptures and religious artisans and 
artifacts were being sent to Japan, forming the basis of the early 
Buddhist culture there. Much of the prestige attached to the new cult 
in Korea, and its eventual adoption as state religion in all of the 
Three Kingdoms may be traced to the Koreans' high regard for Chinese 
learning (1). 
By the time Silla unified the r:eninsula under one government in 668 NJ, 
Buddhism had been established there too as the state religion, although 
governmental systems were already being run along Confucian lines, with 
no conflict between the two. Royal patronage during this brief Golden 
Age of Unified Silla produced a magnificent flowering of Buddhism arts 
and temple architecture and the rapid fragmentation of the kingdom 
after less than 200 years did not harm the position of the Buddhist 
church either, since the succeeding Koryo Dynasty, which took power in 
936 AD, was even more enthusiastic in its support of the imported 
doctrine. 
Of many famous monks and theologians of the Silla era, possibly the 
most influential was Wonhyo, although he was the only clerical leader 
of the day who did not study in China. Wonhyo tried to unify the 
various sectarian rivalries among Buddhists, and sought to make the 
religion popular and applicable to the daily lives of the people. He 
wrote many books, and legend ascribed to him a brief love affair with a 
royal princess - the son of their union being supposedly the scholar 
who invented the system of writing Korean in Chinese ideographs called 
"idu" • 
During the Koryo Dynasty, priests became politicians and courtiers, 
some of them corrupt or worldly in their interests. When in the 13th 
Centu~ the Mongols invaded Korea, conquering and ravaging the entire 
nation except for the Han River estuary island of Kanghwa, where the 
king and the court took refuge, the reaction of the Buddhist-oriented 
court was to implore divine assistance by undertaking the immense 
project of carving the entire bulk of Buddhist scriptures onto wooden 
blocks for printing. This is the so-called 'Tripitaka Koreana', still 
existing today, and on display at the Haein-sa Temple. It consists of 
81,258 panels, took sixteen years to complete, and is considered one of 
the most outstanding compilations in the history of the world 
Nevertheless, this act of piety did not result in defeat of the 
Mongols, who made Korea a vassal state. Naturally the power the 
Buddhists held resulted in their sharing some of the blame for the 
1.\3 
national disaster, and from this era may be dated a definite and rapid 
decline in Korean Buddhism. To make matters worse, King Kongmin in the 
mid-14th Century, appointed a totally corrupt priest, Sindon, to high 
official post, touching off protests among the Confucian literati of 
the court. The corruption of the temples and abuses of the priests are 
reflected in the earthy satire of village mask dance dramas, as well as 
in lofty essays such as "Anti -Buddhism" by Confucianist Chong To-jon, 
which declared "the Indian religion is one which destroys morality and 
harms the country". 
AI though the Mongols had by this time given up actual occupa tion of 
Korea, their influence on the Government was still great. Since 
Buddhist power in the court continued unabated, the Buddhists were 
rightly or wrongly identified with the pro-Mongol faction. Thus, when 
General Yi Song-gye staged a revolt and had himself proclaimed king in 
1392, his policy was both anti-Mongol and anti-Buddhist. Although the 
new king, his family, and most of his successors were devout believers 
in Buddhism, all influence of the religion was removed from the 
Gover run ent. Vast wealth and land buildings of temples were seized. 
At certain times in the five hundred year history of the dynasty, there 
were attempts at a revival of Buddhism, such as during the period of 
the invasion by the Japanese warlord Hideyoshi in the late 16th 
Century. Then armies of monks under energetic leaders rallied to help 
protect the nation, but the invasion itself took a terrible toll in 
the destruction of temples and plundering of sacred objects, and 
sporadic persecutions by kings of the dynasty resulted in most temples 
being buil t in or moved to remote and relatively inaccessible 
mountainous locations. There some of them were even fortified and 
manned with standing armies (2). Yet, in spite of war's ravages and 
five hundred years of persecution during the Yi Dynasty (1392 - 1910), 
Buddhists number some twelve million in Korea today with over two 
thousand temples dotting the land, from huge complexes to tiny 
buildings. These Buddhist tenlples are among the most interesting spots 
for the tourists. 
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3.2 Buddhisn as a Tourisn Resource (3) 
The spiritual aspect, or intangible cultural element of Buddhism, was 
deal t with in the previous section. The tangible Buddhist cuI ture, 
such as temple construction, pagodas, Buddha images, sculptures, hand 
crafts and paintings, made a great contribution to the development of 
Korean cul ture. A three storeyed stone pagoda at Bunhwang-sa Temple, 
which is one of the oldest cultural inheritances, is the only 7th 
century structure that remains, and it is preserved as a popular 
tourist attractio~ According to the historical records, there were 
many temples, pagodas and Buddhistic art obj ects in the early three 
kingdom age, but only a few of them remain today. After Silla had 
united the three kingdoms, Korean Buddhism reached its peak and a 
considerable number of cultural inheri tances still remain from that 
era. When King Munrnu unified the three kingdoms, many large temples 
such as Sachonwang-sa, Busok, Karneun-sa and Bongdok-sa were built 
It is recorded that many stone pagodas were buil t dur ing the 
unification era and most of these are now designated as national 
cuI tural treasures. Two of the most outstanding pagodas of that age 
are the twin pagodas of Karneun-sa Temple, which demonstrate the fact 
that the twin pagoda system was typical of the unification era in which 
one was situated to the east and one to the west of the temple ground 
The Manbulsang (ten thousand Buddhist statue) made in the reign of King 
Kyungdok of the Silla Dynasty, can be considered as representative of 
the Buddhist statue. Its beauty was quite well known even to the T' ang 
Dynasty in China. Of the tangible cultural assets, temple 
construction, Buddha's image and the pagoda would be considered to be 
the mainstream of tourist resources wi thin Korea, together wi th the 
natural scenery. 
The most popular tourism attractions in Korea can be identified by 
studying the vignettes on the covers of the guide books and the 
advertisements publ ished by the Korea National Tour ism Corporation, 
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which introduce Korea to foreign countries with the aim of attracting 
foreign visitors. As shown in Table 3~, 48% of the total vignettes on 
the covers of the guide books published between 1977 and 1983 are of 
Buddhist temples and cultural assets. This indicates the considerable 
importance of the inher i tance as a tour ism resource in Korea (Figure 
3.1) • 
Among these vignettes, Pulguk-sa Temple in Kyongj u is notably the most 
popular, being covered six times, followed by Haein-sa and Beobju-sa 
Temples. Golden crowns of the Silla Dynasty and crockery are prominent 
on the covers as cultural factors; Seolak Mountain and Cheju-do Island 
as natural scenery; Korean folk dance, Buddhist dance and an old man 
wearing a 'gat' (traditional Korean hat for men) as figures and 
tradi tional folklore. Cover pictures which relate to Buddhism have 
are shown in Table 3.1 in order to demonstrate the importance of the 
Buddhist culture as a tourism resource in Korea. Seogul-arn Grotto, at 
Pulguk-sa Temple, Kyongju, was chosen for the cover of ASTA Travel 
. News, published 15th June 1983, while Pacific Travel News took Haein-sa 
Temple, built in the Silla Kingdom, for the cover of the edition of 1st 
December 1981. One of the most recent additions to the publications of 
the KNTC, Buddhist Temples, published in 1983, shows four views of 
Buddhist cultural assets on its cover. Pulguk-sa Temple and Seogul-arn 
Grotto on Mount Toham, in Kyongju National Park, together with Bupju-sa 
Temple and a pagoda, both of which are situated in Mount Songni 
National Park. These guide books are published four times in a year 
and are distributed throughout the world in seven languages (English, 
French, German, Spanish, Japanese, Chinese and Arabic). Three million 
copies of this book were printed in 1981 and 3.5 million in 1982. 
As a result of promotional activities, foreign tourist arrivals have 
increased dramatically at an average annual growth rate of 23%, from 
only 517,590 in 1974 to 1,194,551 in 1983, as stated in the previous 
chapter. In 1983 it was shown that 47.9% of foreign visitors carne to 
Korea for pleasure, while 15% visited for both business and pleasure. 
It was also proven that cultural and natural tourism resources are very 
important, as 77% of foreigners said that they enjoyed the traditional 
Table 3.1 
The Cover Page of Korean Tourist Guide Books 
Classif-
ication 
1977 
1978 
1979 
1980 
1981 
1982 
1983 
Total 
(%) 
Temple and 
Cultural Assets 
4 
2 
2 
1 
2 
1 
3 
15 
(48.4%) 
Natural 
Scenery 
1 
2 
3 
0 
1 
1 
1 
9 
(29.0%) 
Source : Korea National Tourism Corporation 
Figures and 
Folklore 
1 
1 
2 
0 
1 
7 
(22.6%) 
Total 
6 
5 
6 
3 
4 
2 
5 
31 
(100%) 
1J7 
Figure 3.1 
Composition of Cover Page of Korean Tourist Guide Bode 
(1977 - 1983) 
Source 
/ 
I 
/ 
.I 
/ 
Temple and Cultural Assets 
! 
\ Natural Scenery 
\ 9 (29.0%) 
\ 
'\ 
~, 
\. 
~ 
/ Total , \ 1-_______ I 
\ 31 • 
\ (100%) ./ --1 
", / I 
- .~ / 
Figure and Folklore 
/ 
/ 
I 
Korea National Tourism Corporation 
138 
culture and natural scenery. A total of 20.1% of foreign visitors to 
Korea were reported to have visi ted Kyongj u, which demonstrates the 
tourists' attraction towards the cultural relics of ancient Buddhism. 
Pulguk-sa Temple, with its gilded statue of Buddha, together with the 
Sokka-tap and Tabo-tap pagodas and Seogul-am Grotto, has been 
considered to be the most attractive tourism resource in Kyongju, the 
capital of the ancient Silla Dynasty. 
Among the main tourism resources which were officially recognised by 
the Government in 1987, seventeen national parks are featur~ Figure 
3.2 shows the locations of these national parks and reveals that the 
Buddhist heritage of temples and shrines figures prominently, thereby 
contributing to their significance as important tourist attractions. 
There are also twenty-one municipal and provincial parks and 109 
appointed tourism resorts, and the maj ori ty of these are famous for 
their Buddhist temples and natural scenery (4). Thus, here too, the 
importance of Buddhism on tourism resources in Korea is clearly 
emphasised. 
3.3 '!he lJIJplct of Buddhist Temples on Tourian Developoent (5) 
When Buddhism was made accessible to the people by King Sonduk, during 
the Silla Dynasty, the general public began to grow sharply aware of 
the Buddhist temple as the primary representation of Buddhism and 
therefore a worthwhile destination to visi t. However, there was no 
positive support of real government concern for domestic tourism 
exploitation until the Tourism Basic Law was passed in 1975. The 
maj or i ty of the people had always regarded the Buddhist temple as the 
sole tourist attraction, since they offered magnificent scenery and 
relics worth visiting from a cultural point of view. In this way the 
public demonstrated the fact that a tourist attraction necessarily had 
to be a scenic spot with a Buddhist temple, to make ita worthwhile 
tourist destination, and this attitude has remained up to the present 
Figure 3.2 
Buddhist Temples as Main Tourism Resources in National Parks 
Legend 
xxxxx 
xxxx 
xxx 
xx 
x 
Very strong feature in Buddhism (ie. more than 4 temples 
and shrines) 
Strong feature in Buddhism (ie. more than three temples) 
Fair feature in Buddhism (ie. more than t \\'0 temples) 
Weak feature in Buddhism (ie. one temple or shrine) 
Not a featun~ of Buddhism (ie. no temple or shrine) 
day. It can be proved that the Korean ~ople still choose the natural 
scenery which surrounds the Buddhist temples for a tour, such as a 
school trip, or a club or family outing. From this point of view, 
Buddhism has made a great contribution to national tourism and it is no 
exaggeration to consider it as a major tourist resource as well as a 
complete tourism product in Kore~ 
To clarify this situation, the impact of Buddhist temples on tourism 
development in Korea can be analysed fram the following stand-points: 
Tourism resources 
The construction of infrastructure 
The availability of lodging facilities 
Creating the essential elements of tourism attractions 
The detailed analysis is as follONs: 
(1) Tourism Resources 
There were two periods of Buddhist temple building. In the early era 
(372 - 674 AD) when Buddhism was aristocratic and the royal family were 
the central figures, temples were generally constructed by order of the 
royal court or the nobility. In the latter stage, after 674 AD and the 
popularisation of Buddhism, they were erected through the benificence 
of the people or weal thy landowners. In this way, the ordinary people 
began to have an affection for the Buddhist temple. 
There are also two different kinds of temple, one which is si tuated 
within a castle, whilst the other kind is located at a distance from 
the castle. The former was buil t for prayer for national prosperi ty 
through the incunabula of Buddhism; the latter was for the Buddhist 
monks who withdrew from the world in order to fix their minds solely 
upon the spiritual life. The reason for this was that Buddhism was 
censured for its corruption and excessive influence upon the society 
of the early Yi Dynasty, which followed the Golden Age of the Uni ted 
Silla Dynasty and the Koryo period 
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Similarly, Buddhism itself forked off in two directions: Mahayana 
Buddhism, which insisted that Buddhism should exist wi thin society, and 
Hinayana Buddhism, which advocated the separation from the secular 
world in pursuit of meditation. Hence, in the case of the former, the 
Buddhist temple had to be placed within a castle or neighbouring 
village so as to become an integral part of the people's everyday 
lives, while in the latter case, it had to be located far from the 
village in the heart of the mountains in order to realise its religious 
ideal. 
Each temple, being differentiated in its location, had its own unique 
characteristics. Needless to say, the temple has been the most 
important tourist resource, not merely because of the beauty and 
mystery of the building itself, but also from the benevolent images of 
Buddha sitting in meditation, Buddhist paintings, towers and sculptures 
in the temple yard, which harmonise with the beautiful scenery composed 
of curious rocks, cliffs and ravines, and such natural resources as 
mineral waters and medicinal plants to be found in the vicinity of the 
temples. 
(2) The Construction of Infrastructure 
In the beginning, the male servants who belonged to a temple were in 
charge of road-building and repairs in order to facilitate the 
visitors' journey to the shrine. The Yi Dynasty, however, adopted a 
system to do away with such unofficial servants, and residents in the 
neighbourhood were entrusted with constructing wooden bridges and 
maintaining roads for easy accessibility. As a consequence of this, 
the temple had an obligation to pay the inhabitants for their labour, 
and this allowed them to CUltivate the temple's rice fields. Centuries 
before the car was used as the main means of transport, common people 
went up to the temple on foot, while the nobility took advantage of 
horses and sedan chairs, and therefore road conditions were very 
important. Hence the fact that even those temples which were located 
deep in the mountains had well-maintained footways. Nowadays this is 
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the responsibility of the local government. In addition, infrastruture 
facili ties for the visitors such as water supply, torch-lit services 
and communication services were produced by the servants and employees 
hired by the temple. 
(3) Availability of Lodging Facilities 
Normally there were taverns which catered for tourists, although they 
were not popularised, and were rarely used. Most of the people who 
travelled on official or commercial business made use of the temples as 
lodgings and the monks entertained them. A temple could thus increase 
its income. An average-sized temple would normally have had drawing 
rooms which were separate from the bulding that contained Buddha's 
statue, and away from the monks who were making a pilgr image. The 
rooms were for believers who had travelled a great distance and 
especially for the common followers who required a long stay on account 
of their faith or health. Such lodgings owe their origin to the 
popularisation of Buddhism. The long-term visi tors recompensed the 
temple for their stay by giving money, rice or fabrics, but the monks 
who were on a pilgrimage did not have to pay for their stay. 
The feature of the temple 'Gaek-sa' (guest house) for visitors has been 
an important influence in national tourism. Facilities such as drawing 
rooms continue to exist even now, and some large temples are increasing 
their income by providing board and lodging for the young men entering 
the priesthood for mental study and physical training. 
(4) Creating the Essential Elements of Tourist Attractions 
The Buddhist temple has also played a role in attracting travellers by 
possessing elements which are an intrinsic part of all major tourist 
attractions. These elements, such as the various ceremonial 
performances and festivals conducted annually at the temples, can be 
looked upon as the promotional activities of the Buddhist religion and 
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are summarised in Table 3.2. Of the events listed below, Buddha's 
birthday and the Day of Nirvana have become nationwide events and are 
performed with a large number of Buddhist followers participating in 
the lavish performances. These ceremonies have won national 
recognition as major festivals. As no other cultural functions or 
sports games were held in ancient times, Buddhist events played a very 
important role as a prime generator of tourist movement. Nowadays they 
are a major attraction for the general public as much as Buddha's 
devoted followers. Thus, Buddhism has had a profound influence on the 
development of Korean tourism by possessing the important components of 
all major tourist attractions, including infrastructural facilities and 
the availability of lodging facilities. 
In relation to the Buddhist her i tage as a tour ism resource in Korea, 
the KNTC has suggested a model of travel routes and itinerary plans for 
overseas tour operators and travel agents, thereby improving the 
product as tourist attractions. This model classifies seventeen 
different routes incl uding Pulguk-sa Temple in Kyongj u and Haein-sa 
Temple in Hapchon (Table 3.3). Many large overseas travel companies, 
such as Global Tours Limited and Korean Travel International Inc., have 
included Pulguk-sa and Haein-sa Temples in a tour package as they 
constitute a major feature of Korean tourism products and are available 
only in Korea. In this respect, both tour operators and travel agents 
should realise the importance of Buddhism as a tourist product by 
developing more Buddhist temple travel routes in co-operation with the 
authorities concerned, so as to more effectively present the potential 
of Korea's resources to the world tourism market. 
Table 3.2 
The Annual Events of a Buddhist Temple 
Event Date (in lunar calendar) 
Buddha's Birthday 8th April 
Buddha's Attainment of Great Wisdom 8th December 
Nirvana Day 5th February 
Day of entering Priesthood 8th February 
Confucian Function 15th of every month 
Worship day of Dipankara 1 st of every month 
Worship day of Bhaisajyaguru-vadurya 8th of every month 
Worship day of Samantabhadra 14th of every month 
Worship day of Amitadha Buddha 15th of every month 
Worship day of Ksitigarbha 18th of every month 
Worship day of Mahasthamaprapta 23rd of every month 
Worship day of Avaloki tesvara 24th of every month 
Worship day of Jaramarana 28th of every month 
Worship day of Yakwangbosal 29th of every month 
Worship day of Sakyamuni 30th of every month 
Note Explanatory notes are contained in the following page 
Explanatory Note . . Table 32 
Description of the ten memorial events of the month in Buddhist Temples 
Dipamkakra is the Bodhisattva who lived in the previous world as 
Sakyamuni. He received the prophetic message from Buddha "You shall 
achieve the ultimate position of the absolute redanption". 
Bhaisajyaguru-vadurya is the term for Buddha who heals the pain of 
mankind; who gives long life; the provider of food and clothing. This 
Buddha's can reach all people, irrespective of their spiritual level. 
Samantabhadra is the Bodhisattava who is on the right side of Buddha' 
Manjusri is on the left hand. Samantabhadra helps Buddha to redeem th~ 
spirits of the ordinary people. He is also able to bestow long life. 
Ami tadha Buddha is the indispensible Buddha in Mahayanist Buddhism. He 
appears in all three sections of the Buddhist Bible, which is concerns 
redemption by the great Mercy of Buddha rather than by self-asceticism. 
He existed for 10 Kalpa before Sakyamuni was born. 
Ksitigarbha is the Bodhisattva of Great Mercy, who preached to ordinary 
people with six levels of providence for the eternal circulation. He 
wears the crown and Kasaya clothes, has flowers in his left hand, and 
charity-giving gesture in the right hand. 
Hahasthamaprapta is the second Am i tadha Buddha who is on the right side 
of Buddha. He enlightens the ignorant of the world with wisdom. 
Avalokitesvara is the Bodhisattva of Great Mercy, located on the left 
side of Buddha. He dispels fear and redeans the spirits of mankind. 
Jaramarana concerns death, which is one of the 12 Karmas or relations. 
They are ignorance, deed, consciousness, appearance and reali ty, six 
sensual organs, sense of pleasure, agony, love, effect by cause, life, 
and death. 
Yakwangbosal is the Bodhisattva who heels the fatal Karma of mankind 
and gives pleasure. He burned himself as a scapegoat to Buddha, and 
the flame of his body did not extinguish for 1 ,200 years. 
Sakyamuni is the founder of Buddhism. When he was born, in 623 BC, he 
declared IAggo ham asmi lokssa', which means 'the only self under the 
heaven and above'. When he was a child his name was Siddhartha. He 
married a princess and they had a son. He did Pravrajita, which means 
that he gave up his secular life and initiated his divine life as a 
saint. After six years we recognised that asceticism could not redeem 
the spirit of man. At this moment he achieved recognition with 
tranquil i ty and became Buddha. He returned to secular society and 
preached for 45 years, until he died on 15 February 554 BC at the age 
of 80. 
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Table 3.3. 
Travel Routes and Itinerary Plans Suggested by KNTC 
* TEMPLE OBSERVATION ROUTE 
a. Seoul-Kyongbok Palace-National Museum/ 
Folklore Museum-Pukak Skyway-East Gate 
Markec-Sharmaniscic Shrine-Bomunsa 
Temple - Chongmyo - Shungkeun Kwan-
Korean Folk Village-Mt. Songni-Pobjusa 
Temple-:-T~egu-Haeinsa Temple-Kyong-
ju-Sokkuram Grotto Shrine-Pulguksa 
Temple-Museum-Anapji-Chunmachong-
Tumu/i Park-Tongdosa Temple-Pusan 
b. Seoul-Mt. Songni-pobjusa Temple-
Taegu-Haeinsa Temple-Kyongju-fulguksa 
Temple-Pusan-Tongdosa Temple-Chung-
mu-Sunchon-Songkwangsa Temple-
Kure-Hwaomsa . Temple-Nae;angsan-
Kumsansa Temple-Seoul 
----_._--_. __ .... --~ 
* MUSEUM OBSERVATION ROUTE 
a. Seoul-National t...,1useum/Folklore Muesum-
Korean Folk Village-Onyang Folklore 
Museum-Kyongju Museum-Kwangju Muse· 
um-NaeJangsan-Puyo-Kongju Museum-
Seoul 
b, Seoul-Onyang Folklore Museum-Puyo-
Kong;u Museum-Ndejangsan-Kwang;u 
Museum-Sunchon/Sungkwangsa Temple-
T aegu/Haeinsa Temple - K YOllgju/ Museum-
Pusan-Seoul 
----_._----- -
Source Korea National Tourism Corporation 
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mE SIGNIFICAl«:E OF P(ff1;(JK-SA AND HAEIN-SA'I'EMIUS 
4.1 Pulguk-sa Temple 
4.1.1 Buddhisn and Tourisn Developoent in Kyongju 
Kyongju City, located between Taegu and Pusan, and an ancient 
capi tal of the Silla Dynasty, is regarded as the symbol ic ci ty of 
Korean Buddhism nowadays (see Figure 4.1). Since Buddhism was 
tolerated officially in the fourteenth year of King Beopheung's 
reign (527 AD), all the people, including the royal family, began to 
believe in Buddhism. Afterwards, many temples, Buddhist images and 
pagodas were built. The construction of a temple was no less 
brilliant and magnificent than that of a palace. People were 
willing to donate the money needed to build Buddha's images, while 
the official architects dedicated their lives to building the 
pagodas. The king of the dynasty voluntarily attended the services 
in the temple where so much effort had been put in by the people. 
Accordingly, temples were always crowded with people waiting in a 
queue (1). 
Particularly after Silla unified (668 - 935 AD) the Three Dynasties 
(Silla, Baekjae and Koguryo), they adopted the developed culture 
from the Tang Dynasty of China, and enjoyed a golden era of 
Buddhism. PUlguk-sa Temple and Seogul-am Grotto in Kyongju are the 
very examples which stand as timeless proof of the glory of Buddhism 
in that era. Pulguk-sa and seogul-am Grotto, peaks of Silla 
Buddhism art and culture, were built in 751 AD, the tenth year of 
the 35th king, Kyong-duk, at the request of the prime minister, Dae 
Sung Kim. 
Figure 4.1 
Location of Pulguk-sa Temple in Kyongju 
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Pulguk-sa Temple has very precise architectural beauty, pagodas, and 
moulding, which can be perceived as representing the world-view and 
the ideal of the Silla Dynasty. Tabo-tap Pagoda and Sokka-top 
Pagoda, as national treasures, are highly esteemed for their 
artistic value. The formative beauty and ideals of Pulguk-sa Temple 
~bolically embrace a Buddhist world, and Seogul-am Grotto is so 
flawless in its construction and sculpture that it defies any 
comparison in the combination of idealism and artistic formation 
(2). Needless to say, all the Buddhistic arts such as the 
unification period's architecture, sculpture, paintings, pagodas and 
Buddha's images are included among the most outstanding national 
treasures of Korean present day cultural assets. Furthermore, 
archaeological digs are constantly uncovering pieces of roof tile or 
bricks, which have been deeply concealed under the earth, which 
repeatedly show the brilliant Buddhism of the Silla Dynasty. 
A total of 112 designated cultural assets, eighteen pieces of 
national treasure, thirty-one pieces of registered treasure and 
fifty-eight relics, and a total of 226 registered cuI tural assets 
remain in the Kyongju area. The designated cultural assets are as 
shown in Figure 4.2. Most of these cultural assets, legacies of 
Silla Buddhism, are extensively utilised as major tourism resources 
in Kyongju. 
On the whole, tourism attractions, including Buddhist cultural 
historic sites and monuments, can be grouped into thirteen regional 
units. The highlight of each unit with regard to tourism resources 
based on Buddhism heritage can be illustrated as in Figure 4.3. 
Detailed information on the significance of each unit as a tourist 
spot are as follows: 
(1) Mount Tobarnsan Area 
Mount Tohamsan is the East Mountain of Kyongju, one of the five 
sacred mountains of the Silla Dynasty, where a religious rite was 
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Figure 4.2 
Designated Cultural and Historic Assets in Kyongju 
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Figure 4.3 
Main Tourism Resources in Regional Units 
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held annually. The world-famous Pulguk-sa Temple is located in the 
foothills of the mountain, and Seogul-am Grotto is further up 
towards its summit. This unique cave-temple was also a part of 
Daesung Kim's project to revive the Pulguk-sa Temple, although this 
is some two miles away from the main temple. It is an artificially 
domed cave built with granite blocks beneath a rock-overhang near 
the top of Mount Tohamsan. The circular stone chamber is covered 
with an earth mound and faces the east towards the Sea of Japan. It 
was apparently the Silla version of the natural cave-temples of 
India and China. 
(2) The O=nung Area 
The O=nung (Five Royal Tombs) are the tombs of the founder of the 
Silla Dynasty, Park Hyok Kose (57 BC - 4 AD), his queen, King 
Namhai(4 - 24AD), King Yuri (24 - 57 AD) and King Pasa (80 - 112 
AD). To the south-east of the royal tombs is an historic well 
called 'Najong'. This is the very spot where Park Hyok Kose is said 
to have been discovered emerging from an egg. 
(3) The Tomb of King Muyol 
This regional unit includes tombs of King Muyol (645 - 661 AD), King 
Chinhung (540 - 576 AD), King Chinju (576 - 579 AD) and King Munsang 
(839 - 857 AD), a group of tombs at So-ak-dong of pre-7th century, a 
three storeyed stone pagoda, tombs of Kim Yang and Kim Inmun, and 
the fortresses on Mount Sondosan. 
(4) The Wolsong Castle Area 
This area includes Wolsong Castle, Kyerim Wood, the tomb of King 
Naemul (365 - 402 AD), Chomsongdae Observatory and an ice storage 
facility constructed of stone. It is the site of the Silla palaces 
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which constitute the central area of historical Kyongju. A new 
building for the Kyongju National Museum was completed in 1974 at a 
si te adj acent to Wolsong. In the museum more than three thousand 
relics are on display, including the divine bell of King Seongdeog, 
gold crowns, a standing image of Buddha, a flying horse painting and 
a gold mounted pottery cup, all representative of Silla culture. 
(5) Nount Namsan Area 
Mount Namsan (South Mountain) was revered as the Pure Land of 
Mai treys of the Silla people. A total of fifty-five temple si tes 
have been discovered on the mountain. It is located to the south of 
Kyongju, and the Kyongju-Pulguk-sa road runs parallel to its western 
side. Large and small valleys are dotted with stone Buddhist images 
either in round or in relief, and altogether thirty-eight stone 
pagodas are clustered around the temple si tes. The mountain also 
served as a cemetery during the Unified Silla period (668 - 935 AD), 
and numerous urns have been discovered from areas of lower 
elevation. The famous Posok-chong site, Stone Triad of Paeri, 
Sochul-chi, tomb of King China (112 - 134 AD), tomb of King Kyong-ae 
(924 - 927 AD), Namsan Fortress, the Three Royal Tombs, tomb of King 
Honkang (875 - 886 AD) and that of King Chong Kang (886 - 887 AD) 
are all found within this area or in the immediate vicinity. 
(6) The Tomb of General Kim Yu-shin 
Kim Yu-shin (595 - 673 AD) is probably the best known general of the 
Three Kingdoms period (578 BC - 668 AD). He was a descendant of 
King Sure of the Kaya states (42 - 562 AD). In 660 he personally 
led an army of 50,000 to attack the ailing Baekjae together with an 
expeditionary army from the Tang Dynasty of China. Eight years 
after the fall of Baekjae (18 BC - 66 AD), he became the supreme 
commander of an allied army of Silla and Tang to overthrow Koguryo 
(37 BC - 668 AD), but he died in the same year without seeing the 
victory. During his lifetime, King Mummu honoured him with the 
title of Tae-kakhan (Great Khan), and on his death King Hungdok 
elevated him to the r~al class by awarding him the title of Great 
King Hungmu (military resuscitator). 
His tomb is famous for a group of twelve granite slabs set into the 
base of the mound. Each of these carries in relief a standing 
figure of the zodiac, and the stones are meant to protect the mound 
both physically and spiritually. A memorial shrine called Kumsan-
jae and memorial statue within a booth stand nearby. 
(7) The Tomb of King Michu 
King Michu was the thirteenth King of Silla and reigned for two 
decades from 262 to 283 AD. He is known for the emphasis he put 
on rice production. Fourteen unidentified tombs of the old Silla 
Dynasty are clustered around this royal tomb. Sunghye-jon, the 
shrine for the founder of Kim Clan of Kyongju, is also located 
within the area. 
(8) '!be Hwangyong-sa Temple Site 
Buddhism was officially accepted into Silla shortly after 500 AD, 
about a century after it carne to the neighbouring two kingdoms of 
Baekjae and Koguryo, as described in the previous section. Buddhism 
prospered in Silla much more than it did in the other two Kingdans. 
Numerous temples were constructed in and around the capital, 
Hwangyong-sa and Punhwang-sa being the best known of these. 
Hwangyong-sa Temple is the largest of the Silla temples and its 
construction took about a century to complete. The construction of 
a new palace site was begun by King Chinhung in 553 AD, but the King 
ordered it to be altered to a Buddhist temple because in that year a 
dragon appeared at the construction site. 
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Hwangyong-sa Temple was noted for its colossal bronze Buddha and a 
nine-storeyed pagoda, which constituted two of the three treasures 
of Silla at that time. Unfortunately the entire temple was 
destroyed by a fire in 1238 during the Mongol invasion. In July 
1969 the Office of Preservation of Cultural Properties conducted 
excavations on the si te of its main hall, the pagoda and an inner 
gate. 
(9) Mount Nangsan Area 
Mount Nangsan is a low hill, just 106 metres high, but its foot is 
strewn with tombs, temple sites and other monuments. It was a site 
of Buddhist religious activity during the entire Silla period. 
Three tombs of King Shinmun, Queen Sondok and King Chinpyong, and 
three temple sites of Sachonwang-sa, Mangdok-sa and Hwangdok-sa are 
located in this area. 
Sachonwang-sa Temple (the Four Guardians Temple) was inaugurated in 
679 AD and remained until the 13th Century as one of the influential 
Buddhist temples of Silla. TOday, however, sites of the main hall 
and the pagoda are the sole remains of the original complex, besides 
a pair of stone poles and two tortoise-bases. Large portions of 
glazed terracotta tiles, each showing a magnificent relief of a 
sea ted guardian, have been recovered f rom the si te of the pagoda. 
These sculptured tiles must have adorned four sides of the pagoda to 
symbolise the name of the temple. 
(10) Tomb of King Munmu 
This area was a seaside delta at the end of a valley that stretches 
from the eastern slo~ of Mount Tohamsan. The spot is believed to 
have been a re~ated bridgehead for invading Japanese pirates, and 
King Munmu (661 - 681 AD) stated in his ~rsonal will that he wished 
to be buried here so that his spirit might repel the Japanese. 
Kamun-sa Temple, located in this area, was inaugurated in 682 by 
King Shinmum (681 - 692 AD) in memory of his father King Munmu. 'I11e 
temple is located close to the seashore and it is only a short 
distance from the Tai-wang-am. The temple with the name of Kamun 
(Recognition of Grace), was to provide a resting place for the 
deceased king who had become a dragon. A stream connects the sea to 
a small pond at the side of the temple, and it was recorded that the 
King-dragon had gone to a special resting place beneath the floor of 
the main hall by swimming through the stream during the night. The 
wooden buildings of the temple have since perished, but a recent 
excavation by the National Museum revealed a subterranean stone 
floor at the site of the main hall. This attests the seriousness of 
the wishes and beliefs of the people at that time regarding the 
great king. In one of the twin pagodas in front of the main hall, 
situated in a concealed niche, is a magnificent Sarira shrine made 
of bronze. 
(11) The Koe-nung Tomb 
The tomb with a strange name (it literally means 'suspended tomb'), 
is presumed to be that of King \\1onsong (785 - 800 AD). The name 
Koe-nung is said to have been derived from the fact that, when the 
tomb was constructed, the pit was so flooded with underground water 
that the coffin had to be suspended. A series of stone slabs 
surround the base of the mound, and the stone lions and figures are 
p:lrticularly noted for their sculptural standard A special feature 
of interest of the image of this military officer is that he is not 
a Korean, but a Central Asiatic with Iranian features. It is 
possible that the sculptor copied a Tang Chinese model. 
(12) Mount Kumgang Area 
The small mountain to the north of Kyongju was revered by Silla 
people as the North Mountain of the five sacred mountains. Paekyul-
iSH 
sa Temple, the four-sided rock with carved Buddhist figures, is at 
the site of Kulbul-sa Temple, and the tombs of King Hondok (809 -
826 AD) and King Sok-Talhae (578 BC - 8 AD) are also located here. 
Paekyul-sa Temple on the mid-slope of Mount KLnllgang (Diamond) was 
inaugurated in 528 AD in memory of Yi Chadon, a Buddhist martyr who 
had been beheaded by his opponents. Whi te blood was said to have 
gushed from his neck, and this miracle changed the minds of the king 
and courtiers who had been against the newly introduced Buddhism. 
The existing building of the temple, however, is quite modern, and a 
late 8th century bronze Buddhist image from the temple is on display 
at the Kyongju National Museum. 
The four-sided rock with Buddhist figures is a huge natural rock 
with four Buddhas depicted in relief around its four vertical sides. 
It is located close to the Paekyul-sa Temple. It is said that King 
Kyongdok (742 - 765 AD), while climbing up the slope towards 
Paekyul-sa Temple, heard a Buddhist prayer from underground and 
excavated the spot to find this sculptured rock. To celebrate this 
happy event, he ordered the Kulbul-sa Temple (Temple of Excavating 
Buddha) to be buil~ 
(13) Mount Myonghwalsan Fortress Area 
The low hill, just 260 metres high, to the east of Kyongj u is the 
site of Kumsankari village, one of six villages that formed the 
nucleus of Silla at its ini tial stage. King Chabi (458 - 478 AD) 
temporarily lived in a villa here in 470 AD. Judging from records 
which tell of a Japanese invasion of this Mount Myonghwalsan 
fortress in 405 AD, it is assumed that the fortress, formed by a 
stone wall six kilometres long, had existed already in the 4th 
Century. The stone fence is built with irregularly cut stones and 
without mortar. 
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Outside these thirteen regional units, are still many other isolated 
si tes and monuments in the Kyongj u area. Tombs, about ten-thousand 
of them altogether, are scattered in and around the city area as 
well as on the surrounding hills. Many of them have lost their 
mounds and simply disappeared beneath modern houses, but there are 
still numerous temples, shrines and tombs that can be saved and 
restored. These cuI tural and historical assets should be treated 
individually and incorporated into the master development plan for 
tourism in Kyongju. Likewise, Kyongju, ancient capital of Silla, is 
the cradle of Korean Buddhism and is acknowledged historically as 
the home of national culture. This prompted UNESCO, at the Thailand 
Conference in December 1979, to finally name Kyongju as one of the 
ten most ancient cultural and historical cities in the world 
A total of 4,089,205 tourists visited Kyongju in 1986 (domestic 
tourists: 3,748,770 and foreign tourists: 340,435) and the tourist 
receipts reached 36,110 million won (domestic: 22,492 million, 
foreign: 13,618 million) (3) as shown in the Figures 4.4 and 4.5. 
This shows that Kyongju is becoming world-famous as an historic and 
cultural tourist destinatio~ 
As shown in the figures, the number of tourists to Kyongju during 
the last decade increased at an annual rate of 11%. The average 
length of stay for foreign visitors is 2.2 days in Kyongju (4), 
while most Koreans arrive on a day trip, with high school students 
coming on study-trips together with group tourists from remote 
areas. In order to fulfil the expectations of tourists visiting 
~ongju, tourism products in that area should exhibit diversity, and 
the potential tourism resources of ~lount Tohamsan and Mount Namsan 
should be researched and properly developed Special care should be 
taken not to affect present conditions and ensure diversity at 
points of interest. Finally, various tour schedules, based on 
duration (number of days) and homogenous attractions (ie. Buddhist 
temples, cultural heritage or historic sites) should be developed to 
match appropriate market segments. 
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Figure 4.4 
Tourist Arrivals in Kyongju and Visitors to Pulguk-sa (1981 - 1987) 
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Figure 4.5 
Tourist Receipts in Kyongju and Pulguk-sa Temple (1981 - 1987) 
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Although there are eight tourist hotels (three deluxe hotels, five 
third-class hotels, one motel and one youth hostel with a total of 
1,116 rooms) five Korean style restaurants, one international travel 
agent and seven domestic travel agents in Kyongj u, the quali ty of 
these service facilities needs to be improved. with increased 
quality and the same quantity of tourism facilities, Kyongju will be 
able to cope effectively with the anticifBted six million domestic 
and foreign tourists by 1990. 
4.1.2 '!he Actual Condition of 'Iburisn at Pulguk-sa ~e Site 
Three major reasons why Pulguk-sa Temple was taken as the model to 
study the imfBct of tour ism on the local communi ty, the atti tude of 
the monks towards tourists, and the actual conditions of maintaining 
the temple site, are as follows: 
(1) Silla Buddhism is both the origin and representative of Korean 
Buddhism; 
(2) Kyongju is the ancient capital of the Silla Dynasty with a 
thousand years of history during which Buddhism was in its full 
blossom, and it was named as one of the ten most historic 
cultural cities in the world; 
(3) Pulguk-sa Temple exemplifies all the Buddhism relics in Kyongju 
and is the leading Korean tourist destination, being named the 
premier historic relic site in Korea. 
As mentioned previously, Pulguk-sa Temple was first built in the 
fiteenth year of King Bofi1ung's reign (528 AD), as Bopryu-sa Temple 
and renamed as Pulguk-sa after its reconstruction by Kim Dae Sung in 
the tenth year of King Kyongduk's reign (751 AD) in the Silla 
Dynasty. Afterwards, Pulguk-sa Temple was restored several times, 
but was burned down in 1593 with the Japanese invasion. It was 
finally restored to its original state in 1971 (5). 
163 
As for the temple's structure and facilities, the entry gate Chaha-
mun (National Treasure No. 23) is linked across the front of the 
temple to the staircases of Yonhwa-kyo bridge and Chilbo-kyo bridge 
(National Treasure No. 22). In the centre of the temple is Taeung-
jon Hall, which houses Sokka Buddha and Musol-jon Pavilion; a hall 
used for religious study and training is behind this main hall. 
Tabo-tap Pagoda (National Treasure No. 20) and Sokka-tap Pagoda 
(National Treasure No. 21) are located in the front court of Daeung-
jon Hall. Kuknak-jon Hall has enshrined a gilt-bronze seated 
Anitabha (National Treasure No. 27) on its right side. 
The corridor of Pulguk-sa Temple, with Buddhist drums beside it, is 
located on the right side of the main hall. Piro-jon, to the north 
of the main hall, enshrines the gilt-bronze seated Vairocana 
(National Treasure No.26), while the Kwanum-jon (Avalokitesvara 
Hall), where the Buddhist Goddess of Mercy is enshrined, and Rahan-
jon (Archangel Hall) are located on their right side. 
Pulguk Gangwon, separated from the main hall, but used as the 
primary educational institute for training the monks, is located to 
the north. Beside this are located Pulguk Seonwon {Buddhism and Zen 
CUlt Institution), a higher celigious institute for cultivating the 
mind, and the monastery and lodgings for visi tors. In addi tion, 
statues of monsters are carved in the entrance of the main hall, 
which is an expression of gratitude for one's debt to parents and to 
country, and the Four Devas are carved in the Cheonwang-jon Hall 
(Figure 4.6). 
In summary, Pulguk-sa Temple has a panoramic scenic VIew of MOWlt 
Tohamsan in its backgroWld, is a well-balanced construction, has six 
national treasures, and has Buddhist cuI tural assets such as 
carvings and paintings which are of considerable artistic 
importance. All are situated so as to touch tourists with the 
beauty and mystery of Buddhism. Accordingly, a total of 1,934,000 
tourists visited Pulguk-sa Temple in 1987 and the total income of 
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the entrance fees reached 1,450,823 thousand won. The trends of 
visitors and receipts is illustrated in Figures 4.4 and 4.5. 
Income rose by nearly 45% in 1987: the major reason for such a rapid 
increase in income was the increase in entrance fee from 400 won to 
600 won as of 1st January 1982 (6). 
Redevelopment project work was carried out by the Government, as 
part of an historic relics redevelopment plan, between 1972 and 
1976, and the Pulguk-sa Temple area was bisected into two parts, 
Starting from the road, stretching f rom south to north, Pulguk-sa 
was constructed to the east side, with tourism-related facilities to 
the west. The major tourism resources such as the temple site and 
Mount Tohamsan are being protected by separating them from the 
shopping area as shown in Figure 4.7. The Pulguk-sa Temple area is 
a small town-level administrative unit with a population of 869 
people and a size of 164.6m2 , where the tourist business is the 
major industry of the inhabitants. Currently it has forty lodging 
houses, thirty restaurants, and forty-three souvenir shops, and 
people engaged in these businesses live in the residential area. TO 
examine the actual conditions in Pulguk-sa Temple area effectively, 
it is necessary to analyse the research results of the shopping area 
and the temple site separately. 
4.2 Haem-sa Temple 
4.2.1 Buddhisn and Tourisn at Haem-sa Temple Area 
Haein-sa Temple is located in Mount Kaya National Park which is a 
part of the Sobaek MOlU1tain Range. MOlU1t Kaya is the principal peak 
of the range, rising 1,430 metres above sea level. Mount Kaya 
compr ises stone peaks such as Dur ibong, Namsan, Isanbong and the 
first Namsan Peak, with the beautiful Kayachon brook flowing through 
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Figure 4.7 
Plan of Pulguk-sa Temple and Shopping Area 
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them. Haein-sa Temple, one of the jewels of MOW1t Kaya, 1S large 
and beautiful; it is the centre of a complex of hermitages, shrines 
and satellite temples that number about ninety within a four mile 
radius. 
The temple, located on the breast of MOW1t Kaya, was established 
in 802 AD, and today it is noted chiefly as the reposi tory of the 
Tripitaka Koreana, which is Korea's world-famous cultural essence, 
although other artistic and historic treasures preserved here are 
also highly spoken of. In addition, Kaya valley and the lush 
forest in the park are known to be among the eight most beautiful 
scenic sites in the country, and particularly, the picturesque 
scenery of Hongryudong Valley through which flows Kayachon brook, 
which is W1doubtedly the pride of Mount Kaya. It is the resort most 
recommended for recuperation and the promotion of national health, 
while it also serves as a place for the study of Korea's national 
culture, preserving the cultural properties such as the 80,000 sutra 
wood blocks, the Sutra Archives (National Treasure No. 52) (7) and 
other numerous treasures. 
Haein-sa Temple, one of the three major Korean temples, is regarded 
as the strongest tourist attraction in terms of Buddhist culture and 
historical interest. Mount Kaya, where Haein-sa Temple is 
located, was accordingly designated a national park on October 13 
1972 to ensure harmonious development and preservation. This 
national park is located about forty miles to the south-west of 
Taegu, Korea's third largest city. 
There is no know ing who buil t Haein-sa Temple, but it is apparent 
that the construction of the temple was greatly owed to the Silla 
kings. As is noted in its name, the true founding spi r i t of this 
temple, "Haein", stands for the philosophy and thoughts of the 
Avatamska, which originated from Central Asia in the early 4th 
Century and has placed a cornucopia of influence on Oriental 
philosophy and thoughts. In addition to the spiritual influence of 
previous days, it is essential that Haein-sa Temple should not be 
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defiled by Korea's modern day tourism. Haein-sa Temple provides 
both Korean tourists and foreign visitors with pleasure both as a 
tourist attraction and a spiritual retreaL 
Because of its new recognition by the people, the number of visitors 
to Haein-sa Temple is increasing annually. For example, a total of 
336,107 tourists visi ted the temple in 1976, while the number of 
tourists tripled in 1984. This phenomenon supports the fact that a 
Buddhist temple, especially one surrounded by natural scenic beauty, 
is one of the most important pull factors among the various tourist 
attractions in Kore~ 
The number of tourists increased until 1984, but, as shown in 
Figure 4.8, since 1985, tourist arrivals have decreased at an annual 
rate of 4.5% (8). Given the fact that Haeirr-sa Temple is one of the 
few top tourist attractions in Korea, this phenomenon seems quite 
controversial. The trend of annual decreases after 1985 stemmed 
mainly from the opening of the Taegu-Masan highway, and the '88 
Highway (Kwangj u-Taegu), and especially from the development of the 
mammoth Pugok Spa in the vicinity. In the case of day trippers 
since their trend has been changing from the sightseeing of natural 
scenery and historic relics to recreation and leisure, they 
reportedly preferred Pugok, which has an excellent spa complex and 
various entertainment programmes as its major tourism products. In 
the case of staying visitors, the type of tour is changing from the 
overnight trip to a day tour or just a stop-over, owing to the 
opening of the convenient expressways. 
However, the National Park Management Bureau has been re-organised 
and has since taken full charge of the management of the park. The 
bureau is exerting all its efforts to maintain and preserve nature 
and cultural assets. It is therefore expected that Haein-sa Temple 
will attract more tourists by improving the quality of natural 
resources through a preservation and polution-free policy. When the 
Nount Kaya beltway is completed in a couple of years, it is expected 
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that the number of the tourists will increase at just over 4% per 
anntnn. 
There are a total of thirty-six designated cultural assets in Mount 
Kaya National Park; three pieces of national treasure, eight pieces 
of registered treasure, fifteen historic relics and nine spots of 
historic interest. Mount Kaya, a treasure-house of Korea's national 
culture with graceful national resources favoured by nature, also 
serves to show that Haein-sa Temple is a second-to-none tourist 
attraction in Korea. The ratio of the designated cuI tural assets 
are as shown in Figure 4.9. 
4.2.2 Tourist Spots at Haeirrsa Temple Site 
The tourist attractions of Mount Kaya National Park, including 
Buddhist cultural and historic sites and scenic views, can be 
grouped, by and large, into eleven regional units. The location of 
Haein-sa Temple and the highlights of each unit as regards tourism 
resources in Mount Kaya National Park can be illustrated as in 
Figure 4.10 (9). Detailed information on the significance of each 
unit as a tourist spot is as follows: 
(1) Haein-sa Main Temple 
Haein-sa Temple has always been famous for many other things apart 
from its location and the Koryo Tripitaka: it is one of the top ten 
Avatamska Sutra temples, the only comprehensive monastery of the 
Ologye-chong (Buddhist sect) in Korea, and so on. According to old 
records (Koki), two monks named Sunung and Yijong brought an 
'account of the trip to the country East of the Yellow Sea (Haedong 
Tapsaki)', wri tten by the prominent master Jigong of Ryang China, 
and came to build a temple in Mount Kaya. They happened to cure the 
back tumor of Queen Aejang, wife of King Aejang of the unified Silla 
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Figure 4.9 
Designated CuI tural, Historic and Natural Assets in Mount Kaya 
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period. By way of expressing his gratitude to those monks, the king 
had Bongso-sa Temple buil t at the foot of Mount Bipong in 802, and 
he stayed there temporarily presiding over state affairs with his 
subjects. He also endowed the temple with a considerable amount of 
land The two monks renamed the temple Haein, adopting it from the 
Avatarnska Sutra passages in the same year. Long afterwards, Mentor 
Hirang greatly enlarged the constructional scale and organisation of 
this temple, following in the footsteps of many prominent chief 
monks before him. 
Concerning the backgrounds to the preservation of the Tripitaka 
(which Ii terally means 80,000 sutra wood blocks) in this temple, 
history says that the Koryo Tripitaka had originally been preserved 
in Sowon Temple on Kanghwa Island, until King Taejong, the first 
king of the Yi Dynasty, ordered that this Tripitaka be moved to 
Haein-sa Temple and preserved there for posterity to bring 
trarquility and prosperity to the country and its people. Efforts 
to safely preserve the Tripi taka were furthered by King Sej 0, who 
repaired and partly rebuilt the storage house which still remains 
today. Through its long history, Haein-sa Temple has suffered from 
several disasters, mainly from f ires. Fortunately, however, the 
storage house, which has preserved the Tripi taka for around f ive-
hundred years, has never been affected 
The main constructions, apart from the storage house, are Myongbu-
Olon, Samsong-Gak, Ungj in-Olon, Chosa-Chon, Kwanum-Chon, Myongwol-
Dang, Kuksa-Dang and Ponghwang-Mun. When it comes to Haein-sa 
Temple, thirteen hermitages in and around the temple should also be 
mentioned. Some of these are to be introduced in further detail as 
regional units. Haein-sa Temple, along with its numerous 
characteristics, has produced a great number of prominent monks 
whose names have meant much in both the history of Korea and in 
Korean Buddhism. 
• 
(2) Hongje=am Hermitage 
This hermitage was named after the great monk Samyong, who lived 
there until he died at the age of sixty-seven in the second year of 
the reign of Prince Kwanghae during the Yi Dynasty (1610). In its 
back yard stand a few stone stUp3S including the bell-sha~d stone 
stUp3 of Samyong. The epigraph on this monument stone was written 
by Hokyun, a famous writer of the Yi Dynasty. This monument stone 
was broken into four pieces by Takeuchi, the Jap3nese commissioner 
of police in Korea in 1943, when Korea was still annexed to Japan. 
Takeuchi thought this monument might stimulate the p3triotic spirit 
of the Korean people and eventually bring inde~ndence to Korea. It 
was rebuilt after independence was achieved. The present 
constructions were neatly rebuil t under the direction of the late 
President Park in 1977. 
(3) Wondang-am Hermitage 
This is the first hermitage built 1n Mount Kaya (802 AD). King 
Aejang of the Unified Silla Kingdom prayed for the construction of 
Haeirl-sa Temple and he temporarily presided over affairs of state 
from this hermitage. Initially it was called Pongso-sa Temple 
(which literally means the Temple of Phoenix) and later named 
Wondang-am Hermitage (Prayer Hermitage) 'Ihe present constructions 
were rebuilt in 1971. 
This hermitage is also known for its multi-tiered stone p3goda and 
stone lantern. It is estimated that the pagoda and lantern, 
designated as Treasure No. 518, date from the reign of Queen 
Chinsong in the 9th Century. They are the best preserved among the 
Buddhist arts of this kind in Korea and are 240 cm. and 180 cm. tall 
res~ctively. 
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(4) Ma-ae-bul Standing Image 
It is believed that the 'Standing Buddhisattva Image Carved on the 
Rock', Treasure No. 222, was created in the Unified Silla era. From 
the geometric point of view, Haein-sa Temple was thought to resemble 
a sailing boat, so the monks in this temple asked a veteran boatman 
to carve a standing Buddhisattva image in the hope that this 
Buddhisattva would guard Haein-sa Temple against all possible 
disasters. This image is 750 cm. tall. 
(5) Banya-sa Monument Stone 
The monument stone for Royal Preceptor Wonkyong in Banya-sa Temple 
was built in the third year of King Injong of Koryo Dynasty (1125), 
and was kept at the Banya-sa Temple site until it was moved to 
Haein-sa Temple in 1961. Kim Bu-il composed the epigraph, and 
calligrapher Yi Wonbu wrote the inscription. Royal Preceptor 
Wonkyong's secular name was Shin Nakin (1045 - 1114). He, as 
Patriarch (Head of Textual School) proof-read the so-called later 
Tripitaka under the National Preceptor Taegak in the ninth year of 
King Sukjong (1114). He died at the age of 70, ending 62 years of 
religious life. 
(6) Sitting Stone Sakyamuni Buddha Image 
This sitting Buddha image (Treasure No. 265), at a height of 210 cm. 
(75 cm. if the supporting stone is excluded), is very similar to 
that of the Seogul-am Grotto in its style. The image is an 
exemplified masterpiece of the 9th century unified Silla while the 
Sakyamuni Buddha image in Seogul-am Grotto is an unprecedented 
artwork representing not only the Buddhist art of the 8th Century 
Unified Silla, but also Korean Buddhist art as a whole. 
17b 
(7) Chongeyang-sa Stone Lantern 
Designated as Treasure No. 253, this stone lantern is one of the 
best there is in existence, an excellent representation of the 
artistic designs of its kind in the 9th Century. 
(8) Chongeyang-sa Three-tiered Stone Pagoda 
This stone pagoda, designated Treasure No. 265, is thought, from its 
artistic style, to date from the Unified Silla era. The artistic 
characteristic is simple, but elegant. When it was repaired in 
1958, a Sarira box was discovered on the third floor. 
(9) Ko[Yo Tripitaka and its Storage House 
Both are National Treasures, Nos. 32 and 52 respectively. It took 
sixteen years for the Tripitaka to be completed (from 1236 to 1251). 
The printing of the Tripitaka was originally undertaken as a kind of 
prayer for an end to the Mongol invasions. Beyond that objective, 
however, the preparation of the Koryo Tripitaka was probably the 
result of a need to lay down a system for the doctrines of Buddhist 
scriptures. The printing was ini tiated and completed in Kangwha 
Island, where the Court had taken refuge from the Mongol scourge. 
Despite the wartime conditions, from the point of view of accuracy, 
calligraphic style, and the exquisi te carving of the wood blocks, 
the Koryo Tripitaka is the finest of some twenty versions of 
Tripitaka in all Asia. 
(10) Hongr:yu-dong Valley 
It is indisputable that Hongryu-dong Valley is not only the most 
beautiful valley in Mount Kaya, but, along with Haein-sa Temple, it 
is one of the two prime tourist attractions. The streamwater, 
177 
tinted with the shadows of azalea in Spring, and yellow and red 
maples in Autumn, brings to the valley a natural harmony of beauty. 
Hongryu-dong Valley is also famous for the hermitage of the great 
scholar and writer Choi Chiwon in the declining period of Unified 
Silla. Whilst living in this valley he was so captivated by the 
beautiful scenery and natural harmony that he could forget all 
secular affairs such as the power struggle for succession to the 
throne which existed among the royal families and aristocrats. 
(11) Yongmun Waterfall 
It is believed that a dragon lived in this waterfall, which is two 
kilometres from Haein-sa Temple. People would conduct rituals here, 
making supplication for rain in days of serious drought, and still 
do so today. 
Outside these eleven regional units, there are still many more 
isolated Buddhist-related si tes and natural scenery in the Hount 
Kaya National Park area. A total of forty-two tour ist assets are 
scattered allover the park (Table 4.1). Each of these cultural and 
historic assets in the area has its own unique value (Figure 4.10). 
But, during the last few years, tourist arrivals have decreased in 
number. Because of the recently available easy access to other, 
more out-of-the-way tourist attractions, which were rarely visited 
prev iously, Haein-sa Temple and the Hount Kaya National park have 
recently seen less tourists than they are used to. The Hount Kaya 
National Park Management Office is therefore formulating a special 
plan to attract more tourists from 1988 onwards. About 828,000 
tourists are expected to visit Haein-sa Temple in 1988, and more in 
future years. As part of this scheme, the Management Office has 
already recruited more personnel, and is making every effort to 
preserve the tourism resources in the best possible condition. 
Whatever is planned by the Mount Kaya National Park Management 
Office, it is desirable that each cultural and historic asset in 
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Table 4.1 
Tourist Assets of Mount Kaya National Park 
Classif-
ication 
National 
Treasure 
Treasure 
No. 
3 
8 
Historical 1 
Site 
Scenic View 9 
Temples and 15 
Hermitages 
Climbing 6 
Route 
Asset 
The Tripitaka (Haein-sa Temple) 
Storage House for Tripitaka 
Koryo Printing Blocks 
(2,275 pieces of 28 sorts) 
Standing Buddhisattva Image (Mt Kaya) 
Stone Lantern (Chongkyung-sa) 
Standing Stone Sakyamuni Buddha Image 
(Mount Kaya) 
Sitting Stone Sakyamuni Buddha Image 
(Mount Kaya) 
Sitting Stone Sakyamuni Buddha 
(Chongkyung-sa) 
Three-tiered Stone Pagoda (Chongkyung-sa) 
Monument Stone for Royal Preceptor 
Wonkyong in Nirvana Temple site (Haein-sa) 
Multi-tiered Stone Pagoda and Stone Lantern 
(Wondang-am Hermitage) 
Koryo Printing Blocks 
(110 Pieces of 26 sorts) 
Haein-sa Temple and its vicinity 
Mount Kaya (1,430 metres) 
Peak Turi (1,135 metres) 
Peak Namsan No.1 (1,010 metres) 
Haein-sa 
Chongkyong-sa 
Baekryun-am 
Hongje-am 
Mount Kaya Route (10 kms, 5 hours required) 
Namsan Route (8 kms, 5 hours required) 
Source . . Mount Kaya National Park Management Office 
No. 32 
No. 52 
No.206 
No.222 
No.253 
No.264 
No.263 
No.265 
No.266 
No.128 
No.518 
No.734 
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this area should be treated individually in the long-term master 
development plan for tourism in Haein-sa Temple (Table 4.2). The 
present camping area, for example, is 500 metres away from the 
residential area, but as yet there are no street lights in and 
around the camping area, and this has caused considerable 
inconvenience to the campers. What is worse, the danger of fire is 
at every corner because the campers usually carry fire torches when 
moving at night. Besides these discouraging factors, juvenile 
vandalism and lack of security are problems which also have to be 
solved. 
The number of tourists to Haein-sa Temple has fluctuated during the 
last decade, but it is still thought that Haein-sa Temple is an 
irresistible place to visi t for most Koreans. It has always been 
the centre of Korean Buddhism and still is so. There is no question 
about the importance of the place to Korean Buddhism and cuI ture, 
evidenced by the fact that the KOryo Tripitaka is preserved here and 
also Chongcheong, (Head of Korean Buddhism and equivalent to the 
Pope in the Roman catholic QlUrch), resides in one of the hermitages 
in Haein-sa Temple. Above all, however, to meet the expectations of 
tourists visiting Haein-sa Temple or Mount Kaya National Park, the 
tourism product in this area should be diversified, and the 
potential tourism resources, such as natural scenery, should be made 
easily accessible for day visi tors. Likew ise, var ious tour 
schedules, based on the length of stay, and themed attractions, 
(Buddhist hermitages, scenic views) should be properly developed to 
match appropriate market segments. 
Finally, the overall quality of the service facilities should be 
improved Even though there are many lodgings and local restaurants 
in the residential area, there are not enough first class western 
style restaurants or hotels for foreign tourists. Wi th increased 
quality and the same quantity of tourism facilities, Haein-sa Tample 
will definitely be "a must" for a visit by Korean and overseas 
tourists. 
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Table 4.2 
Future Development Project of Haein-sa Temple 
Specification Scope 
Parking Lot (Extension) 1 Place/12,000m2 
Public Conveniences 4 places 
Camping Area 1 Place/9,900m2 
Sightseeing Bridge 1 Place/SOm 
Recreation Centre 1 Place 
Shel ter 1 Place 
Budget 
Required 
(thousand \\ on) 
1S0,000 
160,000 
100,000 
30,000 
SO,OOO 
2S,000 
Source . . Mount Kaya National Park Management Office 
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0IAP.rER 5 
AN NW.YSIS CF mE VISrRR)' SURVEY IN RJIGJK-SA NlD HAEIN-SA 'l'DnUS 
A total of 2,399 visitors were the subjects of research as described in 
Chapter 1.2. Of these, 1,840 visitors, or 76.7% (1,259 visitors to 
Pulguk-sa Temple and 581 visitors to Haein-sa Temple) responded to the 
survey. Respondents by month of arrival are as shown in Table 5.1 and 
by temple in Table 5.2. 
The characteristics of the market, including demographic information, 
the attractiveness of tourism resources and their assessment, and the 
composi tion of tourist expenditure can be analysed from the data and 
information collected about the visi tors at both temples during the 
twelve month peri~ Tb collect the data, a detailed questionnaire was 
distributed to the visi tor s for self-completion (Appendix 5.a). The 
raw data collected from the 1,840 respondents were processed through 
IBM 4331 (4 MB). The Statistical Analysis System (SAS) package was 
utilised to produce the necessary frequency distributions and cross-
tabulations. 
5.1 '!be Claracteristics of the Market 
5.1.1 Demograpric Information 
Tables 5.3 to 5.9 present the characteristics of visitors to the two 
temple sites according to region of origin, sex, education, age and 
occupational class. The visitors' residential distribution charts 
by region are illustrated in Figure 5.1. As is evident witil many 
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Table 5.1 
Respondents by Month of Arrival 
Month of Frequency Cumulative Percentage Cumulative Arrival Frequency Percentage 
January 50 50 2.72 2.71 
February 49 99 2.66 5.38 
March 127 226 6.90 12.28 
April 247 473 13.42 25.71 
May 312 785 16.96 42.66 
June 214 999 11 .63 54.29 
July 102 1 ,101 5.54 59.84 
August 154 1 ,255 8.37 68.21 
September 134 1 ,389 7.28 75.49 
October 237 1 ,626 12.88 88.37 
November 147 1,773 7.99 96.36 
Decanber 67 1 ,840 3.64 100.00 
Source : Survey Responses 
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Table 5.2 
The Status of the Respondent Arrivals by Month and Temple 
Month 
All 
January 33 
February 36 
March 93 
April 175 
May 210 
June 165 
July 59 
August 95 
September 99 
October 140 
November 103 
December 51 
Total 1,259 
Source Survey Responses 
No. of Respondents 
Pulguk-sa 
Tanple 
(Foreign) 
3 
22 
15 
14 
3 
5 
3 
65 
All 
17 
13 
34 
72 
101 
50 
43 
59 
35 
97 
44 
16 
581 
Haein-sa 
Tanple 
(Foreign) 
2 
2 
2 
4 
10 
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Table 5.3 
Residential Distribution of Visitors by Temple 
Temple 
Region Pulguk-sa 
Sample size ( 1 ,259) 
Youngnam 72.84 
Choongchung/Honam 8.10 
Seoul/Kwangwon 13.90 
Cheju/Other Islands 0.48 
Japan 0.87 
Asian Countries 0.64 
Americas 2.30 
Europe 0.64 
Others 0.24 
Note Chi-squared showed significant difference at 95% 
confidence level 
Haein-sa 
(581) 
71 .26 
12.39 
14.63 
0.17 
o. 17 
0.00 
0.52 
0.86 
0.00 
lB6 
Figure 5.1 
The Visitors' Residential Distribution by Region 
, 
1. Pulguk-sa 
temple 
2. Haein-sa 
temple 
Source 
Youngnam region 
125-9 
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tourist attractions, the familiar distance decay pattern prevails, 
with the Youngnam region, in which both temples are situated (Figure 
5.2), generating the most visitors; 72.8% and 71.2% for Pulguk-sa 
and Haein-sa Temples respectively. 
The sex comp::>si tion of visitors to the temples is predominantly male 
(Table 5.4). Only about 30% of visi tors are female, al though this 
is some advance over the late 1970s when a survey carried out in 
1978 gave the female prop::>rtion as 25%. During the 1980s there has 
been an improvement in the status of females in Korea and the 
results in Table 5.4 are probably indicative of this. 
'Ihe distribution of educational standards by visitors are given In 
Tables 5.5 and 5.6, and illustrated in Figure 5.3. Figure 5.4 shows 
comparative ratios of tourism participation by education level in 
Pulguk-sa (Kyongju), Haein-sa (Kaya) and Korea. It can be seen that 
the temples by and large appeal to a well-educated market with the 
distribution being skewed slightly in favour of Haein-sa Temple. 
For Korea in general, travel is p::>sitively related to education: the 
1984 KNTC National Survey on Tourism (1) showed that 91.6% of all 
college graduates participated in tourism, a figure of 88.1% for 
high school graduates and 81.4% for middle school graduates. 
An analysis of the age distribution of visitors by temple is 
presented in Table 5.7. Both temples exhibit a fairly similar 
distr ibution with a dominance of the younger age group. A 
comparison of these results with the National Survey on Tourism (2), 
illustrated in Figure 5.5, indicates that national parks and temple 
si tes generally are more likely to receive the younger age group. 
Undoubtedly it is the imp::>rtance of Pulguk-sa and Haein-sa that now 
attracts a generation with greater freedom to travel. 
The occupation of visitors by temple, according to the accepted 
standard (3), are shown in Tables 5.8 and 5.9, and in Figure 5.6. 
It is clear that the heritage and culture of the temples appeal most 
to the middle classes; students, self-employed businessmen and 
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Figure 5.2 
The Region Divided in Order of Distance 
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Table 5.4 
Sex Distribution by Temple 
Sex 
Sa~pl~_ size 
Male 
Female 
Pulguk-sa 
(1,259) 
67.75 
32.25 
Tenple 
Haein-sa 
(581 ) 
70.40 
29.60 
Note Chi-squared showed no significant difference at 95% 
confidence level. 
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Table 5.5 
Visitors' Education Level by Temple 
Tanple 
Education Pulguk-sa 
Sample size (1,259) 
% 
Uneducated 0.48 
Primary School graduate 0.95 
Middle School graduate 4.05 
High School graduate 51 .79 
College graduate 40. 19 
Postgraduate graduate 2.54 
Others 0.00 
Note Chi-squared showed significant difference at 95% 
confidence level 
Haein-sa 
(581 ) 
% 
1.03 
2.07 
4.82 
39.07 
49.40 
3.44 
o. 17 
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Table 5.6 
Level of Education by Nationality 
Education 
Sample size 
Uneducated 
Primary School graduate 
Middle School graduate 
High School graduate 
College graduate 
Postgraduate graduate 
Danestic 
Tourists 
( 1 ,765) 
0.62 
1 .36 
4.42 
48.50 
42.72 
2.38 
Note Chi-squared showed significant difference at 95% 
confidence level 
Foreign 
Tourists 
(75) 
1 .33 
0.00 
1 .33 
32.00 
42.00 
13.34 
Figure 5.3 
The Composition of Visitors' Education Level 
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Figure 5.4 
Tourism Participation and Education Level by Region 
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Table 5.7 
Age Distribution by Temple 
Age 
Sample size 
Under 20 years 
20 - 29 years 
30 - 39 years 
40 - 49 years 
Over 50 years 
Pulguk-sa 
(1,259) 
% 
10.88 
58.94 
16.92 
9.05 
4.21 
TEmple 
Haein-sa 
(581) 
% 
6.37 
58.86 
19.28 
9.29 
6.20 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Figure 5.5 
Tourism Participation and Age by Region and Country 
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Table 5.8 
Visitors' Occupations by Temple 
Tanple 
Occupation 
Pulguk-sa 
Sample size (1,259) 
Student/Housewife 35.50 
Temporary Worker 1 . 19 
Service Employee 1 .51 
Production Line Worker 9.29 
Self-employed Businessman 29.55 
Middle Manager 19.86 
Professional (Doctor, etc. ) 2.70 
Top Executive 0.40 
Note Chi-squared showed significant difference at 95% 
confidence level 
Haein-sa 
(581) 
33.39 
1 .55 
1 .55 
8.26 
22.72 
28.57 
3.79 
0.17 
Table 5.9 
Visitors' Occupation by Nationality 
Occupation Domestic Tourists 
.. 
- . 
~~ple .si?~. ( 1 ,765) 
% 
Student/Housewife 35.98 
Temporary Worker 1.36 
Service Employee 1 .59 
Production Line Worker 8.84 
Self-employed Businessman 28.16 
Middle Manager 21 .47 
Professional (Doctor, etc. ) 2.49 
Top Executive O. 11 
.. ,. .... 
Note Chi-squared showed significant difference at 95% 
confidence level 
Foreign 
Tourists 
(75) 
% 
0.94 
0.00 
0.00 
12.00 
9.33 
49.33 
16.00 
5.33 
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Figure 5.6 
Composition of Visitors I Occupation by Temple 
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middle managers. With cost in mind, foreign visitors are more 
likely to be managers and professional people. 
5.1..2 Visiting Pattern of Toucists 
Tourist arrivals by month in Pulguk-sa gave Mayas the busiest month 
at 16.8%. Similarly, Haein-sa arrivals showed May at 17.4%. 80th 
temples attract about 30% of their total tourists in May and April, 
as shown in Table 5.10. However, the National Survey on Tourism 
showed August at 20.3% as the peak month (4). Nationally, almost 
40% of total tourists travel in Summer and early Autumn. In 
contrast, the temple sites are principally Spring and Autumn 
destinations. 
Given that the majority of visitors corne from within the Youngnam 
region, it is not surprising that most visitors are weekenders, as 
can be seen from Table 5.11. The National Survey on Tour ism 
revealed that 64% of the adult population take a trip during the 
weekend (5). Access to the temple si tes has improved remarkably 
over the last five years with the upgrading of the road system, and 
so there has been an increasing shift towards day visi ts at 
weekends. Table 5.12 shows that tourists are more likely to arrive 
in the morning at Haein-sa than at Pulguk-sa. The reason is that 
Kyongju is a multi-attraction destination so that visitors often go 
elsewhere before visiting Pulguk-sa Temple, whereas Haein-sa Temple 
is the principal attraction in Kaya. Tourist departures by day show 
a similar pattern to arrivals, save for some overnight stays at 
weekends, as shown in Table 5.13. 
Table 5.14 indicates that the afternoon is the most common time for 
leaving. What is evident from the data and observation on the sites 
is that Haein-sa Temple, which tends to receive more overnight stays 
and a greater concentration of people at weekends, does have 
difficulties with visitor management and needs to use tactical 
marketing to smooth out visitor flows. 
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Table 5.10 
Tourist Arrivals by Month by Temple 
Temple 
Month 
Pulguk-sa Haein-sa 
Sample size ( 1,259) (581 ) 
% % 
January 2.62 2.93 
February 2.86 2.24 
March 7.39 5.85 
April 13.90 12.39 
May lG.76 17.38 
June 13.03 8.61 
July 4.69 7.40 
August 7.55 10.15 
September 7.8fi 6.02 
October 11.12 16.70 
November 8.18 7.57 
December 4.05 2.75 
Note Chi-squared showed significant difference at 95% 
confidence level 
• 
i 
i 
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Table 5.11 
Tourist Arrivals by Day by Temple 
Temple 
Day 
Pulguk-sa Haein-sa 
Sample size (1,259) (581) 
Saturday 22.40 46.47 
Sunday 49. 17 45.44 
Monday 2.54 1 .03 
Tuesday 1 . 11 0.52 
Wednesday 5.24 1 .72 
Thursday 7.70 1 .03 
Friday 11 .83 3.79 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 5.12 
Tourist Arrivals by Time by Temple 
Time 
Sample size 
Morning 
Afternoon 
Pulguk-sa 
44.72 
55.28 
Temple 
Haein-sa 
(581) 
64.54 
35.46 
Note Chi-squared showed significant difference at 951 
confidence level 
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Table 5.13 
Tourist Departures by Day by Temple 
Tanple 
Day 
Pulguk-sa Haein-sa 
Sample size (1,259) (581) 
Saturday 18.67 Z7 .02 
Sunday 54.25 65.92 
Monday 3.89 2.58 
Tuesday 1 . 19 0.69 
Wednesday 4.37 1 .89 
Thursday 6.27 0.86 
Friday 11 .36 1 .03 
Note Chi-squared showed significant difference at 95% 
confidence level 
Table 5.14 
Tourist Departures by Time by Temple 
Time 
Sample size 
Morning 
Afternoon 
Pulguk-sa 
(1,259) 
32.96 
67.04 
Temple 
Haein-sa 
(581) 
15.32 
84.68 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Tourist arrivals Uj p3.rty composition are shown in Tables 5.15 and 
5.16. The most frequent groups are those travelling with friends or 
family (spouse/children). This travel pattern is similar to the 
results of the 1984 National Survey on Tourism (6). The latter 
showed that for the population as a whole 35.9% were travelling with 
friends, 29.8% were with their family and 12.9% were alone. An 
analysis of party composi tion and age showed that the most likely 
group for both temples was young people in their twenties travelling 
with friends. As is usual for cultural and heritage tourism, 
overseas visitors are less likely to have children accomp3.nying them 
(Table 5.16). 
Tour arrangements are shown in Tables 5.17 and 5.18. Most visitors 
travel to the temples independently as the sites are well known to 
the domestic population and the public transport system is more than 
adequate. Foreigners are those who are most likely to arrive in 
organised tour groups (GITs). The survey found that tourists from 
Asian countries travelled exclusively on a GIT basis regardless of 
whether they travelled alone or with friends. The KN'IC's National 
Survey indicates that 78.6% of domestic tourists travel on an 
individual basis, 11.2% on a company basis, 9.7% with a club and 
only 0.5% as part of a group tour (7), thus indicating similarity in 
canposition. 
The fact that the temples are well known and draw their visitors in 
the main from the Youngnam region, is reflected in the high repeat 
visit rate shown in Tables 5.19 and 5.20. Almost 55% of visitors to 
Pulguk-sa and nearly 50% at Haein-sa had been before. Even overseas 
tourists had a 40% repeat visit rate. 
5.1.3 Recommendation and Information Source, 
PurpoSe of Visit, and Length of Stay 
Concerning information sources by temple, 22.5% of the total 
visitors to Pulguk-sa and 35.8% at Haein-sa were recommended by 
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Table 5.15 
Party Composition by Temple 
Canposition 
Sample size 
Alone 
With Spouse 
With Children 
With Friends 
With Others 
Pulguk-sa 
(1,259) 
% 
9.21 
14.69 
11 .60 
56.00 
8.50 
Tanple 
Haein-sa 
(581 ) 
% 
7.75 
12.22 
8.61 
56.03 
14.80 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 5.16 
Party Composition by Nationality 
Composition 
Sample size 
Alone 
With Spouse 
With Children 
With Friends 
With Others 
Domestic 
Tourists 
(1,765) 
8.Z7 
13.60 
10.82 
56.49 
10.82 
Foreign 
Tourists 
(75) 
20.00 
21 .33 
6.67 
49.33 
2.67 
Note Chi-squared showed significant difference at 95% 
confidence level 
208 
Table 5.17 
Tourist Arrivals by Tour Arrangement by Temple 
Tour Temple 
Arrangement Pulguk-sa Haein-sa 
Sample size (1 ,259) (581 ) 
% % 
Individual basis 66.64 58.86 
Canpany basis 15.65 24.44 
Club basis 7.31 9.98 
GIT basis 4.45 3.10 
Others 5.96 3.61 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 5.18 
Tour Arrangement by Nationality 
Tour 
Arranganent 
Sample size 
Individual basis 
Canpany basis 
Club basis 
GIT basis 
Others 
Danestic 
Tourists 
(1,765) 
% 
64.19 
18.64 
8.44 
3.29 
5.44 
Foreign 
Tourists 
(75) 
% 
64.00 
13.33 
1 .33 
21 .33 
0.00 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 5.19 
Tourist Arrivals by Number of Visits by Temple 
No. of Previous 
Visits 
Sample size 
Nil 
One 
Two 
Three 
Four 
Five 
Six 
Seven 
Eight 
Nine 
Temple 
Pulguk-sa 
(1,259) 
45.Z7 
16.12 
16.20 
8.98 
4.85 
4.21 
1 .03 
0.95 
0.64 
1 .75 
Haein-sa 
(581 ) 
50.26 
21 .34 
14.63 
7.23 
1 .38 
2.58 
0.69 
0.34 
0.00 
1 .55 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 520 
Number of Visits by Nationality 
No. of Previous 
Visits 
Sample size 
Nil 
One 
Two 
Three 
Four or more 
Danestic 
Tourists 
(1,765) 
46.29 
17 . 17 
16.09 
8.73 
11 .72 
Foreign 
Tourists 
60.00 
32.00 
6.67 
1.33 
0.00 
Note Chi-squared showed significant difference at 95% 
confidence level 
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friends or relatives, as shown in Table 5.21. The high score for 
'friends and relatives' is typical of many tourist attractions, 
indicating the importance of word-of-mouth in tourism promotions. 
Nationally, 70.1% of tourists travel for the purpose of vacation/ 
sightseeing/pleasure (8). This is mirrored in the results for the 
two temples shown in Table 5.22, where around 80% are travelling for 
the purpose of vacation/sightseeing/pleasure. 
The purpose of visit by nationality showed that 81.3% of domestic 
tourists and 69.3% of foreign tourists responded 'vacation/ 
sightseeing/pleasure'; as shown in Table 5.23. Foreign tourists 
were those likely to visit for the purpose of education/study, given 
the importance of the temples as centres of the Buddhist religion. 
Cross-tabulating the purpose of visit by age group gave 34.5% of 
total respondents in their twenties at Pulguk-sa Temple who were 
travelling for the purpose of vacation/sightseeing/pleasure, but 
14.2% for Haein-sa Temple. The majority of respondents in this 
category were identified as students who were on a study trip 
conducted officially by institutions. The characteristics of this 
type of travel pattern by temple can be distinguished as follows: 
(1) Visitors to Pulguk-sa Temple for the purpose of vacation/sight-
seeing/pleasure: 
(a) age group in their twenties 
(b) educated to high school graduate level 
(c) occupation category; students/housewives, self-employed 
businessmen and office workers. 
(2) Visitors to Haein-sa Temple for the purpose of vacation/sight-
seeing/ pleasure: 
(a) age group In their twenties 
(b) educated to college or university graduate level 
(c) occupation category; students/housewives, middle 
management and semi-professionals 
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Table 521 
Tourist Arrivals by Recommendation and Infonmation Source 
Infonnation 
Source 
Sample size 
Travel Agent 
Friends and Relatives 
Newspaper Advertisement 
Magazine Advertisement 
Television 
Radio 
Leaflet 
Poster 
Others 
Pulguk-sa 
(1 ,259) 
% 
11 .91 
22.48 
4.21 
1 . 17 
4.77 
0.71 
13.66 
1.91 
30. 18 
Temple 
Haein-sa 
(581 ) 
% 
11 .36 
35.80 
2.75 
4.99 
1 .55 
0.17 
16.01 
1.03 
26.33 
Note Chi-squared showed significant difference at 95% 
confidence level 
21.1 
Table 522 
Tourist Arrivals by Purpose of Visit by Temple 
Purpose 
of Visit 
Sample size 
Vacation/Sightseeing/Pleasure 
Education/Study 
Religious 
Convention 
Business/Pleasure 
Business 
Other 
Pulguk-sa 
(1 ,259) 
82.45 
6.75 
1 .91 
2.46 
3.57 
1 .27 
1 .59 
Temple 
Note Chi-squared showed significant difference at 95% 
confidence level 
Haein-sa 
(581 ) 
77 . 11 
11 .53 
3.10 
3.27 
3.44 
0.52 
1.03 
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Table 523 
Purpose of Visit by Nationality 
Purpose 
of Visit 
Sample size 
Vacation/Sightseeing/Pleasure 
Education/Study 
Religious 
Convention 
Business/Pleasure 
Business 
Other 
Danestic 
Tourists 
(1,765) 
81 .25 
8.10 
2.32 
2.78 
3.29 
0.79 
1 .47 
Note Chi-squared showed significant difference at 95% 
confidence level 
Foreign 
Tourists 
(75) 
69.33 
12.00 
1 .33 
1 .33 
9.33 
6.67 
0.00 
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The length of stay by temple showed that 78.3% of the total visitors 
to Pulguk-sa came on a day trip, while 67.5% of the total visi tors 
to Haein-sa were on a day trip, as can be seen in Table 5.24. The 
average length of stay for overnight tourists to Pulguk-sa was 2.7 
days, and at Haein-sa it was 2.3 days. The 1984 National Survey 
revealed that the average length of stay for overnight tourists was 
2.2 days, a decline from an average of 2.5 days in 1980, although 
the overall number of overnight tourists has increased by 
approximately 5% per annum. 
Data regarding the stay patterns by nationality are shown in Table 
5.25. An analysis of this data indicates that foreign tourists are 
more likely to stay at the temple sites than domestic tourists. 
5.2 Evaluation of the Ten Major Features of the Tanples 
Ten common features of the temples were selected, each of which is 
hereafter referred to as a 'temple feature', to evaluate their 
relative attractiveness to tourists. It is very important to 
explore the attractiveness of tourism resources as seen by the 
immediate visi tors. This involves an analysis of the consumers' 
responses to the major features of the temple. Such results can 
then be compared with the tourist reactions anticipated by the tour 
operators. A comparison of the supply side and demand side values 
is then possible. 
In order to analyse respondents' evaluation effectively, 
attractiveness has been weighted on a scale as follows: 
Excellent 5 
Good 4 
Fair 3 
Poor 2 
Very Poor 1 
~17 
Table 524 
Tourists' Length of Stay by Temple 
Temple 
No. of Days 
Length of ~tay Pulguk-sa Haein-sa 
Sample size ( 1,259) (581) 
% % 
One 78.32' 67.47 
Two 15.01 27.02 
Three 2.78 3.79 
Four 1. 91 0.52 
Five 0.64 0.17 
Six 0.79 0.00 
Seven 0.24 0.00 
Eight or more 0.32 1.03 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Table 525 
Tourists' Category by Nationality 
Length 
of Stay 
Sample size 
Day Tourists 
Stay Tourists 
Danestic 
Tourists 
(1 ,765) 
75.92 
24.08 
Foreign 
Tourists 
(75) 
50.67 
49.33 
Note Chi-squared showed significant difference at 95% 
confidence level 
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Accordingly, the mean evaluation for each temple feature at Pulguk-
sa and Haein-sa Temples can then be calculated '!he mean score can 
then be utilised as a yardstick in the assessment of the relative 
level of attractiveness of the temples to the tourists. 
The data presented in Table 5.26 can be analysed as follows: 
(1) wi th regard to 'preservation of Buddhist cuI ture', a mean of 
3.96 and 3.98 was recorded for Pulguk-sa and Haein-sa Temples 
respectively. The data indicates that this temple feature was 
perceived by tourists to be satisfactory and equally well 
preserved at both temples. To examine the difference of means 
between the two temples, the T-test was used. There were no 
significant differences of the mean score between the two 
temples, as shown in the table. 
(2) On conservation of natural resources, the visitors to Pulguk-sa 
showed a mean of 4.03, while the mean at Haein-sa was shown to 
be 3.97, which indicates that the natural resources were 
relatively well preserved at both temples. 
(3) On religious events and festivals, the visitors to Pubguk-sa 
showed the mean at 3.52, while the mean at Haein-sa was shown 
at 3.34. This implies that visitors to both temples rated as 
'fair' the religious events and festivals. In this context, 
the religious events and festivals conducted by the temples 
should openly be demonstrated to the visitors, so that the 
visitors can also appreciate the Buddhist events that were 
discussed in Chapter 3. 
(4) On cleanlinss of temple grounds, at Pulguk-sa the mean was 
shown as 3.98, while at Haein-sa Temple it was 3.72, which had 
a slightly lower rating than Pulguk-sa. The implied rating is 
'fair to good'. 
Table 5.26 
Analysis of Ten Major Features by Temple 
Significant 
Feature Pulguk-sa Haein-sa Difference at 95% Confidence 
Level 
- -"." 
Sample size (1,259) (581) 
Mean Mean 
Score Score 
Preservation of Buddhist 
CuI ture 3.96 3.98 No 
j 
I 
Conservation of natural 
Resources 4.03 3.97 No 
Religious Events & Festivals 3.52 3.34 Yes 
Cleanliness of Temple Grounds 3.98 3.72 Yes 
Cleanliness of Toilets 3.75 3.37 Yes 
Courtesy of Monks 3.56 3.52 No 
Capability of Tour Guides 3.44 3.22 Yes 
Inhabi tants' Attitudes 3.50 3.33 Yes 
Direction/infonmation signs 3.44 3.31 Yes 
Entertainment Facilities 3.22 3.00 Yes 
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(5) With regard to the temple feature 'cleanliness of toilets', a 
mean of 3.75 and 3.37 was reported for Pulguk-sa and Haein-sa 
Temples respectively. While these data indicate that tourists 
were generally satisfied with the cleanliness of the toilets at 
both temples, there was a statistically significant difference 
in the mean evaluation. Improving this temple feature at 
Haein-sa should be considered as a means of enhancing tourism 
facilities at that locatio~ 
(6) On the courtesy of the monks, the visitors to Pulguk-sa Temple 
showed the mean at 3.56, while those to Haein-sa showed the 
mean at 3.53. The implication here is that the courtesy of the 
monks in both temples was rated between 'fair' and 'good'. 
There was no statistical difference between the two ratings. 
(7) On the capability of the tour guides, the visitors to Pulguk-sa 
showed the mean at 3.44, while Haein-sa showed the mean at 
3.22. This is an indication that the capability of the tour 
guides in Haein-sa Temple needs to be improved as their 
knowledge of Korean history and Buddhism is sometimes limited 
Both temples should take note of this feature, and then take 
proper action in this area, such as establishing special 
training programmes for the tour guides. 
(8) On inhabitants' attitude, at Pulguk-sa the mean was shown at 
3.50, while at Haein-sa it was shown at 3.33. This indicates 
that the inhabitants' attitudes towards tourists could be 
improved in order to create a more relaxing atmosphere in the 
area. 
(9) On direction/information signs, at Pulguk-sa visitors showed 
the mean at 3.44, whereas at Haein-sa it was shown at 3.31. 
This indicates that the direction/information signs in both 
temples were rated between 'fair' and 'good', but there is room 
for improvement, particularly for first-time visitors. 
(10) On entertainment facilities, the visitors to Pulguk-sa showed 
the mean at 3.22, while those to Haein-sa showed the mean at 
3.00. This implies that the entertainment facilities around 
both temples were rated close to 'fair'. There is a need to 
have more for visitors to do. 
In comparing Pulguk-sa Temple with Haein-sa Temple on the tourists' 
evaluation for the ten major features, the facilities in Pulguk-sa 
were generally seen as superior to those at Haein-sa, except for the 
'preservation of Buddhist culture', as shown in Figure 5.7. The T-
test showed statistically significant differences in the mean scores 
between the two temples in seven out of the ten features shown in 
Table 5.26. Cl>servations on the workings of both temples indicates 
that Pulguk-sa is somewhat better managed and presented than Haein-
sa and this is what is being reflected in the findings of the 
survey. However, Haein-sa scores over Pulguk-sa in one respect, and 
that is the richness of its Buddhist treasures. 
Table 5.27 shows data regarding the evaluation of the temple 
features by nationality. Analysis of this data by the T-test 
indicated that there was a significant statistical difference in the 
mean evaluation between domestic and foreign tourists for the temple 
features 'preservation of Buddhist culture', 'conservation of 
natural resources', 'cleanliness of temple grounds', 'cleanliness of 
toilets' and 'direction/information signs'. The remaining five 
temple features showed no significant statistical differences. 
However, both domestic and foreign tourists gave relatively low mean 
evaluations for entertainment facilities when compared to the other 
features of the temples. Therefore, this aspect should be reflected 
in tourism planning for the temples. 
5.3 Overall EValuation of the Visit 
Tables 5.28 and 5.29 show compar isons between pre-expectation, value 
for money and the tourists' opinion on re-visiting the temple sites. 
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Figure 5.7 
Evaluation of Ten Major Features by Temple 
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Table 5.21 
Analysis of Ten Major Features of the Temples by Nationality 
Significant 
Feature Danestic Foreign Difference at 95% Confidence 
Level 
Sample size (1,765) (75) 
Mean Mean 
Score Score 
Preservation of Buddhist 
CuI ture 3.95 4.50 Yes 
Conservation of natural 
Resources 4.00 4.36 Yes 
Religious Events & Festivals 3.46 3.42 No 
Cleanliness of Tanple Grounds 3.89 4. 13 Yes 
Cleanliness of Toilets 3.64 3.32 Yes 
Courtesy of Monks 3.55 3.56 No 
Capability of Tour Guides 3.38 3.39 No 
Inhabitants' Attitudes 3.44 3.54 No 
Direction/information signs 3.38 3.68 Yes 
Entertainment Facilities 3. 15 3. 19 No 
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Table 528 
Pre-expectation, Value for Honey and Opinion on Re-visiting by 
Temple 
Item 
Sample size 
Pre-expectation 
actual visit 
Temple visit and 
value for money 
and 
Tourists' opinion 
on re-visi ting 
Pulguk-sa 
(1,259) 
Mean 
Score 
3.47 
3. 14 
3.99 
Significant 
Haein-sa Difference at 95% Confidence 
Level 
(581) 
Mean 
Score 
3.48 No 
2.67 Yes 
3.96 No 
Table 529 
Pre-expectation, Value for Honey and Opinion on He-visiting by 
Nationality 
Item 
Sample size 
Pre-expectation 
actual visit 
Temple visit and 
value for money 
and 
Tourists' opinion 
on re-visi ting 
Danestic 
(1,765) 
Mean 
Score 
3.51 
3.03 
3.96 
Significant 
Foreign Difference at 95% Confidence 
Level 
(75) 
Mean 
Score 
3.07 Yes 
2.25 Yes 
4.28 Yes 
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(1) Pre-expectation and actual visit 
The mean scores shown in Table 5.28 were statistically the same for 
both temples. They indicate a level of satisfaction between 'about 
what expected' and 'somewhat better'. Foreign tourists on the other 
hand, had a lower rating than domestic tourists as indicated in 
Table 5.29. While domestic tourists were more than satisfied with 
their visit in comparison to their expectations, foreigners thought 
their tour was 'about what they expected'. Combining this fact with 
the rather low score in terms of value for money suggests that there 
is a need for improved interpretation in the temples for overseas 
tourists. The temples are well advertised to overseas visitors and 
are part of a number of tourist circuits. It therefore behoves the 
management authorities to ensure that foreign visitors receive good 
value for money. 
(2) Value for money of the temple tour 
Visitors to Pulguk-sa gave a higher value for money rating than 
those at Haein-sa, as shown in Table 5.28. The score of 3.14 for 
Pulguk-sa corresponds to 'fair' value, while that for Haein-sa was 
between 'fair' and 'somewhat dissatisfied'. The latter is in part 
explained by the fact that the entrance fee had recently been raised 
from 500 won to 600 won, a 20% increase, at the time when the 
interviews were undertaken. Furthermore, al though the number of 
repeat visits to the temple was relatively high, the temple itself 
had not adapted to the changing demands of the visitors. Foreign 
tourists were generally 'somewhat dissatisfied' with their visit to 
ei ther temple and this, as has been pointed out above, is almost 
certainly due to the lack of interpretatio~ 
(3) TOurists' opinion of re-yisiting the temples 
The mean scores shown in Table 5.28 for both sites indicate that 
visitors on average would 'probably' come again. There is, of 
course, no commitment to come again, and paradoxically overseas 
tour ists indicated that they were marginally more likely to come 
again than domestic visitors. 
5.4 Analysis of Tourisn Expenditure and Assessnent of the Facilities 
5.4.1 '!YPe of Tourist Businesses and Facilities used by Visitors 
The types of transport arrangements made by temple visitors are 
presented in Table 5.30. There is a fairly low car ownership in 
Korea and the majority of people are dependent on public transpor~ 
Buses are the most commmon way of travelling around and the 1984 
tourism survey undertaken by the KNTC revealed that nationally 66.2% 
of the population travel by bus, 21.7% by train, 3.6% by private car 
and 8.5% by other means. New road developments to both temple sites 
have greatly eased the inconvenience of using public transport, but 
car ownership is on the increase, so that it is likely that the 
share reported on in Table 5.30 will grow in the future to around 
30% by 1990. The railroad facilities 1n Kyongju have seen 
remarkable improvements since 1980 through the extension of express 
train services from Seoul to the city. This explains why visitors 
to Pulguk-sa are 2.5 times more likely to come by train than 
visitors to Haein-sa Temple. 
The use of restaurant facilities shown in Table 5.31 are the 
combined results of supply and demand As the majority of visitors 
are Korean then the demand is mainly for Korean restaur ants. 
However, Pulguk-sa has a greater variety of restaurants than Haein-
sa, hence the spread of visi tors is more even. The large category 
'others' for Haein-sa is made up of many tourists who picnic and 
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Table 5.30 
Transportation used by Tourists 
Tanple 
Type of Transport 
Pulguk-sa Haein-sa 
Sample size (1,259) (581 ) 
% % 
Tourist bus 21 .05 22.89 
Express bus 27.64 18.76 
Ordi nary bus 23.83 34.42 
Canmercial taxi 5.08 2.24 
Train 9.05 3.61 
Privately owned car 13.34 18.07 
Note Chi-squared showed significant difference at 95% 
confidence level 
2JO 
Table 5.31 
Restaurant Facilities used by Tourists 
TEmple 
Type of Restaurant 
Pulguk-sa Haein-sa 
Sample size (1 ,203) (580) 
% % 
Korean restaurants 57 . 11 62.07 
Western restaurants 11 .39 2.07 
Japanese restaurants 4.99 0.69 
Chinese restaurants 10.31 2.24 
Others 16.21 32.93 
Note Chi-squared showed significant difference at 95% 
confidence level 
231 
prepare food for themselves within the Kaya National Park, along the 
Hongryu Valley. 
The distribution of gift and souvenir items purchased by tourists at 
both temple si tes is broadly similar, as shown in Table 5.32. The 
greater proportion of cards and booklets bought at Pulguk-sa 
reflects the increased variety available. Haein-sa has a particular 
speciality in locally grown 'wild' green vegetables which are much 
sought after by visitors. This fact, together with the larger 
proportion of people camping in the National Park, accounts for the 
higher percentage of sales of locally produced groceries in the 
Haein-sa area. 
In the surrounds of Haein-sa Temple there is only one accommodation 
facility classified as a tourist hotel, whereas the Pulguk-sa area 
has five tour ist hotels (three in the Bomun Lake area). Thus the 
distribution of accommodation used at the various sites by tourists 
which is shown in Table 5.33 is constrained by supply condi tions. 
Of the twenty-eight properties in the Haein-sa area, twenty-seven 
are classified as ordinary hotels or inns; Pulguk-sa has thirty-
eight ordinary hotels or inns. Some 26% of stay tourists at Haein-
sa did not use formal accommodation facilities but simply camped in 
Mount Kaya National Park. 
5.4.2 Tourist Expenditure per lEy 
There are four basic categories of tourists to the temple sites: 
(1) Domestic day visitors 
(2) Foreign day visitors 
(3) Domestic stay visitors 
(4) Foreign stay visitors 
The term 'stay' refers to those tour ists taking an overnight 
stopover in the locality, so that foreign day tourists are visitors 
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Table 5.32 
Souvenirs and Gift Items purchased by Tourists 
Temple 
Item 
Pulguk-sa Haein-sa 
Sample size (305) ( 198) 
--
.. 
% % 
Souvenirs 57.05 59.00 
Gifts 19.02 16.00 
Cards and booklets 10.82 6.00 
Locally produced groceries 6.56 11 .50 
Others 6.56 7.50 
Note Chi-squared showed no significant difference at 95% 
confidence level 
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Table 5.33 
Accommodation Facilities used by Tourists 
TEmpI e 
TYpe of Accommodation 
Pulguk-sa Haein-sa 
Sample size (Z73) ( 189) 
% % 
Tourist hotel (Dlx) 25.64 3.70 
1 st class tourist hotel 6.96 0.53 
2nd class tourist hotel 5. 13 0.53 
3rd class tourist hotel 5. 13 1.59 
Ordinary hotel 27 . 11 31 .22 
Inn (Yuhkwan) 16.48 29.63 
Friends/relatives' house 4.03 6.88 
Others 9.52 25.93 
Note Chi-squared showed significant difference at 95% 
confidence level 
staying in Korea but outside the locality and just taking a day 
excursion to the temples. 
(1) Average expenditure per day by domestic day visitors 
The values for each temple are shown in Table 5.34. The average 
expenditure by domestic day visitors at Pulguk-sa Temple is 62% 
higher than at Haein-sa. The reasons for this are two-fold: first, 
they tend to use the express bus and express train service which 
charge a premium fare, and second, the variety and the standards of 
restaurants in the Pulguk-sa area is, in general, superior that of 
the restaurants available at Haein-sa. Shopping opportunities are 
also greater at Pulguk-sa. 
(2) Average expenditure per day by foreign day visitors 
On average foreign day visitors spend more than three times that of 
local people, as can be seen from Table 5.35. This demonstrates the 
attractiveness of foreign visitors to tourist enterprises. Again, 
foreign visitors to Pulguk-sa spend more than those going to Haein-
sa, wi th the exception of transport. The reason for the latter is 
that the public system is not as good at Haein-sa as at Pulguk-sa 
and so foreign visitors mostly use taxis and hire cars. 
(3) Average expenditure per day by domestic stay visitors 
The average length of stay for domestic overnight tourists was 2.7 
days for the Pulguk-sa area and 2.3 days for Haein-sa. Their 
respective daily expenditures are shown in Table 5.36. The spending 
by domestic stay tourists at Pulguk-sa is more than 1.5 times that 
at Haein-sa. What is clear from this table is that the greater 
variety of shopping, restaurants and accommodation facilities at 
Pulguk-sa gives rise to more spending opportunities. Tourists to 
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Table 5.34 
Average Expenditure per Day per Domestic Day Visitor 
Item 
Sample size 
Transport 
Restaurants 
Shopping 
Tenples 
Total 
Pulguk-sa 
(954) 
4,200 
3,200 
1 ,900 
900 
10,200 
Haein-sa 
(386) 
2,900 
1 ,800 
1 ,000 
600 
6,300 
Uni t won 
All 
( 1,340) 
3,800 
2,800 
1 ,600 
800 
9,000 
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Table 5.35 
Average Expenditure per Day per Foreign Day Visitor 
Item 
Sample size 
Transport 
Restaurants 
Shopping 
Tanples 
Total 
Pulguk-sa 
(32) 
9,000 
15,000 
6,BOO 
1 ,000 
31,BOO 
Haein-sa 
(6) 
11 ,000 
B,600 
4,200 
600 
22,400 
Uni t won 
All 
(3B) 
9,300 
14,000 
6,400 
900 
30,600 
')3-
- I 
Table 5.36 
Average Expenditure per Day per Domestic Stay Visitor 
Uni t won 
Item Pulguk-sa Haein-sa All 
Sample size (240) ( 185) (425) 
Transport 8,600 8,400 8,500 
Restaurants 6,500 4,700 5,700 
Shopping 2,200 1 ,800 2,000 
Tanples 1 ,400 800 1 ,200 
Accommodation 23,800 9,800 17,700 
Total 42,500 25,500 35,100 
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Haein-sa are constrained by the extent of the tourist superstructure 
and so spending opportunities are being missed. Expenditure on 
transport by stay visitors is much higher than day visitors for the 
obvious reason that they travel further. 
(4) Average eXPenditure per day by foreign stgy visitors 
The average lengths of stay by overseas visitors to the temple sites 
were broadly the same as those for domestic tourists: at Pulguk-sa 
it was 3.0 days and at Haein-sa 2.3 days. Their expenditure pattern 
is given in Table 5.37 where it may be once more seen that spending 
at Pulguk-sa is greater than at Haein-sa by some 60%. All sectors 
of the tour ist industry contr ibute to this, but accommodation is 
particularly noticeable owing to the presence of deluxe hotels in 
the Pulguk-sa area. 
Detailed cross-tabulations of all visitors by region of origin, 
education level, occupation, season of the year and age are shown in 
a series of charts and gra{ils in Appendix S.b. The most significant 
profile data to be drawn from this Appendix are: 
(1) The Youngnam region is the maln revenue generating source, 
although Pulguk-sa has a greater spread due to its wider appeal 
than Haein-sa. 
(2) The better educated visitors spend proportionally more than 
warranted by their share of the total number of visitors. 
(3) Spending per capita by occupation rises quite steeply in the 
higher occupation groups at Pulguk-sa but not at Haein-sa, 
which is further indicative of the lack of spending 
opportunities at Haein-sa. 
(4) Per capita expenditure by visitors is highest in the Winter 
season. The particular aspect of this is shopping at Pulguk-sa 
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Table 5.31 
Average Expenditure per Day per Foreign Stay Visitor 
Uni t won 
Item Pulguk-sa Haein-sa All 
Sample size (33) ( 4) 
Transport 17,000 18,000 17 ,100 
Restaurants 29,000 22,000 28,200 
Shopping 14,000 8,000 13,400 
Tanples 1 ,800 800 1 ,700 
Accommodation 60,000 Z7 ,000 56,400 
Total 121 ,800 75,800 116,800 
which is related to the Korean New Year. At Haein-sa, 
expenditure in the winter season is generally higher across all 
categories, with the exception of shopping, which is marginally 
lower. The Spring period is most important for shopping at 
Haein-sa because of the locally produced horticultural 
products. 
(5) The highest spenders are 1n the older age groups. 
5.4.3 Analysis of Tourists' Assessment of Tourist Businesses and 
Facilities 
Tourists were asked not only about how much they spent but also to 
give a qualitative assessment of the businesses and facilities where 
they spent their money. '!he following five point scale was used: 
Very satisfactory 5 
Satisfactory 4 
Average 3 
Unsatisfactory 2 
Very unsatisfactory I 
From the tourists' responses mean scores were derived to be used as 
the general yardstick for assessment. Table 5.38 shows the average 
mean scores for each sector by temple. The scores lie between 
'average' and 'satisfactory'. '!he term 'average' in this sense must 
be interpreted as just acceptable. It is evident that any 
difference between the two sites is not great, but the ratings for 
Pulguk-sa are consistent with the superior transport links and 
greater variety of facili ties offered by the destination. Tables 
5.39 and 5.40 present the ratings of the infrastructure and super-
structure at each temple site by nationality. Overseas visitors 
generally find provision far more to their liking than domestic 
tourist~ High scores were particularly associated with shopping 
Table 5.38 
Tourists' Assessment of Tourist Businesses and Facilities 
Significant 
Category Pulguk-sa Haein-sa Difference at 95% Confidence 
Level 
Mean Mean 
Score Score 
Transportation 3.59 3.45 Yes 
(1,259) (581) 
Restaurants 3.48 3.38 Yes 
(1,203) ( 580) 
Shopping 3.52 3.38 No 
( 305) (198) 
Accorrmodation 3.45 3.29 No 
(Z73) ( 189) 
Note () - Sample size 
Table 5.39 
Tourists' Assessment of Tourist Businesses and Facilities by 
Nationality at Pulguk-sa 
category 
Transportation 
Restaurants 
Shopping 
Accommodation 
Danestic 
3.56 
(1,194) 
3.45 
(1,138) 
3.39 
(267) 
3.35 
(240) 
Note ( ) = Sample Size 
Foreign 
4.18 
(65) 
3.98 
(65) 
4.42 
(38) 
4.15 
(33) 
Significant 
Difference at 
95% Confidence 
Level 
Yes 
Yes 
Yes 
Yes 
Table 5.40 
Tourists' Assessment of Tourist Businesses and Facilities by 
Nationality at Haem-sa 
category 
Transp:>rtation 
Restaurants 
Shopping 
Accommodation 
Danestic 
3.44 
(571) 
3.38 
(570) 
3.37 
(194) 
3.28 
(185) 
Note ( ) = Sample Size 
Foreign 
4.00 
(10) 
3.60 
(10) 
4.33 
(4) 
3.67 
(4) 
Significant 
Difference at 
95% Confidence 
Level 
Yes 
Yes 
Yes 
Yes 
and transport, and the ratings were correlated with their 
expenditure. 
Tables 5.41 and 5.42 examine changes in the scores for the same 
facilities according to the season when tourists were interviewed 
For Pulguk-sa, Autumn is the best time of year in terms of the 
weather to visit the temple site and this is mirrored in the higher 
scores. The results for Haein-sa in Table 5.42 indicate that there 
1S very little difference in the ratings of the facilities by 
season. 
An analysis of the tourists' assessment of the various facilities by 
age is shown for each temple area in Tables 5.43 and 5.44. While 
there is no clear pattern at Haein-sa Temple, save a slight upward 
movement of overall score with age, the results for Pulguk-sa showed 
a marked upgrading with age. There are two reasons for this: first, 
the older age groups are more likely to use the more expensive and 
luxurious facilities, and second, given the high repeat visit rate, 
many in the higher age category can recall a time when there were 
very few ameni ties around the temple si te and the generally poor 
service then on offer. 
5.5 Conclusions 
5.5.1 Market Characteristics 
Although both temple sites are registered as national treasures, the 
number of overseas visitors to Pulguk-sa is only 5.2% of the total, 
and for Haein-sa 1.7%. Thus the temples are still very much geared 
to the domestic market. For the latter, the visitor surveys showed 
that over 70% of tour ists come from the Youngnam region and these 
are mainly day trips from home. Seoul is the most significant 
region for generating overnight stays. The temples thus do not live 
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Table 5.41 
Tourists' Assessment of Tourist Businesses and Facilities 
by Season at Pulguk-sa 
Category 
Transportation 
Restaurants 
Shopping 
Accorrmodation 
All 
Spring 
Mean 
Score 
3.46 
(479) 
3.37 (431 ) 
3.54 
(133) 
3.43 (91 ) 
3.43 
(1,134) 
Note () - Sample size 
Sumner 
Mean 
Score 
3.57 (318) 
3.59 
(316) 
3.47 ( 43) 
3.35 
( 51) 
3.56 
(728) 
Autumn 
Mean 
Score 
3.75 (342) 
3.51 
(339) 
3.62 ( 84) 
3.54 
( 92) 
3.62 
(857) 
Winter 
Mean 
Score 
All 
Mean 
Score 
3.67 3.59 (120) (1 ,259) 
3.47 3.48 
( 117) ( 1 ,203) 
3.33 3.52 (45) (305) 
3.39 3.45 
(39) (273) 
3.52 3.52 
( 321 ) ( 3 ,040) 
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Table 5.42 
Tourists' Assessment of Tourist Businesses and Facilities 
by Season at Haein-sa 
Category 
Transportation 
Restaurants 
Shopping 
Accorrrnodation 
All 
Spring 
Mean 
Score 
3.50 
(207) 
3.33 
( 206) 
3.43 
( 86) 
3. 12 
(73) 
3.38 
(572) 
Note () = Sample size 
Surrrner 
Mean 
Score 
3.33 
( 152) 
3.45 
( 152) 
3.25 
( 36) 
3.45 
( 64) 
3.39 
(404) 
Autumn 
Mean 
Score 
3.45 
( 176) 
3.43 
(176) 
3.40 
(65) 
3.28 
( 39) 
3.42 
(456) 
Winter 
Mean 
Score 
All 
Mean 
Score 
3.65 3.45 
(46) (581) 
3.20 3.38 
(46) (580) 
3.36 3.38 
(11) (198) 
3.46 3.29 
( 13) ( 189) 
3.42 3.40 
(116) (1,548) 
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Table 5.43 
Tourists' Assessment of Tourist Businesses and Facilities 
by Age at Pulguk-sa 
Category Transport Rest- Shopping 
-ation aurants 
Under 20 years 
20 - 29 years 
30 - 39 years 
40 - 49 years 
Over 50 years 
All 
Mean 
Score 
3.52 
( 137) 
3.49 
(742) 
3.79 
(213) 
3.78 
( 1 14) 
3.87 (53) 
3.59 
(1 ,259) 
Note () = Sample size 
Mean 
Score 
3.31 
(128) 
3.41 
(708) 
3.62 
(205) 
3.67 
(109) 
3.83 
( 53) 
3.48 
(1 ,203) 
Mean 
Score 
3.04 
(24) 
3.49 
160) 
3.59 
(63) 
3.77 
(39) 
3.68 
( 1 9) 
3.52 
(305) 
Accom-
modation 
Mean 
Score 
3.42 
( 1 9) 
3.37 (146) 
3.31 
(59) 
3.77 
(31) 
4.00 
( 18) 
3.45 
(273) 
All 
Mean 
Score 
3.39 (308) 
3.45 
( 1 ,756) 
3.65 
(540) 
3.74 
(293) 
3.85 
(143) 
3.53 
(3,040) 
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up to their national importance in terms of market thEy attract and 
this is exemplified in the average room occupancy rates of 58% for 
Pulguk-sa and only 34% for Haein-sa. The break-even fX)int for the 
lodging industry at Pulguk-sa is between 55-58% and at Haein-sa 
around 45-48% Thus the accommodation sector in both areas is not on 
a sustainable long term development path and so there is a need to 
improve and re-launch the product in order to boost room 
occupcmcies. 
5.5.2 Product Evaluation 
The evaluation of the quality of the resources was generally 
considered by visi tors to be qui te good, but the survey indicated 
specific points for concern: 
(1) Low value for money rating due to poor presentation and 
interpretation, particularly for foreign visitors. 
(2) The need for addi tional recreational ameni ties to extend the 
length of stay and create a worthwhile visit. 
(3) The lack of spending opportunities at Haein-sa. 
5.5.3 Tourist Expenditure 
The Youngnam region was the main revenue generating source for both 
temples since this region made up nearly three-quarters of the 
market. Spending was, as a rule, higher at Pulguk-sa than at Haein-
sa because of a lack of facilities at the latter site. Foreign 
visitors at both sites were the highest spenders and therefore the 
most attractive market segment. Expenditure 'was also positively 
correlated with the age group so that there would be beneficial 
gains from developing a product to meet the needs of this segment. 
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APPENDIX 5.a 
QJrmr IONNAlRE 
(Visitors Survey) 
Dear Sir (or Madam) 
The following questionnaire is designed for academic research 
in the field of tourism development. By completing this 
questionnaire and either returning it to me or to the research 
worker, you will be helping me collect valuable information 
which I can use in writing the thesis titled" A comparative 
study of Pulguk-sa and Haein-sa Temples as Tourist Destinations 
in Korea". Your co-operation will be greatly appreciated. 
Sincerely yours, 
Sang Mu Kim 
Department of Tourism Management 
Keimyung University 
-- -------------------------' 
Please, check or describe your opinion properly in appropriate 
bracket. If you need any help in answering the questions, 
please ask either me or the research worker for assistance. 
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l. Arrival time: 
time day date month year 
2. Time departed: 
time day date month year 
3. Your home: 
city/county state/country 
4. Your occupation: 
5. Your educational background: 
(1) Primary school graduate ( ) 
(2) Middle school graduate ( ) 
( 3) High school graduate ( ) 
(4) College or University graduate ( ) 
(5 ) Completed graduate school ( ) 
(6) other: 
6. The purpose of your trip: 
(1) Vacation/ sightseeing/pleasure ( ) 
(2) Education/study ( ) 
(3) Religious visit ( ) 
(4) Convention ( ) 
(5) Business and pleasure ( ) 
(6) Business ( ) 
(7) other: 
(Please specify) 
7. With whom are you traveling? 
(1) Yourself ( ) 
(2 ) Husband/wife ( ) 
(3) Husband/wife and child/children ( ) 
(4) Friend/freinds ( ) 
(5) other: 
~S2 
8. Please fill in the age and sex of each person in your party, 
including yourself, and the information on previous visits to 
the Temple by any of these persons. LEAVE BLANK IF NO PREVIOUS 
VISITS. 
PREVIOUS VISITS BY PERSONS IN PARTY 
AGE AND SEX TIME OF LAsr VISIT TOTAL PRIOR VISITS 
Years M F Month Year No. times 
-( )( ) 
-( )( ) 
-()( ) 
-( )( ) 
-( )( ) 
9· You traveling: 
(1) On an individually arranged basis (FIT) ( ) 
(2) On a company arranged basis ( ) 
(3) On a club arranged basis ( ) 
(4) As a member of organized tour group (GIT) ( ) 
(5) Other: 
10. Which of the items played a major role in your decision 
to visit here? 
(1) A travel agent's recommendation ( ) 
(2) Friends' or relatives' recommendation ( ) 
(3) Advertising on a newspaper ( ) 
(4) Advertising in a magazine ( ) 
(5) Advertising on a T. V. ( ) 
(6) Advertising on a radio ( ) 
(7) Leaflet ( ) 
(8) Poster ( ) 
(~) Other: ________________________ _ 
~53 
-~ 
II. How long will you stay in this place? 
(1) 1 day (a day trip) ( ) 
(2 ) 2 days ( ) 
(3) 3 days ( ) 
(4) 4 days ( ) 
(5) 5 days ( ) 
(6) 6 days ( ) 
(7) 7 days ( ) 
(8) 8 days and over ( ) 
(9) other: 
12. If you stayed more than one day, what type of accommodation in 
this area did you use and how much was spent by persons in your 
party on the facilities in the last 24 hours? And how would 
you rate the quality of products? 
(1) (2 ) (3) 
Amount spent Very Un-
(4 ) (5 ) 
Very 
Type of accommodation (won) unsat. sat. Ave. Sat. sat. 
------
(1) Tourist Hotel (Dlx) ( ) ( ) ( ) ( 
(2) Tourist Hotel (1st cIs) ( ) ( ) ( ) ( 
(3) Tourist Hotel (2nd cIs) ( ) ( ) ( ) ( 
(4 ) Tourist Hotel (3rd cIs) ( ) ( ) ( ) ( 
(5 ) Ordinary Hotel (Incl Jang) ( ) ( ) ( ) ( 
( 6) Inn (Yuhkwan) ( ) ( ) ( ) ( 
(7) Friend's/relative's house ( ) ( ) ( ) ( 
(8) Other: ( ) ( ) ( ) ( 
(Please specify) 
13. What type of restaurant in this area did you use and how much was 
spent by persons in your party on meals and other beverages in the 
last 24 hours? And how would you rate the quality of products? 
) ( ) 
) ( ) 
) ( ) 
) ( ) 
) ( ) 
) ( ) 
) ( ) 
) ( ) 
(1) (2) (3) (4) (5) 
Very 'In- Very 
Type of restaurant Amount spent(won) unsat. sat. Ave. Sat. sat. 
---
(1) Korean restaurant ( ) ( ) ( ) ( ) ( 
(2) Western restaurant ( ) ( ) ( ) ( ) ( 
(3) Japanese restaurant ( ) ( ) ( ) ( ) ( 
(4) Chinese restaurant ( ) ( ) ( ) ( ) ( 
(5) other: ( ) ( ) ( ) ( ) ( 
(Please specify --- incl. not applicable) 
Total: 
14. What type of transport did you use and how much was spent in your 
party on it? And how would you rate the quality of products? 
(1) (2 ) (3) (4) (5) 
Very Un- Very 
Type of transport Amount spent(won) unsat. sat. Ave. Sat. sat. 
-----
(1) Tourist bus ( ) ( ) ( ) ( ) ( 
(2 ) Express bus ( ) ( ) ( ) ( ) ( \. 
(3) Ordinary bus ( ) ( ) ( ) ( ) ( 
(4) Commercial taxi ( ) ( ) ( ) ( ) ( 
(5) Train ( ) ( ) ( ) ( ) ( 
(6) Private owned car ( ) ( ) ( ) ( ) ( 
(7) Airplane ( ) ( ) ( ) ( ) ( 
(8) Other: ( ) ( ) ( ) ( ) ( 
(Please specify) 
Total: 
15. How much was spent by persons in your party on souvenirs, gift, 
cards, and local produced groceries etc. purchased at the Temple 
area shop? And how would you rate the quality of products? 
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) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
(1) (2 ) (3) (4) (5 ) 
Very Un- Very 
Item Amount spent(won) unsat. sat. Ave. Sat. sat. 
--------
(1) Souvenirs ( ) ( ) ( ) ( ) ( ) 
(2) Gift ( ) ( ) ( ) ( ) ( ) 
(3) Cards ( ) ( ) ( ) ( ) ( ) 
(4) Local produced 
groceries ( ) ( ) ( ) ( ) ( ) 
(5) other: ( ) ( ) ( ) ( ) ( ) 
(Please specify) 
Total: 
16. How would you compare your actual visit to the Temple to 
what you expected? 
(1) Much worse than expected ( ) 
(2 ) Less than expected ( ) 
(3) About what expected ( ) 
(4) Somewhat better ( ) 
(5) Much better than expected ( ) 
16.a. Why did you answer that way? 
17. How satisfied are you that your visit to the Temple was worth 
price of admission for you and your party? 
(1) Very dissatisfied ( ) 
(2 ) Somewhat dissatisfied ( ) 
(3) Fair ( ) 
(4) Somewhat satisfied ( ) 
(5) Very satisfied ( ) 
:!56 
18. Please write in the number of people in your party and admission 
fee, including yourself, who:-
No. of Amount spent 
(1) Purchased adult admissions to Temple 
(2) Purchased discounted group admissions 
(3) Purchased children admissions to Temple 
(4) .Entered with pre-booked tour group 
(5) Entered free of charged 
Total: 
person (won) 
19. How would you rate the following features of the Temple site? 
Please tick one rating for each. 
(1) Preservation of Buddhist culture 
(2) Conservation of natural resources 
(3) Religious events and festivals 
(4) Cleanliness of Temple grounds 
(5) Cleanliness of toilets 
(6) Courtesy of Monks 
(7) Capability of tour guides 
(8) Inhabitants' attitude 
(j) Directions/information signs 
(10) Entertainment facilities 
(1) (2) (3) (4) (5) 
Very Very 
poor Poor Fair Good good 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
( ) ( 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
)()()( ) 
20. How likely is it that you will visit the Temple again? 
(1) Definitely not ( ) 
(2) Probably not ( ) 
(3) Don't know/undeCided ( ) 
(4) Probably ( ) 
(5) Definitely ( ) 
:'57 
20.a. Why did you answer that way? 
21. If you are an overseas visitor, at what port of entry or 
airport did you enter the Korea? 
(1) Kimpo airport ( ) 
(2 ) Kimhae airport ( ) 
(3) Cheju airport ( ) 
(4) Pusan port ( ) 
(5) other: 
(Please specify) 
2l.a. Also, how many previous holiday visits have you made to 
the Korea? 
Write in number: 
22. What would have made your visit to the Temple more enjoyable? 
This concludes the survey. I thank you for taking the time to 
answer the questions. No names, street addresses, or telephone 
numbers are required. Again, thank you very much for your co-
operation. 
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APPtlIDrx 5. b 
Figure No. Title 
5.8 Total Expenditure by Tourist Generating Region at Pulguk-sa 
5.9 Total Expenditure by Tourist Generating Region at Haein-sa 
5.10 Total Expenditure by Education Level at Pulguk-sa 
5.11 Total Expenditure by Education Level at Haein-sa 
5.12 Expenditure Per Capita by Temple and Education Level 
5.13 Total Expenditure by Occupation at Pulguk-sa 
5.14 Total Expenditure by Occupation at Haein-sa 
5.15 Expenditure Per Capita by Temple and Occupation 
5.16 Expenditure Per Capita by Temple and Season 
5.17 Expenditure on Transport by Temple and Season 
5.18 Expenditure at Restaurants by Temple and Season 
5.19 Expenditure on Shopping by Temple and Season 
5.20 Expenditure on Accommodation by Temple and Season 
5.21 Expenditure Per capita by Temple and Age 
5.22 Expenditure on Transport by Temple and Age 
5.23 Expenditure at Restaurants by Temple and Age 
5.24 Expenditure on Shopping by Temple and Age 
5.25 Expenditure on Accommodation by Temple and Age 
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Figure 5.8 
Total Expenditure by Tourist Generating Region at Pulguk-sa 
Youngnam region 
42.96% 
Choong-chung 
& Honam region 
7.71% 
Total 
23,597,000 
(100%) 
c.==-_____ 1~.~8~7%=__ J Cheju & Other 
Seoul & Kangwon 
region 
29.03% 
urope 
Asian countries 
except Japan 
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Figure 5.9 
Total Expenditure by Tourist Generating Region at Haein-sa 
Youngnam region 
Choong-chung 
& Honam region 
14.59% 
Total 
7,552,000 
(100%) 
Seoul & Kangwon 
region 
22 • .38% 
Che ju & other 
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Figure 5.10 
Total Expenditure by Education Level at Pulguk-sa 
High school eraduates 
41.81% 
Total 
23,597,000 
(100%) 
College or University 
graduates 
46.27% 
3.55% 
7.32% 
Middle school 
graduates 
Others 
1.04% 
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Figure 5.11 
Total Expenditure by Education Level at Haein-sa 
High school graduates 
38.57% 
Total 
7,552,000 
(100%) 
College or University 
graduates 
51.01% 
Middle school 
graduates 
Others 
2.1% 
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Figure 5.12 
Expenditure Per Capita by Temple and Education Level 
Figure 5.13 
Total Expenditure by Occupation at Pulguk-sa 
Temporary workers 
~---r---I 2.26% 
workers 
Self-supporting 
businessmen 
25.04% 
Total 
23,597,000 
(100%) 
Middle managers 
27.47% 
Students & 
Housewives 
21 .54% 
Others 
Top executives 
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Figure 5.14 
Total Expenditure by Occupation at Haein-sa 
workers 
Students & 
12.94% 
Self-supporting 
businessmen 
29.)6% 
Total 
7,552,000 
(100%) 
Housewives 
26.04% 
3.60% 
Middle managers 
1.94% Others 
Professional 
Doctors,etc. 
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Figure 5.15 
Expenditure Per Capita by Temple and Occupation 
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Figure 5.16 
Expenditure Per Capita by Temple and Season 
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~YSIS OF RfSEARQI 9JRVEYS rn BUSINESS ~ AND M<H<S 
AT 'IHE TEMPLE S~ 
The principal economic and social advantages and disadvantages of tourism 
have recently been summarised as follows: 
"Among the economic and social advantages and disadvantages brought 
by tourism, the following appear to be the most significant: 
(a) The effect on foreign exchange earnings 
(b) Income effects 
(c) 
(d) 
(e) 
( f) 
(g) 
(h) 
Employment effects 
Infrastructure changes 
The effect on domestic price levels 
Economic dependence upon tourism 
Environmental and ecological effects 
Social and psychological results " (I) 
These elements need to be analysed in order to explore and evaluate the 
tourism industry in any given region to assess its development role. 
Accordingly, these elements will be covered for both temple sites and 
Kyongj u Ci ty and Kaya Myon in this Chapter, and in Chapters 7 and 8 which 
follow. This Chapter deals with the results of surveys carried out on 
business proprietors and monks at the temple sites. 
6.1 Analysis of Business Proprietors 
The owners of the 218 tourism facilities at Pu1guk-sa and Haein-sa 
Temples (113 in Pulguk-sa and 105 in Haein-sa) became the subjects of 
research 1n order to examine the impact of tourism on the socio-
cultural and economic aspects of the temple sites. All the 218 
businesses were visited by the researcher, and the questionnaires were 
delivered to them for self-completion. A total of 173 businesses in 
the two temple areas responded to the survey (98 shopowners in Pulguk-
sa and 75 in Haein-sa), which gave a response rate of 79.4%, as shown 
in Table 6.1. The raw data collected from the 173 respondents were 
processed through an IBM 4331 (4MB), using the Statistical Analysis 
System (SAS). 
6.1.1 Daoograpuc Information 
The mean age of business owners surveyed in Pulguk-sa was 41, while 
those at Haein-sa averaged 37. The age distributions are shown in 
Table 6.2 and plotted in Figure 6.1. Owners are generally more 
likely to be older in Pulguk-sa, reflecting the longer history of 
tourism development there. 
The sex ratio of owners is illustrated in Figure 6.2. The relative 
ratio of men to women is much higher in Pulguk-sa than in Haein-s~ 
This result is not just circumstance; it is basically tradition. 
Korean custom dictates that the service sector is a low status 
industry for men and the remoteness of the Haein-sa area has enabled 
this tradition to live on, whereas Pulguk-sa is far more westernised 
in this respect. In the restaurant sector at Haein-sa particularly, 
men do not want to be seen as owners. 
As regards social groupings, the majority of owners saw themselves 
as middle class as shown in Figure 6.3. Further, the most Ii kely 
education level of shopowners was graduation through middle school 
(Figure 6.4). The level of education was found to be important in 
the way the owners ran their businesses and their attitude towards 
the tourists. The better educated shopowners were more professional 
in their approach and very receptive to the tourists' demands. 
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Table 6.1 
'!he Status of the ReS{X)ndents Classified by Business arK) Temple 
Unit : firms 
No. of ResFOnse Temple Business Businesses ResFOndents Rate 
% 
Pulguk-sa Lodging 40 36 90.0 
Restaurants 30 25 83.3 
Souvenir Shops 43 37 86.0 
Sub-Total 113 98 86.7 
Haein-sa Lodging 30 23 76.6 
Restaurants 57 38 66.7 
Souveni r Shop; 18 14 77.7 
Sub-Total 105 75 71.4 
Grand Total 218 173 79.4 
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Table 6.2 
~e of ReS{X>ndents t¥ Temple 
Pulguk-sa 
Age 
20-29 
30-39 
40-49 
50-59 
Total 
No. of 
ResfX)ndents 
18 
25 
35 
20 
98 
Frequency 
% 
18.4 
25.5 
35.7 
20.4 
100.0 
Haein-sa 
No. of 
ResfX)ndents 
28 
15 
24 
8 
75 
Frequencj 
% 
37.3 
20.1 
32.0 
10.6 
100.0 
28: 
Figure 6.1 
Age of Respondents by Temple 
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Sex of the Respondents by Temple 
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Level of Education by Temple 
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6.1.2 Tourisn Developnent 
The owners of the various businesses were asked about their job 
satisfaction, the future outlook for different aspects of the 
tour ist trade and over all prospects, thei r atti tudes to the 
tourists, and any factors that might impede development. The 
objective here was to try and capture perceptions about the overall 
tourism environment at the two sites as seen by those working in the 
industry. 
Job satisfaction ratings for owners are shown in Figure 6.5. The 
distribution for Haein-sa is to the left of that for Pulguk-sa and 
using a five point scale (5 = very satisfied, 1 = very dis-
satisfied), the mean score for Pulguk-sa was 3.28 while that for 
Haein-sa was 2.87, indicating some dissatisfaction in the latter 
case. The survey was carried out in 1985 when Haein-sa had seen 
business slackening, which left an air of gloom with many of the 
shopowners. In order to stimulate business activity, they suggested 
that some public sector tourism projects should be implemented in 
the area over the next few years. For example, the development of a 
bel t-road around the Mount Kaya National Park to improve access and 
provide scenic viewpoints to attract the tourists. In addition, the 
attitude of the shopowners at Haein-sa to their businesses was not 
improved by the fact that they were in dispute with the temple 
authorities over buying the leasehold of their land 
When asked about future prospects for different components of the 
tourist trade, the business people tended to extrapolate from recent 
experience. Their views are illustrated in Figure 6.6. At Pulguk-
sa, the lodging industry was experiencing high occupancies at the 
time of the survey, which took place in the Autumn period, and the 
number of tourists was also having a beneficial impact on the 
souvenir shops, on the principle that most tourists are 'compulsive 
shoppers'. It is not surpr ising therefore that the level of 
activity in the lodging sector, combined with real estate capital 
287 
... 
, ' 
, , 
, ' 
, ' 
, , 
I 
, . 
. , 
t • 
, . 
· , 
, 
I. 
t 
· . 
t I 
• t , 
It 
· . 
· , 
.. 
, l 
, , 
--,......I--~-~+~ ~-
. ' 
./ 
, , 
I' 
.. 
, I 
, 
I i 
· , I 
, I 
j , 
, I 
, ~ 
, ' 
---~ 
I , 
Figure 6.5 
Job Satisfaction of the Respondents by Temple 
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Figure 6.6 
Good Prospective Business by Tern pIe 
FREJ CJ,'''1. PEKCENT 
FREQ 
I****~* 6 
l****~**************** 21 
1********************** 22 
1 ***** ** * d 
1***** 5 
1*** 3 
*1
1** 2 
I*~********'W'* 12 
1 
1************************************************** 50 
1********* 9 
1************* 13 
1*** j 
1 * 1 
1**** 4 
1***** 5 
1* 1 
1 ************ 12 
1 
-----+----+----+----+----+----+----+----.----.----. 
) lJ 1.5 LO 25 Ju 3~ 40 45 50 
FREQuENC Y 
6 
27 
49 
51 
62 
65 
66 
68 
80 
130 
139 
152 
155 
156 
160 
165 
166 
1 78 
3.37 
11. 80 
12.36 
4.49 
2.al 
1.69 
0.56 
1. 12 
6. 74 
28.0Q 
5.06 
1.30 
1.69 
O. 56 
2.25 
2.81 
o. 56 
6.74 
CJ,'w1. 
PERCENT 
3.37 
15.17 
27.53 
32.02 
34.83 
36.52 
37.08 
38.20 
44.94 
73.03 
78.09 
85.39 
87.08 
81.64 
89.89 
92.70 
93.26 
100.00 
INDEX: A - Lodging, B - Restaurants, C - Souvenir Shops. D - Tour Guide. E - Miscellaneous Businesses. 
F - Entertainment Businesses, G - Transport Businesses. H - Photo. Shop. I - Cable-car Businesses 
gains, shou.ld influence local businessmen to put accommodation first 
on their list of prospects. Paradoxically, this is not what the 
Pulguk-sa area needs. As the surveys of the visitors indicated, 
Pulguk-sa has a wide diversity of accommodation and a period of new 
building would lead to unbalanced developnent in relation to those 
complementary activities tourists require at a destination. 
However, as refX)rted in Olapter 5, the armual occupancy at Pulguk-sa 
for 1985 was 58%, which is barely above break-even level. The 
interesting prospect from the standpoint of the development of the 
resort, is the cable-car. These are popular in Korea and there is 
none at Pulguk-sa at present, so a cable-car attraction would be 
beneficial to the destinatio~ 
The si tuation at Haein-sa again illustrates the conflict between 
private interest and overall destination planning. As the tourist 
survey showed, the visitors are constrained in their accommodation 
choice by the lack of diversity in the area. In this respect, 
Haein-sa had been losing business to the more modern lodging 
facilities at Pugok Hot Spring Resort, less than an hour's drive 
away. Yet the business survey shows (Figure 6.6), that few 
resfX)ndents saw much prospect for the lodging sector. The problem 
appears to be due to the fact that this sector is losing market 
share and the temple authoritys refusal to allow owners to buy the 
freehold of their plots, which removes the element of capital gain 
from any development. On the other hand, souvenir shops and 
restaurants involve less capital outlay to start up, the lease is 
relatively low and there is a need for more variety in the area. 
Thus most business people at Haein-sa favoured this form of tourist 
enterprise. It is significant to note, that once again a cable-car 
attraction was proposed; there is none at the present time. 
Despite some despondency amongst the business sector in the Haein-sa 
area, when asked about the prospects for tourism developnent, 86.6% 
thought the prospects were good or better than good as shown in 
Figure 6.7. For Pulguk-sa the equivalent value was 75.5%. The 
difference can be explained by the fact that Pulguk-sa is a more 
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mature tourist destination than Haein-sa. The attitudes of the 
owners towards the tourists are presented in Table 6.3. It may be 
seen that the business people at Haein-sa are less welcoming than at 
Pulguk-sa, and this was reflected in the views of the tourists who 
scored Pulguk-sa above Haein-sa (Table 5.26). Restaurant owners at 
Haein-sa were particularly critical of the drinking problems they 
experienced with the middle-aged. A cross-tabulation of owners' 
atti tudes against turnover indicated that the more business they 
received from the tourists, the better was their attitude towards 
them. 
With regard to the factors that were perceived as impeding the 
development of tourism, some answers differed markedly between 
sites, as can be seen from Figure 6.8. At Pulguk-sa, the dominant 
complaint was about taxi drivers: they were seen as spoiling the 
image of the destination by overcharging, continually pestering 
tourists and then taking them to shops, restaurants and lodging 
facilities where they could earn the best commission. At Haein-sa, 
the main impediment appears to be a lack of entertainment facilities 
which limits the amount of time tourists spend at the destination. 
This matter was also raised by the tourists themselves (Table 5.26). 
The development of entertainment facilities at both temple sites is 
restricted by the fact that they are both National Parks, but there 
is a need for the authorities to enter into a dialogue with the 
inhabitants if the communities are to prosper through tourism. The 
1987 KNTC survey indicated that 41.1% of the inhabitants at tourist 
destinations wanted the authorities to take account of their views 
and suggestions before laying down a development plan for their 
area (2). 
6.1.3 Impict of Toucisn on Local Businesses 
Businesses were asked what percentage of their household income was 
dependent on the tourist trade. Their answers are presented in 
Table 6.3 
Shopowners' Attitude Towards Tourists by Temple 
category 
Very Welcoming 
Welcoming 
Fair 
Unwelcoming 
Pulguk-sa 
No. of 
Respondents 
22 
54 
20 
1 
Very Unwelcoming 1 
Total 98 
Frequency 
% 
22.5 
55.1 
20.4 
1.0 
1.0 
100.0 
Haein-sa 
No. of 
Respondents 
15 
24 
21 
13 
2 
75 
Frequency 
% 
20.0 
32.0 
28.0 
17.3 
2.7 
100.0 
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Factors that Impede Development 
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Figure 6.9. The most likely value chosen at both sites was the 60% 
class mark: 65.3% of the businesses at Pulguk-sa and 74.4% at Haein-
sa had 60% and over of their household income attributable to 
tourism. Other sources of income at Pulguk-sa came from members of 
the family working in a variety of other activities in Kyongju City. 
For the people of Haein-sa, the main sources for supplementing their 
income was the agr icul tural sector. Thus most owners were 
principally dependent on tourism for their livelihood. In this 
respect, Figure 6.10 illustrates the owners' views as to which were 
the most important market segments. Their ranking corresponds 
closely to the results of the visitor survey, with the exception of 
student groups at Haein-sa. A large number of students vi si t the 
temple site, but do not make use of the local facilities; rather, 
they are more likely to camp in the National Park. 
The business sector was asked for the kinds of local crafts and 
souvenirs that they recommended to the tourists. The resul ts are 
shown in Figure 6.11. The most common recommendations were for 
Buddhist souvenirs and gem stones at Pulguk-sa, Kyongju being well 
known for the latter, and ceramics and locally produced horti-
cultural products at Haein-sa. Haein-sa is known for the quality of 
the vegetables grown in the area and also the kaolin that is locally 
extracted for its potteries. 
6.1.4 Tourisn Developoent and CcmnLmi ty Benefits/Costs 
The owners of the various tourist enterprises were asked what they 
considered to be the main community advantages and disadvantages of 
developing tourism. The benefits are illustrated in Figure 6.12, of 
which the dominant factor is that it brings money into the area. 
The impact on employment is not given much attention because the 
owners are, by and large, running family businesses and hire few 
workers. It is important to note that the latter is not applicable 
to lthe wider area of Kyongju, it almost exclusively applies to the 
Pulguk-sa Temple site. 
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Figure 6.10 
Significant Market Segments by Temple 
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Recommendable Souvenirs and Local Products by Temple 
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Figure 6.12 
The Community Benefits by Temple 
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'!be main disadvantages of tourism on the community as ~rceived by 
the business sector are illustrated in Figure 6.13. For Haein-sa, 
damage to the environment and the demonstration effect of tourists 
affluence on the education of local children are the dominant 
factors. Haein-sa is a remote community which is conscious of 
preserving its way of life. Pulguk-sa is far more cosmopolitan in 
its social structure, but even here, concern for the education of 
children was given priority. A nationwide survey of the inhabitants 
of tourist destinations carried out by the KNTC in 1987, revealed 
that 59.5% of respondents felt that the tourist business was not 
good for the education of their children. 55.5% were concerned 
about moral corruption, 44.1% saw tourism as pushing up prices and 
15.0% saw it as damaging to the environment (3). 
6.2 Impact of Tourism on the fblks and the ManageDB1t of the Temple 
There were some 150 monks in Pulguk-sa Temple and 520 monks in Haein-sa 
Temple at the time of the survey. Most of the monks at Haein-sa were 
under training at the Buddhist Institution on the temple site. A total 
of 82 monks, 22 from PUlguk-sa and 60 from Haein-sa were selected for 
interviwing. The sample was stratified by the various grades of mornks 
so as to ensure a wide cross-section of views. '!be data were collected 
through personal and small group interviews wi th the monks at their 
lodgings in the temple areas. 
The monks' responses were weighted on a five point scale in a similar 
manner to the method used in Section 5.4.3: 
Very good 5 
Good 4 
Fair 3 
Poor 2 
Very poor 1 
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Disadvantages of Tourism 
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The central questions asked of the monks were to do with what effects 
tourism had on their religious life, what was their attitude to the 
tourists and the local residents, the adequacy of the budget allocation 
from tourist revenue and future tourism development plans for each 
temple site. The questionnaire is given in Appendix 6.b. 
6.2.1 lmplct of Tourists' Behaviour on fblks' Religious Life 
The monks' views on the degree to which tourists affect their 
religious life are shown in Table 6.4. The mean scores relating to 
the presence of tour ists in the temples cor respond to 'fai r' for 
both Pulguk-sa and Haein-sa. This implies that the monks were 
neutral about the tourists entering the temples when they are 
engaged in their religious activities. However, there were one or 
two areas of concern: some tourists were trespassing into private 
areas of the temples and at Haein-sa others were going into the 
training school without permissio~ 
As regards the volume of tourism, the monks clearly saw increasing 
numbers as very important to them. The mean scores in Table 6.4 
correspond to somewhere between 'good' and 'very good'. 'l\le reason 
for this was purely economic; the more ticket money and donations 
they received, the better it was for the temple and for their way of 
life. 
From the scores shown in Table 6.4, tourist behaviour does not 
appear to be a problem at Haein-sa, but there are some difficulties 
at Pulguk-sa which were responsible for the below 'fair' rating. 
Most people go to Pulguk-sa for sightseeing and a cultural 
experience as o{:p)sed to religious observance. Consequently, it was 
found that some young people were too reNat in the temple area and 
would intrude into the praying halls with their cameras. Some 
midde-aged tourists were also making a nuisance of themseles after 
having had too much to drink in the restaurants nearby. These 
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Table 6.4 
'Iburists' Attitude and 'Illeir Behavioural Influence upon Honks' 
Religious Life 
Facto~s affe9ting 
Rellglous Llfe 
Sample Size 
Tourists entering the 
Tanple area 
Volume impact of tourists 
on the Monks' religious 
life 
nnpact of tourists' 
behaviour on the religious 
atmosphere 
Pulguk-sa Haein-sa 
(22) 
Mean 
Score 
3.23 
4.55 
2.86 
(60) 
Mean 
Score 
2.92 
4.53 
3.83 
Significant 
Difference at 
95% Confidence 
Level 
No 
No 
Yes 
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matters are to do with visitor management which is something the 
monks are not skilled a~ 
6.2.2 Monks' Attitude towards the Tourists and Inhabitants 
In Table 6.5 some assessment is made of the monks' own perception of 
their attitudes to their visitors and the local residents. The 
monks at both temple sites, by virtue of mean scores below 3.0, 
admitted that on average the extent of their hospitality towards the 
tourists was less than it should be. At Pulguk-sa, it was mainly 
the young and junior monks who were responsible for this because 
they were reacting against the rowdiness caused by student grou~ 
At Haein-sa the matter is one of aloofness by the monks who were 
over-conscious of their status. On the other hand, the tourists at 
both sites assessed the courtesy of the monks somewhere between 
'fair' and 'good' (Table 5.26), so in general, they were not 
expecting the monks to vary thei r routine for them. 
The monks were asked to identify their preferences for the different 
types of tourist stratified by socio-economic status. The class-
ification was on a five point scale, with five representing 
professional and senior managerial positions. It can be seen from 
the low scores in Table 6.5 that their preferences were skewed 
towards production line workers, small shopowners, clerical workers 
and the like. Basically this was because this category of tourist 
had more respect for the religious atmosphere of the temple and the 
monks thernselve~ 
The question whether the attitudes of the tourists towards the 
temple were acceptable or not met with the general acclaim that 
there was a need for improvement, as indicated by the scores of 
around 4.0 in Table 6.5. Essentially, the monks were looking for 
greater respect towards the environs of the temple and the religious 
meaning that is conveyed. '!hey were occasionally surprised to see 
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Table 6.5 
Monks' Attitude Towards the Tourists and Inhabitants by Temple 
Attitudes 
Sample Size 
Degree of hospitality 
towards the tourists 
Monks' preferences 
concerning tourists 
Monks' expectation of 
the tourists' attitudes 
Monks' relationship with 
the inhabitants, including 
shopowners 
Pulguk-sa Haein-sa 
(22) 
Mean 
Score 
2.32 
2.32 
4.09 
3.59 
(60) 
Hean 
Score 
2.57 
2.68 
4.00 
3.50 
Significant 
Difference at 
95% Conf idence 
Level 
No 
No 
No 
No 
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foreign tourists showing a genuine appreciation of Korean Buddhism 
by viewing all they saw with a certain amount of humility. In this 
respect, some monks expressed the view that it would mean much to 
them to have the opportunity to instruct foreigners in the ways of 
Korean Buddhism and to correctly convey Korean culture to them, but 
language was the principal barrier. Clearly, there is a need for 
some monks to be trained as tour guides and in the art of visi tor 
management. This suggestion was endorsed by the senior priests. 
On the whole, the monks felt that their relationship with the local 
people, and specifically the shopowners, was reasonably good at both 
temple sites. This is indicated by mean scores between 'fair' and 
'good' in Table 6.5. While this assessment was borne out by the 
interviews with the business sector at Pulguk-sa, it does not hold 
at Haein-sa where there was some conflict wi th the temple 
authorities over their leasehold on the various business properties 
near to the si teo More recently the monks have opened their own 
souvenir shops within both temples and this has brought accusations 
of unfair trading from the business community. On the other hand, 
most of the monks were very proud to be serving in such 
distinguished temples and they felt that they had contributed much 
to the development of the local community by attracting so many 
tourists. 
6.2.3 Temple Management and Touci9D Developoent 
The revenues in Pulguk-sa and Haein-sa Temples depend heavily on the 
entrance fees. Total entrance income in Pulguk-sa was 670 million 
won, and Haein-sa 273 million won, in 1985, as described in Chapter 
1. According to the Cultural Assets Protection Law, 40% of the 
total entrance income has to be used for the maintenance of the 
cultural assets, 20% for the temple's current expenditure, 12% to be 
dedicated to the General Affairs Bureau of the Korean Buddhism 
Association, 10% for the fund for the enhancement of the local 
JOfi 
culture, and the remaining 18% for forestry protection and enViron-
mental improvements around the temple. Consequently, a total of 20% 
of the entrance income is of direct benefit to the monks by helping 
to cover the cost of their living and education expenses. The 
balance of these expenses is made up of donations and also, in the 
case of Haein-sa, rent paid by the business sector and some of the 
farmers in the area. 
Haein-sa is richer than Pulguk-sa in the availability of different 
income sources, thus when the monks were asked to comment on the Law 
which lays down their budget, the views differed markedly between 
the temples, as shown in Table 6.6 The monks at Pulguk-sa generated 
a mean score of only 1.55, which is somewhere between 'very poor' 
amd 'I:X>0r', whereas those at Haein-sa scored just below 'adequate'. 
Consequently, there is considerable pressure to change the Law and 
the monks have expressed the view that their entitlement should be 
raised to 40% of the ticket receipts. On the other hand, most monks 
in both temples were quite satisfied with the actual economic 
benefits derived from the tourists because they had a higher 
standard of living in comparison to the monks of other temples who 
do not have tourist entrance income. In budgetary matters, it is 
known that a temple does not have independent authority because it 
has to receive approval from the Bureau of CuI tural Assets, 
Maintenance and Management in the Ministry of Culture and 
Information. An alternative system would be to devolve the 
responsibili ty for the temple to the local authori ty and set up a 
joint committee of management between temple and local government 
representatives to supervise day to day operations. Preliminary 
soundings on this proposal found general favour at Pulguk-sa and 
with the Kyongju City Hall, but at Haein-sa the monks were not in 
favour of revealing their income sources to the Kaya Myon (Sub-
county) Office, although in principle they accepted the idea of 
local autonomy and local authority management. The Kaya Myon Office 
was in agreement with the proposal. 
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Table 6.6 
'!he Adequacy of Budget Allocation and Tourisn DevelopDe11t by Temple 
I tan 
Sample Size 
Adequacy of the budget 
allocation 
Developing the Temple 
site as a tourist 
destination 
Developing potential 
resources and attractions 
Pulguk-sa Haein-sa 
(22) 
Mean 
Score 
1.55 
1.45 
1.45 
(60) 
Mean 
Score 
2.83 
3.17 
2.17 
Significant 
Difference at 
95% Confidence 
Level 
Yes 
Yes 
Yes 
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Assessment of the monks' VIews as to the future development of the 
temple si tes, once more produced a conflict of opinion. As 
indicated in Table 6.6, the monks at Pulguk-sa produced, on average, 
a low score towards the 'no development' end of the five point 
scale. They considered that the Pulguk-sa site was already well 
developed and were more concerned wi th visi tor management. The 
monks at Haein-sa were much more positive about development because 
they felt the site could hold more tourists and thus there were 
unexploited revenue opportunities. This attitude spills over into 
their views on developing the attractions and resource potential of 
the sites. The score of 1.45 at Pulguk-sa may be interpreted as 
wanting conservation of the existing resources whereas at Haein-sa 
the monks were looking for sustainable development; that is, 
exploi tation which does not damage the resource base in the long 
run. 
6.3 Conclusions 
6.3.1 Business Sector 
Tourism is the major income source for most businesses at Pulguk-sa 
and Haein-sa, and the prevailing view was that the overall potential 
of each area for tour ism development was good. In this res~ct the 
attitudes of the different businesses towards the tourists were 
somewhat variable, p3.rticularly at Haein-sa, and this was indicative 
of a lack of professionalism. To some extent at Haein-sa, this 
could be associated with dissatisfaction with the current market 
situation and the problems the businesses were experiencing with the 
temple authorities over land ownership. Without substantial 
investment by all p3.rties in the tourist infrastructure and super-
structure at Haein-sa, it is likely that the situation could get 
worse. Haein-sa is therefore at a 'crossroads' in its developmen~ 
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6.3.2 The Monks 
There does appear to be a conflict of interests between the monks 
and the visitors. This can only be resolved by the implementation 
of better visitor management practices within the temple grounds. 
The temple authorities need to face up to the task of either 
training the monks or employing professional staff to manage the 
visitor flows and ensure that the visitors receive a worthwhile and 
meaningful experience. 
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Appendix 6.a 
Business Proprietor Survey 
QUESTIONNAIRE 
Dear Si r (or Madam), 
The following questionnaire is designed for academic research entitled 
"The Role of Buddhism in the Development of Tourism in Korea". Your 
co-operation in its completion will be greatly appreciated. 
Sincerely yours 
Sang Mu Kim 
Department of Tourism Management, Keimyung University 
Please check or describe your opinion properly in the appropriate bracket. 
If you need any help in answering the questions, please ask the researcher 
for assistance. 
1. Your age: 2. Your sex: (1) Male ( ) (2) Female ( ) 
3. Number of persons in your family: 
4. Your standard of living: (1) Upper Class . 
· 
( ) 
( 2) Middle Class · ( ) 
( 3) Lower Cl ass . 
· 
( ) 
( 4) Other: 
5. Your occupation: (1) Lodging Business 
· · 
( ) 
( 2) Restaurant Business . 
· · 
( ) 
( 3) Souvenir shops . . . 
· · 
( ) 
( 4) Other: 
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6. Educational background: (1) Primary school graduate . . 
· ( ) 
( 2) Middle school graduate 
· ( ) 
( 3) High school graduate . . . 
· ( ) 
(4) College/University graduate . ( ) 
( 5) Other: 
7. By developing the Temple as a tourist destination, how will the 
inhabitants in the Community benefit? 
(1) High economic benefits •.........•.. 
(2) Increase in employment . . . . . . . . . . . . . 
(3) Improvement of living standard and environment . 
. . ( ) 
. . . . ( ) 
. . ( ) 
(4) Learn many things through communication with tourists • ( ) 
(5) other: __________________________________________ __ 
8. How do you evaluate your job or business? 
(5) Very satisfied •.• ( ) 
(4) Satisfied •••.•• ( ) 
(3) Fair •....... ( ) 
(2) Dissatisfied •••. ( ) 
(1) Very dissatisfied •. ( ) 
(6) Other: __________________________________________ __ 
Please explain your reason for answering as you did: 
9. What is the amount of your annual income gained through the tourist 
business? 
(5) 100% . . . ( ) 
(4) About 80% • ( ) 
( 3) About 60% • ( ) 
( 2) About 40% • ( ) 
(1) About 20% • ( ) 
(6) Other: 
10. What is the main reason why tourists make a trip to the Temple site? 
(1) The cradle of Buddhism •••••••••• ( ) 
(2) Cultural attractions in the Temple • • • • ( ) 
(3) Beautiful natural scenery •••••••• ( ) 
(4) The inhabitants are kind and hospitable • ( ) 
----------.,;...~-v_:"R;c;;o.<f; ;.;;,~~;<. and clean water ••• • • • • • ( ) 
11. What kind of tourists generate most benefits for the inhabitants? 
(1) Western tourists 
· · 
. . 
· 
( ) 
( 2) Japanese tourists . 
· · 
( ) 
(3) Danestic group tourists . 
· 
( ) 
(4 ) Danestic individual tourists 
· 
( ) 
( 5) Student groups 
· · · 
. . . ( ) 
( 6) Newly weds (honeymoon trip) . 
· 
( ) 
Please explain your reason for answering as you did: ________________ _ 
12. How do you treat the tourist visiting 
( 5) Very welcoming 
· 
( ) 
( 4) Welcoming . . . 
· · · 
( ) 
( 3) Fairly welcoming 
· · 
( ) 
( 2) Unwelcoming . . 
· · · 
( ) 
(1) Very unwelcoming .. ( ) 
Please explain why: 
this Tenple? 
13. What kind of products would you recommend to the tourist as a souvenir 
of this temple site? 
(1) Buddhism related souvenirs ( ) 
( 2) Gem and stone products 
· · · · · · · 
( ) 
( 3) Imitation potteries and ceramics ( ) 
( 4) Wooden products • . • . 
· · · · · · · 
( ) 
( 5) Locally produced food or beverages 
· 
( ) 
14. What kind of local foods would you recanmend to the tourist? 
(1) Mountain-grown greens . 
· · · · · · · · · 
( ) 
( 2) Mountain pine mushroans 
· · · · · · · · · · · 
( ) 
( 3) Codonopsis lanceolata . 
· · · · · · · · · · · 
( ) 
( 4) Locally produced food and beverages 
· · · · · 
( ) 
( 5) Other: 
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15. What bad influences could too many tourists visi ting the area !,ave on 
the inhabitants? 
(1) Prices become too high . . . . 
· · · · 
( ) 
( 2) Natural scenery is destroyed . . 
· · · · · 
( ) 
( 3) It is not good for the education of children 
· 
( ) 
(4) Confusion debases living circumstances 
· · · · 
( ) 
( 5) The public feeling becomes stale 
· · · · · 
( ) 
(6) There is a tendency for moral corruption 
· · · 
( ) 
(7) There is no bad influence at all 
· · · · · · · 
( ) 
(8) Other: 
16. What kind of businesses have good prospects in this Temple area? 
(1) Lodging . . 
· · · 
( ) 
(2) Restaurant 
· · · · · 
( ) 
( 3) Souvenirs/Gift shop . ( ) 
(4 ) Tour guide 
· · · · · 
( ) 
( 5) Miscellaneous . 
· 
( ) 
( 6) Entertainment 
· · 
( ) 
(7) Transportation 
· · · 
( ) 
( 8) Photography 
· · · · · 
( ) 
(9) Cable car . 
· · · · · 
( ) 
( 10) Other: 
17. What is your point of view on the prospect of the tourist industry in 
this region? 
(1) Extremely good prospects - should develop ... ( ) 
(2) Good prospects - need to consider development. ( ) 
(3) Low prospects - no need for development . . ( ) 
(4) No opinion 
(5) Other: 
· . . . . . . . . . . . . 
( ) 
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18. What is/are the impeding factor(s) in the development of tourism in 
this area? 
(1) Taxi drivers' attitudes ............... ( ) 
(2) Unfair business dealings . . . . . . . . ( ) 
(3) Unsanitary lodging facilities and poor service ... ( ) 
(4) Lack of souvenirs and gift items .......... ( ) 
(5) Lack of traditional local food and beverages .... ( ) 
(6) Lack of guide books and leaflets .......... ( ) 
(7) Lack of facilities for entertainment and recreation . ( ) 
(8) Unkind employees in tourist business ........ ( ) 
(9) Other: 
19. Please describe your suggestions or comments for improving tourism in 
Pulguk-sa Temple area. 
Thank you very much for your co-operation 
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Appendix 6. b 
Honks' Survey 
QUESTIONNAIRE 
This questionnaire is designed for exploration and analysis of the 
facts and problems caused by improper tourism development in the Temple 
site. The survey will be conducted by personal interviews with the 
monks residing in the Temples. The following items will be covered. 
* Legend: Very good (5), Good (4), Fa i r (3), Poor (2), V e r y poor (1). 
1. Religious impact: 
(1) Monks' response about the tourists entering the Temple area ( ) 
(2) The impact of the volume tourism on the monks' religious life ( ) 
(3) The tourists' behavioural impact on the religious atmosphere 
in the Temple 
(4) Monks' suggestions for improvement: 
2. Socio-cultural impact: 
(1) Buddhism culture influenced by the tourists 
(2) Socio-cultural aspects of Buddhism's impact on the tourists 
and local community 
(3) Monks' attitude toward the inhabitants or shopkeepers in the 
area 
(4) Monks' suggestions for improvement: 
( ) 
( ) 
( ) 
( ) 
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3. Monks' attitude towards the tourists: 
(1) Degree of kindness towards the visitors ( ) 
( 2) Relations between the monks and tourists by category ( ) 
(3) Monks' expectations of the tourists' attitude ( ) 
( 4) Suggestions for improvement: 
4. Ideas on the development of the Temple site as a tourist destination: 
(1) Efficient development and management of the Temple site ( ) 
( 2) Development of potential resources and attractions ( ) 
(3) Enhancement of relations with tourists and inhabitants or 
shopkeepers in the area ( ) 
( 4) Adequacy of budget allocations ( ) 
5. Economic impact: 
(1) Financial status of tourist income ( ) 
(2) Budget allocation for management of the Temple ( ) 
(3) Monks' actual economic benefits derived from the tourists () 
(4) Suggestions and recommendations: 
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~YSIS OF EXlHJUC S"mUClURE OF KYCHiJU AND KAYA 
7.1 General EconoIIlic Profiles of KyOll<J:iu City and Kaya Myal 
in Youngnam Region 
The general economic profiles of two areas can be discussed by 
identifying the size, level of income, resource endowments, developnent 
policy and location characteristics of each region as follows: 
(1) The Size 
On 31 December 1985, the population of Kyongju was recorded as 127,684 
people, with a total of 31,864 households. This amounts to 0.32% of 
the total population of Korea's 40.42 million people. Conversely, 
Kaya's population of 8,791 people, with 2,138 households, was 0.02% of 
the total Korean population. The average number of people per 
household in Kyongju was 4.0 compared with 4.1 per household in 1<aya. 
The area of Kyongju covers 218.90 Sq.Km or 0.0002% of the t<>tal land 
area of 9,914.332 Ha. in Korea. Kaya, meanwhile, occupies 104.90 
Sq.Km. or 0.0001% of the total land area of the country. The 
population density showed, however, 606.4 residents per Sq. Km. in 
Kyongju compared with 98.6 residents in Kaya, and an average of 408 
residents per Sq. Km. in Korea. A comparison table for the size of 
Kyongju and Kaya is shown in Table 7.1. 
In 1985, the rate of pop.1l.ation growth in Korea showed a 1.34% increase 
over the previous year, while Kyongju and Kaya showed a 0.2% and 0.3% 
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Table 1.1 
Population and Land Areas Kyongju, Kaya and Korea 
_. ~. -. - . 
Census Population 
Male 
Female 
Total 
No. of Households 
Average No. of persons 
per household 
Population density 
Land Area 
Cultivated Land 
Forest 
Others 
Total 
Kyongju 
63,329 
(49.6%) 
64,355 
(50.4% ) 
127 ,684 
( 100%) 
31 ,864 
4.0 
606.4 
45.88 
(21 .0%) 
134. 17 
(61 .3%) 
38.85 
(17.7%) 
218.90 Krn2 
(100%) 
(as at December 1985) 
Kaya Korea 
4,571 20,228,000 
(52.0%) (50%) 
4,220 20, 192,000 
(48.0%) (50% ) 
8,791 40,420,000 
( 100%) (100%) 
2,138 9,582,000 
4. 1 4.2 
98.6 408.0 
12.67 2,144,415 
(12.1%) (21 .6%) 
87.68 6,531 ,102 
(83.6%) (65.9%) 
4.55 1,238,809 
(4.3%) ( 12 .5%) 
104.90 Krn2 9,914,332 
(100% ) ( 100%) 
Source Ministry of Home Affairs, Ministry of Agriculture & Fisheries, 
Forestry Administration and Bureau of Statistics, Economic 
Planning Board 
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Ha. 
Increase respectively. This result was due not only to effective birth 
control but to the migration of people to the larger cities for a 
better quality of life. 
(2) Level of Income 
The size of Kyongju's economy amounted to a Gross Regional Product 
(GRP) of 293.5 million US dollars, while Kaya's GRP was 25.0 million US 
dollars in 1985. Comparing these figures with a total Korean GDP of 
84,842.7 million us dollars, Kyongju attained 0.35% of national GDP, 
while Kaya attained only 0.03%. According to Input-Output analysis 
Kyongju's per capita GRP was 2,299 US dollars, while Kaya's was 2,842 
US dollars in 1985, which appeared comparatively high. However, these 
two regions' per capita GRP was higher than Korea's 2,099 US dollars as 
illustrated in Table 7.2. It can be seen from Table 7.2 that both 
Kyongj u and Kaya have a posi tive trade balance compared wi th a 19.0 
million us dollar deficit for the nation in 1985 (1). 
As regards earnings from tourism, Kyongju has earned 285.1 million US 
dollars from domestic and international tourists while Kaya earned 5.1 
million US dollars from both segments in the same year. The Kyongju 
share represents 7.3% of the national total while the Kaya share is 
0.13% of the total earnings from the Korean tourism market in 1985. 
The ratio of earnings from tourism to exports in Kyongju was 83.1%, 
while Kaya showed 23.3%, ignoring the indirect leakages for both areas. 
The ratio of earnings from tourism to exports in Korea as a whole, 
considering only foreign tourist receipts, was 2.97% in 1985. The 
ratio of earnings from tourism to GRP in Kyongju was 97.1% in 1985, 
while Kaya reached 20.4% and the country ratio was 4.6%. These data 
are different from the official statistics compiled by Kyongju City and 
the Office of the Kaya National Park, since they had to be aggregated 
with the entrance fees for historical landmarks, cultural facilities 
and natural scenery sites or national parks. Therefore, the values had 
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Table 7.2 
Major Economic Indicators in Kyongju and Kaya in 1985 
Kyongj u Kaya Korea 
1 . CDP (million US$) 293.5 25.0 84,842.7 
(0. 359f) (O.O~) ( 1 OO~) 
2. Per Capita CDP (US$) 2,299 2,842 2,099 (109.5%) (135.~(.) ( 1 OO~) 
3. Exports (million US$)(a) 343.0 21.9 26,442 
4. Imports (million US$) 265.2 14.7 26,461 
5. Trade Bal ance(b) 77.8 7.2 -19.0 
6. Earnings fran Tourism(c) 285.1 5.1 3,887 (million US$) 
7. Ratio of Earnings from 
Tourism to Exports 
23.2~ 
8. Ratio of Earnings from 
Tourism to CDP 
97.14% 20.4(»t 
Notes 
Source 
(a) Total exports to domestic (other than Kyongju and Kaya) and 
foreign countries 
-(b) Balance of payments in foreign trade only 
(c) Total earnings from tourism including domestic and inter-
national tourists, i.e. 12,900 won ($14.5) for an average 
expenditure of one day per domestic tourist was multiplied 
by the number of tourists, based orl the 1984 National Survey 
on Tourism conducted by the KNTC in 1984. 
(d) Foreign tourist receipts only 
The Bank of Korea, KNTC Survey, Economic Planning Board and 
Responses to Survey conducted by the author 
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to be calculated based on the sources prov ided by the Korea Na tional 
Tourism Corporation (2). If the above figures are correct and true, 
although the leakages were not considered, the tourism industry in both 
regions must be counted as the most important and largest single 
industry in the communi ties. 
(3) Natural Resource Endowments 
Owing to the lack of most mineral resources required for 
industrialisation, such as oil, iron, wood, etc., Korea's dependency on 
foreign countries for these resources has increased with her economic 
development. Furthermore, as Korea is a very densely populated 
country, per capi ta arable land is very limited. This is due to the 
fact that most of the national land of 98,966 Sq.Km. is hilly and only 
about one-fifth is flat enough for agricultural production. 
Although Korea's dependency on foreign countries is already very high 
and may become even more so in the future, as far as tourism resources 
are concerned Korea may be safely viewed as a resource-rich country. 
Korea is endowed with various resources that could be developed into 
valuable tourism assets. Beautiful mountains, magnificent historical 
remains, off-shore islands, Korean War mOnLll1l.ents, sandy beaches, etc. 
are some of the potential tourism assets (3). These natural resources 
should be developed properly, maintaining or iginal features in 
conjunction with man-made resources. Like the country itself, Kyongju 
has a total of 112 designated cultural and historical assets, and Kaya 
is equipped with a total of 36 designated tourism resources. 
Furthermore, both regions are appointed officially as National Parks; 
Kyongju was appointed for the second time as a National Park on 31st 
December 1968, and Mount Kaya National Park was designated on 13th 
October 1972. Both regions are located within beautiful natural 
parkland scenery as described in previous chapters. 
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(4) Geo-economic Location In a Regional Context 
The geographical locations of Kyongj u and Kaya in a regional context 
appear to be a favourable factor in promoting tourism. Both 
destinations are located relatively close to the four large economic 
centres in the country, Taegu, Pusan, Kwangju and Taejon. This 
location characteristic significantly influences the attraction of 
tour ists as previously descr ibed in Chapter 2 (Figure 2.14). It also 
was proven by the visitors' survey at the two destinations that the 
nearer markets generate the greater number of tourists. Because of the 
efforts made by the authorities concerned, accessibility factors, such 
as an express train to Kyongju and a new highway construction for Kay a , 
have improved remarkably. These improvements will not only save the 
visi tors' travelling time but will also increase visi tor comfort by 
utilising high quality transport facilities. In this context, Kyongju 
City with the Kyongju Tourism Agency has invested 84.6 million US 
dollars to improve infrastructure facilities during the years 1974 -
1985. The tourism resource endowments and the locational 
characteristics of two regions are as described in Chapter 4. 
7.2 canpilation Process for 1985 InpIt--QJtp.It Tables in Kyongju 
and Kaya Focussed on Tourisn 
The main objective of compiling Input-Dutput tables is to analyse the 
economic impact of tourism on the economy of Kyongju and Kaya and 
assess the desirability of developing the tourism sectors. The 
compilation process can be described as follows: 
( 1) 1l1e scope of the ar ea: 
Kyongju City (Pulguk-sa Temple) in Kyongbuk Province and Kaya Myon 
(Haein-sa Temple) in Kyongnam Province. Both Provinces make up 
Youngnam Region. 
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(2) Time ~riod: 1st January - 31st December 1985 
(3) Sector classification: 
aggregation and disaggregation to derive sectors of importance to 
tourism, based on the Korean Standard Industrial Classification 
(Table 7.3). In this study eleven sectors were identified for the 
regional transaction tables of each area (see Table 7.4). 
The basic structure of Tables 7.3 and 7.4 is an open single-
region, static Input-Output model, valued at producers' prices 
with a regional non-com~titive import model. A complete model of 
the table including endogenous sectors and exogenous sectors can 
be illustrated as in Table 7.5. 
In this model, imports and value added were placed in the colLnllns, 
while private and government consLnllption ex~nditures, gross fixed 
capi tal formation, stock changes and exports were placed in the 
rows as the exogenous sectors. This is supported by the following 
chart, which indicates a system of input-output balance. 
Total Total 
intermediate + final 
demand demand 
Total I m~rts I intermediate + input 
(4) Final trade coefficients: 
= § demand 
+ I Value I added 
= 
= 
Total 
output 
~ ~ 
modify the regional input coefficients by partial survey method 
and extract import elements. Re-adjust regional input 
coefficients of each region by RAS (R A Stone) method 
!,.;; 
C'l 
Table 7.3 
Number of Sectors by Industry Classified by the Bank of Korea in 1980 
Agriculture, Forestry 
and Fisheries 
Mining and Manufacturing 
Other Industries 
Dummy Sector 
Total 
Source The Bank of Korea 
Basic Sector 
Classification 
396 Sector Level 
38 
274 
81 
3 
396 
162 Sector 
16 
108 
35 
3 
162 
Aggregated Sector 
Classification 
64 Sector 
9 
39 
16 
3 
64 
19 Sector 
1 
10 
7 
19 
Table 7.4 
Sector Classification for the Regional Transaction Tables Focused on Tourism 
Aggregation and 
disaggregation to 
11 sector level 
-
- .- - ..... 
.. 
1 • Agricul ture, forestry 
fisheries 
2. Mining 
3. Manufacturing 
4. Construction), electric ~ 
gas and water services 
5. Services 
6. Lodging 
7. Restaurants and bars 
8. Souvenirs and shops 
9. Transportation, travel 
agent & communication 
10. Temple and parks 
11. Dummy Sector 
Total 
396 
sector 
level 
38 
20 
254 
28 
30 
1 
1 
1 
16 
4 
3 
396 
162 64 
sector sector 
level level 
16 6 
9 3 
99 36 
9 5 
14 7 
1 0.5 
0.5 
1 1 
8 2 
1 
3 3 
162 64 
Note For detailed information see Appendix 7.1 
19 11 
sector sector 
level level 
1 
9 1 
2 
3 
1 
1 
1 
1 
1 
1 1 
19 11 
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Table 7.5 
A Hodel of Regional Input-OUtput Tables of Kyongju and Kaya 
Intermediate Demand Final Demand 
I 
1 2 3 
· · 
• 11 12 13 14 15 16 17 18 19 
Total Private Govt. Gross Stock Ex- Total Total 
interim consump. consump. fix.cap. inc. ports final output 
demand expend. expend. form demand 
1 X 11 X12 X13 . · • X111 Yl Xl 
+-' 2 X21 X22 X23 . · X211 Y2 X2 ::J • 0. 
c: 
- 3 X3l X32 X33 . · X3ll Y3 X3 · Q) 
...... 
ro 
..... . 
· · "0 
I C) • 
E · · 
t... • 
· · Q) 
...... 
c: 11 X 111 Xl12 Xl13 · · Xl11l Y 11 X 11 
- · 
12 Total Inter-
mediate Input 
13 Imports Ml M2 M3 
· 
• 
· Mll 
14 Value Added V1 V2 V3 · · · V 11 
15 Total Input Xl X2 X3 · · · X11 
---
'.-
r ., 
:x: 
(5) Estimation of regional product and exogenous sectors: 
data and information on the products valued at producers' prices 
of eleven sectors were obtained from the various organisations, 
such as the Industry Divisions of Kyongju City and Kaya Myon, the 
Agriculture and Farming Guidance Office, Chambers of Commerce and 
related Associations. Many additional trips were made to obtain 
reliable and accurate data. However, in calculating exogenous 
sectors, several references on the methodology of compilation of 
regional Input-Output tables were utilised to obtain non-survey 
values (4). 
(6) Regional final demand: 
final demand data for the output of the 11 sectors in the study 
regions were not available. Regional final demand was estimated 
from national final demand by: 
(a) Private consumption expenditures 
Where: 
C· 1 
C~ 
1 = 
= 
= 
(7.1 ) 
Regional private consumption expenditures on sector i 
National private consumption expenditures on sector i 
Regional total household expenditures 
National total household expenditures 
(b) Government consumption expenditures 
N N (7.2) G· = G· (Xg / Xg) 1 1 
N 11 11 N (1.3) Xg = Xg ( ~ Xi / z= Xi ) 
i=1 i=1 
3:29 
Where: 
G· 1 = Regional government consumption expendi tures on sector 1 
N G· 1 = National government consumption expenditures on sector 1 
= Regional total government expenditures 
N 
Xg = National total government expenditures 
11 
LX. = Regional total output 
.1 1 1= 
11 
~ X· = National total output 
.1 1 1= 
(c) Gross fixed capital formation 
Where: 
(7 .4) 
K· 1 = Regional gross fixed capital formation In sector 1 
N K· 1 = National gross fixed capital formation in sector 1 
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(d) Stock changes 
I, 
1 = 
Where: 
I, = 1 
N 
Regional stock change 
Ii = National stock change 
(7.5) 
Consequently, the regional final demand in any sector is the 
national final demand in that sector mul tiplied by the ratio of 
total regional to total national output. 
7.3 Inverse Matrix and Analysis of Multiplier Effects 
The main analytical purpose of Input-output is to determine the effects 
of specified changes in final demand upon total productio~ Such 
effects include not only the direct impact of the input requirements, 
but also the indirect effects of the additional sales of these inputs 
on all the sectors of the economy being considered. In order to 
capture all the first, second and higher order effects in a simple set 
of equations, the Input-output system can be expressed in matrix form 
(5) • 
The set of direct regional input coefficients can be denoted by an 
n x n matrix, 
" 1 2 3 n = 11 and a1')' = Xl' J' 1,) = , , , ••• , _ 
X' ) 
Total output and final demand may be expressed by means of column 
vectors. 
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Let 
xr i - 1, 2, 3, ... , n - 11 
Then the system of equations shown in Table 7.5 can be written as 
xr (7.6) 
Equation 7.6 can be wri tten as 
Where I stands as the unit matrix, with units on the diagonal and zeros 
elsewhere. 
Under the condition that (I - Ar) has an inverse, the total output may 
be expressed as a function of final demand: 
(7.8) 
The rna trix (I - Ar) -1 is called the' Leonti ef Inver se Ma tri x' or the 
'Impact Matrix'; its elements are analogous to the coefficients of 
systems of equations; that is, each element indicates the total 
production from sector i that must be produced to sustain a final 
demand of one unit in sector j. 
J.L~ 
7.4 Inter-Indlstrial Structure of the EconaDy of Kyongju and Kaya in 1985 
This section is divided into two parts; the first section attempts to 
identify the structural characteristics of the recent economy of 
Kyongj u and Kaya, and the second part attempts to analyse the 
repercussion effects of final demand. In other words, the direct and 
indirect impacts of each component of final demand on industrial output 
primary inputs and import requirements are calculated. In addition, 
the pattern of the roundabout structure of industrial production is 
also examined through the coefficients of power of dispersion and 
degree of sensitivity. 
(1) Supply and Demand 
Dur ing 1985, the total of supply of goods and serv ices in Kyongj u was 
470,997 million won, which consisted of 110,994 million won, or 23.57% 
of total intermediate inputs: 170,893 million won or 36.28% of imports; 
and 189,110 million won or 40.15% as value added. Total supply in Kaya 
was 29,048 million won, which consisted of 3,467 million won or 11.94% 
of total intermediate inputs, 9,478 million won or 32.63% of imports, 
and 16,103 million won or 55.43% as value added. 
The total demand in Kyongju (matching total supply) was composed of 
249,987 million won or 53.08% of regional demand and 221,010 million 
won or 46.92% as exports. However, the total demand in Kaya was 
composed of 14,910 million won or 51.33% of regional demand, and 14,138 
million won or 48.67% as exports, as shown in Table 7.6. 
In comparing Kyongju with Kaya, the ratios of intermediate inputs and 
imports in Kyongj u were higher than in Kaya, while the ratio of value 
added was lower in Kyongju. This is because Kaya is heavily dep?ndent 
on labour intensive industries, such as lodging, restaurants, and other 
serv ice businesses, while Kyongj u depends on raw mater ial using 
industries such as manufacturing and supporting infrastructure, and is 
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Table 7.6 
Total SUpply and Demand 
Kyongju 
Kay a 
Inter-
mediate 
Input 
(A) 
Import 
( B) 
110,994 170,893 
(23.57~) (36.28%) 
3,467 9,478 
(11.94~) (32.63%) 
Value 
Added 
(C) 
189, 1 10 
(40.15%) 
16,103 
(55.43~) 
Total Supply 
(A + B + C) = 
Total Demand 
(D + E + F) 
470,997 
( 100%) 
29,048 
(100% ) 
Source : The Regional 1-0 Tables of Kyongju and Kaya 
Inter-
mediate 
Demand 
(D) 
110,994 
(23.57%) 
3,467 
( 1 1 .94%) 
Unit million won 
Final Demand 
Domestic Exports 
(E) (F) 
138,993 
(29.51%) 
11 ,443 
(39.39%) 
221 ,010 
( 46.92%) 
14, 138 
(48.67%) 
a regional distribution centre with a high turnover of low margin 
retail and wholesale goods. 
In the structure of the demand, the ratio of intermediate demand in 
Kyongj u was higher than in Kaya, while the ratio of final demand and 
exports was slightly lower. This is due to the fact that Kyongju 
produces slightly more raw or interim materials than Kaya from 
manufacturing and supporting industries. 
(2) Industrial structure 
The industrial structure in Kyongju showed the souvenirs and shops 
(wholesale and retail trade) with a total output of 160,295 million won 
or 34.0% ranked at the top, and next manufacturing with 109,118 million 
won or 23.2%, while in Kaya, the agriculture, forestry and fisheries 
sector with 11,075 million won or 38.1% was marked top and then 
manufacturing with 7,627 million won or 26.3% of the total output. In 
the souvenir sector, the contr ibution of the gift and souvenir items 
such as Silla earthenware, ceramics, Kyongju jade, and stone and wood 
carving items are high in Kyongju compared with other industries. 
Also, in the manufacturing sector, the contribution of light industry 
including food and beverages, with ceramics, rates comparatively high 
due to increased tourism demand. However, Kaya is defined as an 
agricultural oriented region because of its resources and geographical 
conditions. Kaya is also well known as the place for producing kaolin, 
which is of the best quality. Accordingly, there are nine ceramic 
factories and kaolin mines wi th a total of more than 400 employees. 
More than 85% of the raw material goes out of the region as an export 
item. The industrial structures of Kyongju and Kaya based on total 
output are shown in Table 7.7. 
'!he tour ism sector occupied 52.8% of the total output in Kyongj u, 21.1' 
in Kaya, 13.4% in Korea and 16.9% in Japan. Thus Kyongju depends 
heavily on the tourism industry, more than half of gross output, while 
Kaya's tourism industry was slightly more than one-fifth of gross 
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Table 7.7 
Industrial Structures in Kyongju and Kaya (based on total output) 
Amount COOlposition 
Kyongju Kaya Kyongju Kaya Korea Japan 
Won(m) Won(m) 
" " " " Agriculture, forestry 
35,811 and fisheries 11 ,015 1.6 38.1 1.1 2.6 
Mining 625 591 0.2 2.0 0.1 0.3 
Manufacturing 109,118 1,627 23.2 26.3 so.O 42.1 
Construction, electric, 
23,254 gas and water services 392 4.9 1.3 10.4 10.6 
Services 52,945 3,219 11 .2 11 • 1 16.0 23.4 
Lodgings 18,518 836 3.9 2.9 
0.9 2.8 Restaurants and bars 22,000 1,205 4.1 4.1 ) 
~ 
Souvenirs and shops 160,295 2,869 34.0 9.9 6.6 9.0 
Transportation, travel 
agent and communication 30,680 458 6.5 1.6 5.9 5.1 
Temple and parks 11,415 150 3.1 2.6 n.a n.a 
Dummy sector 336 20 0.1 0.1 1.8 3.5 
Total 410,997 29,048 100S laos 1001 1001 
~ .. - .-_._"'-" .. " 
• • • ~... II It t •• 
Note : n.a = not available 
Source : The Bank of Korea, the Regional 1-0 Tables of Kyongju and Kaya 
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output. But considering the maufacturing sector in Kaya is mainly 
ceramics factories, it is clear that most parts of this industry are 
indebted to tourism in Korea. 
(3) Intermediate Inputs, ImPorts-and Value Added 
The intermediate input, imports and value added ratios, on average for 
all industries in Kyongju, were 23.57%, 36.28% and 40.15% res[€ctively, 
while in Kaya they were 11.94%, 32.63% and 55.43% of the total input in 
1985. Among these, the value added in Kaya was Significantly higher 
when compared with Kyongj u and the 41.4% for Korea as a whole, while 
that of Kyongj u is slightly below the national average. By industry, 
the agriculture sector in Kaya was high, up to 71.20% in value added, 
while that for Kyogju was 67.95%. The lowest industry sector for value 
added was 24.55% on souvenirs and shops in Kyongj u and 23.06% on the 
temple and parks sector in Kaya, while for the nation, primary metal 
manufacturing indicated the lowest, down to 16.9% in value added for 
1985. 
In respect of value added by the tourism industry, restaurants and 
transport in Kyongju were highest, a little over 61%. In Kaya, value 
added was 62.13% for restaurants and 59.62% for lodging. For import 
content, souvenirs and shops in Kyongj u overall gave 58.49% which is 
the highest among the sectors. This is due to the fact that a large 
portion of this sector is occupied by small businesses and retailers, 
and most subsistence commodities including some finished gift items are 
imported from the large cities such as Seoul, Pusan and Taegu. In 
Kaya, the construction, electricity and gas, and the souvenirs and 
shops sectors were up to 53.95% and 52.62% in imports respectively. 
The intermediate input ratio in Kyongj u is tw ice as much as that of 
Kaya, and manufacturing was the highest wi th 38.87%. In Kaya, 
restaurants and bars had an intermediate input ratio of 18.63% which 
was canparatively high when compared with other industries and 27.0% 
for the temple and parks. The comparative figures on intermediate 
inputs, imports and value added are shown in Table 7.8. 
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Table 1.8 
Intermediate Inputs, Imports and Value Added Ratios 
Interim Inputs Imports Value Added 
Kyongju Kaya Kyongju Kaya Kyongju Kaya Korea Japan 
% % % % % % % % 
Agriculture, forestry 
and fisheries 19.55 10.68 12.50 18.12 67.95 71.20 66.7 55.2 
Mining 16.70 6.35 22. 11 32.57 61 . 19 61 .08 61.5 46.8 
Manufacturing 38.87 14.22 30.40 44.75 30.73 41 .03 24.8 30.7 
Construction, electric, 24.74 31.38 gas and water services 11 .32 53.95 43.84 34.73 44.3 41.7 
Services 14.34 7.32 26.81 35.52 58.85 57.16 60.3 64.1 
Lodgings 27.26 16.05 14.03 24.33 58.71 59.62 60.0 47.7 
Restaurants and bars 21.31 18.63 17.66 19.24 61.03 62.13 60.0 47.7 
Souvenirs and shops 16.96 8.99 58.49 52.62 24.55 38.39 68.8 61.8 
Transportation, travel 
agent and communication 17.83 9.53 20.18 40.86 61.99 49.61 53.4 56.3 
Temple and parks 31.27 27.00 29.54 49.94 39.19 23.06 n.a n.a 
Dummy sector 84.82 91.02 10.94 8.98 4.24 0.00 n.a n.a 
All Industry 23.57 11.94 36.28 32.63 40.15 55.43 41.4 47.2 
Source : The Bank of Korea, the Regional 1-0 Tables of Kyongju and Kaya 
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(4) Intermediate Demand and Final Demand 
The intermediate demand ratio in relation to total demand was 23.57% 
overall for Kyongju compared to 11.94% for Kaya. For specific 
industries in Kyongju, agriculture had a ratio of 39.0%, manufacturing 
29.29% and services 51.12%. In Kaya the res~ctive ratios were 11.31%, 
0.94% and 25.13% respectively. 
The total final demand reached 360,003 million won in Kyongju which was 
made up of 29.4% consumption, 9.2% investment and 61.4% exports, 
whereas in Kaya the comparable figures were 40.4% consumption, 4.3% 
investment and 55.3% of the total final demand of 25,581 million won 
going to exports as shown in Figure 7.1. In compar ing these figures 
wi th the national components, consumption and investment ratios on 
average for all industry in Kyongju and Kaya are less than the nation's 
while the export ratio in both regions turned out higher than that of 
the nation. 
Consumption expendi tures in Kyongj u during the year totalled 105,963 
million won, of which 89.18% was private consumption expenditure and 
10.82% government consumption expenditure, whereas in Kaya, the 
matching figures were 93.33% and 6.67% respectively. However, both 
regions' proportions of government consumption expendi ture are less 
than that of the nation, as shown in Table 7.9. 
Stimulated by increased income levels resulting from rapid economic 
growth, the make-up of private consumption expenditure in Korea changed 
remarkably over the decade 1975 - 1985. '!he pro~rtion of foodstuffs, 
clothing and shoe consumption in total private consumption ex~nditure 
has fallen steadily since 1975. However, the ratio of house rent, 
water, fuel and light, education, cultural services and recreation has 
risen, as indicated in Table 7.10. 
Gross investment in Kyongj u, which consi sted of gross fixed capi tal 
formation and net changes in stocks, amounted to 33,030 million won in 
1985, while in Kaya it was 1,106 million won for the same year. The 
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Figure 7.1 
Percentage Distribution of Final Demand 
Kyongju 
Kaya 
Korea 
Japan 
0 100% 
1 29.4 19.2 1 61.4 
40.4 1 4(4.3) 55.3 
I 51.6 22.7 1 25.7 
60.7 25.4 13.91 
(consumption) (investment) (exports) 
Source: The Bank of Korea and the Regional I~ Tables 
of Kyongju and Kaya 
, 
+-
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Table 1.9 
Composi tion of Consumption Expendi tures 
... 
. . 
.-.. ~. 
.. _-.---.-.----
. . 
-
• • , • • I • ~ • 
Private consumption 
expenditure 
Government consumption 
expenditure 
Total 
Kyongju Kaya 
% % 
89.18 93.33 
1: 0.82 6.67 
100.00 100.00 
Korea Japan 
% % 
85.5 85.0 
14.5 15.0 
100.0 100.0 
Source The Bank of Korea, the Regional 1-0 Tables of Kyongju and Kaya 
341 
Table 1.10 
Composition of Private Consumption Expenditures 
. . -, -.... - ... ~ ... 
. -- .. - .. ," 
........ 
.-..... ,-. ... . " 
---_ ... -
- . 
. . 
Foodstuffs 
Clothing and shoes 
Rent, water fuel and light 
Furniture, household 
appliances and services 
Drugs, medical and sanitary 
services 
Transportation and 
communication services 
Education cultural 
services and recreation 
Other commodities and 
services 
Total 
Source : The Bank of Korea 
1975 
% 
47.5 
7.7 
6.9 
4. 1 
3.2 
6.6 
5.2 
18.8 
100.0 
1980 1985 
% $ 
41 .4 33.7 
6.2 4. 1 
9.6 11 .3 
5.4 5.4 
3.3 5.9 
8.2 9.8 
7.2 10.0 
18.2 19.8 
100.0 100.0 
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composition of fixed capital formation in Kyongju was made up of 40.4% 
construction, electric, gas and water services, 35.8% souvenirs and 
shops, and 19.4% manufacturing, whereas in Kaya, manufacturing was 
51.0%, construction, electric, gas and water services 21.5%, and 16.4% 
agriculture, as shown in Table 7.11. However, in comparing the ratio 
of construction in both regions with the nation's 57.9% for the sector, 
the proportion can be seen to be well below the average. 
During 1985 the exports of goods and services in Kyongju totalled 
221,010 million won giving an export ratio to total output of 46.92%, 
while in Kaya exports amounted to a total of 14,138 million won or a 
48.67% export ratio. In respect of the composi tion of the exports of 
goods and services, in Kyongju souvenirs and shops reached 56.5%, and 
manufacturing 12.2%, whereas in Kaya, 58.7% was agriculture and 16.3% 
manufacturing, as shown in Table 7.12. These compositions in both 
regions contrast well with the 77.5% in manufacturing and 19.6% in 
services for Korea 
The export earnings ratio (net addition of outside earnings) by 
industry in Kyongju illustrates the importance of tourism. The ratio 
for lodging was 84.47%, restaurants 79.67% and temple and parks 67.00%. 
In Kaya restaurants were 77.01% and lodging mar ked 73.22% and temple 
and parks 40.06%. In other words, these industries showed a low 
leakage ratio compared with the other industries in the region where 
some had a negative balance. Thus the restaurants and lodging 
businesses in both regions rely heavily on local inputs when compared 
with other industries (Table 7.13). 
(5) Classification of Industrial IYPe Qy the Intermediate 
Inpu t and Demand sa tio 
Backward linkage effects, which represent the degree of purchasing 
interim goods from the other industries, are measured by the volume of 
intermediate inputs, while forward linkage effect, which represent the 
degree of selling interim goods to other industries are measured by 
Table 7.11 
Composition of Fixed Capital Formation by Goods 
- . 
, , 
.. 
. . 
Agricul ture, forestry 
and fisheries 
Manufacturing 
Construction, electric, 
gas and water services 
Services 
Souvenirs and shops 
Transportation, travel 
agent and communication 
Others 
Total 
Kyongju Kaya 
~ ~ 
1.3 16.4 
19.4 51.0 
40.4 21.5 
2.1 1.1 
35.8 9.4 
0.4 
100.0 100.0 
Korea Japan 
~ ~ 
34.5 32.3 
51.9 58.2 
1.6 9.5 
100.0 100.0 
Source The Bank of Korea, Regional 1-0 Tables of Kyongju and Kaya 
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Table 7.11 
Composition of Fixed Capital Formation by Goods 
. - . 
, , 
- . 
. . . . - . 
Agricul ture, forestry 
and fisheries 
Manufacturing 
Construction, electric, 
gas and water services 
Services 
Souvenirs and shops 
Transportation, travel 
agent and communication 
Others 
Total 
Kyongju Kaya 
% % 
1.3 16.4 
19.4 51.0 
40.4 21.5 
2.1 1.1 
35.8 9.4 
0.4 
100.0 100.0 
Korea Japan 
% % 
34.5 32.3 
51.9 58.2 
1.6 9.5 
100.0 100.0 
Source The Bank of Korea, Regional 1-0 Tables of Kyongju and Kaya 
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Table 1.12 
Composition of' Export Commodities 
Agricul ture, forestry 
and fisheries 
Mining 
Manufacturing 
Construction, electric, 
gas and water services 
Services 
Lodging 
Restaurants and bars 
Souvenirs and shops 
Transportation, travel 
agent and communication 
Temple and parks 
Total 
Note : * including tourism 
Kyongju 
% 
4.7 
12.2 
7.6 
8.6 
56.5 
3.3 
7.1 
100.0 
Kaya Korea Japan 
% % % 
58.7 2.0 0.1 
1.6 0.2 0.1 
16.3 77.5 82.1 
0.7 
19.6* 17.7* 
5.4 
7.1 
6.5 
4.4 
100.0 100.0 100.0 
Source : The Bank of Korea, the Regional 1-0 Tables of Kyongju and Kaya 
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Table 7.13 
Export Earnings Ratio by Industry 
Agriculture, forestry 
and fisheries 
Mining 
Lodging 
Restaurants and bars 
Souvenirs and shops 
Transportation, travel 
agent and communication 
Temple and parks 
Source 
Kyongju Kaya 
56.73 75.80 
16.31 
84.47 73.22 
79.67 77.01 
25.05 
14.37 
67.00 40.06 
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intermediate demand Accordingly, each industry may be classified as 
one of four industrial types, depending on the intermediate input and 
demand ratio, as shown in Table 7.14 (6). 
According to Hirschman's theory of unbalanced growth, an intermediate 
manufacturing type which has high forward and backward linkage effects 
should be given the first priority in investment, particularly in 
developing countries in order to utilise capital effectively. Second 
priori ty should be given to the type, final manufacture, which has high 
backward linkge effects, but low forward linkage effects. '!be third 
priority should be given to intermediate primary production, which has 
high forward linkage effects, but low backward linkage effects. '!be 
least priority should be given to final primary production which has 
low forward and backward linkage effects, which imply little inter-
dependence with other sectors. 
Consequently, the regional industries in Kyongju and Kaya may be 
classified into the four categories based on the model in Table 7.14. 
The results are shown in Tables 7.15 and 7.16. In Kyongju, 
manufacturing has high forward and backward linkage effects and should 
be considered as the first priority industry in investment, while in 
Kaya, construction, electricity, gas and water services, 
transportation, travel agents and communications, and souvenirs and 
shops are in this category. However, both lodgings and restaurants and 
bars were classified as the fourth type, final primary production, 
which have low forward and backward linkage effects. Given the level 
of aggregation it is difficult to know how useful Hirsdhman's analysis 
could be, for some of the results in Tables 7.15 and 7.16 are counter-
intuitive. In any event, the analysis makes no assessment of the 
demand potential for developing each sector, but it does record 
tourism-related industries to be generally final demand orientateCL 
An alternative awroach is to combine Hirschman's concepts and apply 
them to the direct and indirect linkages embodied in the (I-Ar)-l 
matrix. Let bij be an element of this matrix, 
linkage effect can be measured by the statistic: 
then the backward 
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Table 7.14 
Hodel of Classification of Industrial Type 
Classification by demand 
Classified 
by input 
Notes: 
U. ] 
u 
X. 
J 
x 
w. ] 
= 
= 
= 
= 
= 
Manufacturing 
type 
u· J 
X' J 
)- u X 
Primary 
production 
type 
~( X· J 
u 
X 
Intermediate 
demand type 
w. w 
--L. >_ z . Z J 
Intermediate 
manufacture 
Intermediate 
primary 
production 
d · . f .th . d t . th . Interme late Input 0 J In us ry In e regu)n 
Final demand 
type 
w. w 
--1..(_ 
z· Z J 
Final 
manufacture 
Final 
primary 
production 
Total intermediate input of all industry in the region 
Total input of j th indus try in the region 
Total input of all industry in the region 
Intermediate demand of j th industry in the region 
W = Total intermediate demand of all industries .in the region 
= Total demand of j th industry in the region 
= Total demand of all industries in the region 
w 
.. 
~ 
. 
Table 7.15 
Classification of Industrial TYpe in Kyongju by Intermediate Input and Demand Ratio 
Inte~ed~ate demand_typ~ Final demand type 
- , . 
Inter- Inter- Inter-
Sector mediate mediate Sector mediate 
inp~t_ demand input 
.. 
.. . . . , 
% % % 
Manufacturing Manufacturing 69.3 29.3 Souvenirs and Shops 75.5 
type 
Temple and parks 60.8 
Primary Mining 38.8 99.0 Lodging. 41.3 
production 
type Construction, electric, 56.2 39.9 Restaurants and bars 39.0 gas & water services 
Services 41 .2 51.1 
Transport, travel agent 38.0 45.4 and communication 
Agriculture, forestry 32.1 39.0 and fisheries 
-
-- - -_._------ '----_. 
Source : The Regional 1-0 Table of Kyongju 
Inter-
mediate 
demand 
% 
7.5 
5.5 
2.7 
1.9 
I 
---' 
w 
CIt 
o 
Table 7.16 
Classification of Industrial TYpe in Kaya by Intennediate Input and Demand Ratio 
Intermediate demand type Final demand type 
Inter- Inter- Inter-
Sector mediate mediate Sector mediate 
input demand input 
% % % 
Manufacturing Construction, electric, 65.3 30.4 Temples and parks 76.9 type gas and water services 
Manufacturing 59.0 
Transport, travel agent 50.4 38.6 and communication. 
Souvenirs and shops 61 .6 22.4 
_ .. 
Primary Mining 38.9 52.6 Lodging 40.4 
production 
type Services 42.9 25.1 Agriculture, forestry 28.8 and fisheries 
Restaurants and bars 37.9 
- -- -
Source : The Regional 1-0 Table of Kaya 
Inter-
mediate 
demand 
% 
4.4 
0.9 
, 
I 
1.8 
11.3 
1.4 
n 
1 z= b n ij i=1 (7.9) 
n n 
1 ~L b· . 
n2 
1J 
i=1 j=1 
where the denominator is the overall matrix average and the numerator 
is the average coefficient of direct and indirect intermediate 
purchases by the j th sector. Rasmussen (7) calls the relation (7.9) 
the power of dispersion. 
Similarly, the forward linkage effect may be represented by the 
statistic: 
1 
- n 
n 
L 
j=1 
n n 
b .. 1J 
_1 LL 
n2 i=1 j=1 
(7.10) 
This represents the dependence of other industries on the sales of the 
i th sector. This statistic Rasmussen calls the degree of sensitivity. 
Key industries, in line with Hirschman's views are those which have a 
high degree of dispersion and sensitivity. 
The comparative results from calculating these statistics for Kyongju, 
Kaya and Korea are shown in Table 7.17, and are plotted for Kyongju 1n 
Figure 7.2 and for Kaya in Figure 7.3. Although the maufacturing 
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Table 1.11 
Power of Dispersion and Degree of Sensitivity 
' .' -# - -
, .. . . 
Power of Dispersion Degree of Sensitivity 
Sector 
Kyongju Kaya Korea Kyongju Kaya Korea 
- .- .- --." - - ~-.- ... - - --
.. 
" " 
% % % ~ 
1 • Agriculture, forestry 
and fisheries 0.92 0.91 0.82 1.06 1.34 0.15 
2. Mining 0.89 0.88 0.88 0.14 0.90 0.63 
3. Manufacturing 1.13 0.94 1 .31 1.36 1.09 2.01 
4. Construction~electric, 
gas and water services 0.91 0.91 1 • 11 1 .01 0.86 0.60 
5. Services 0.86 0.88 0.88 1.48 1 • 11 1 .01 
6. Lodging 0.98 0.96 } 0.82 0.92 } , 
0.15 0.56 
, 
1. Restaurants and bars 0.93 0.98 0.83 0.91 
8. Souvenirs and shops 0.88 0.89 0.10 1 .14 1.09 0.93 
9. Transportation, travel 0.88 0.89 agent & communication 0.90 0.90 1.00 0.86 
10. Temple and parks 1 .03 1.01 n.a 0.81 0.89 n.a 
11 • Dunmy Sector 1.50 1.10 1.31 0.14 0.81 0.75 
... - _. '4 ._ .... 
..... -
- _ .• _ .•• 4.· 
0- ., .... __ .- .. . .... 
, ' 
Note : n.a = not available 
Source : The Bank of Korea and the Inverse Matrix (I-Ar)-l of Kyongju and Kaya 
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sector in Kyongju is lower than the national ratio because of limited 
locally produced items for intermediate inputs, the sector turned out 
above the average of all the industries in Kyongju in its power of 
dispersion. The manufacturing sector mainly produces food and 
beverages, and souvenirs and gift items using local agricultural 
products and largely imported half-finished goods. The resulting 
products are chiefly sold to the tourist sector either direct from the 
factory or through the wholesale and retail trade. The relatively high 
backward linkage for the temples and park facilities is due to the 
tendency for the monks to purchase all their requirements from local 
firms. A similar policy is pursued at Haein-sa Temple in Kaya. It 
follows therefore that on the supply side, as well as on the demand 
side, the temples in both regions can be identified as key sectors in 
the local economy. 
Apart from manufacturing, the forward linkages or degrees of 
sensitivity shown in Table 7.17 for the two regions are above national 
values. In general, the two regions thus exhibit a degree of self-
sufficiency which is above the national average and this will reflect 
itself through the impact of tourism on local incomes. 
(6) Structure of EmPlqyrnent 
During 1985, the total number of employees in Kyongju was 21,679 
persons corresponding to 68.04% of the total households, while Kaya had 
a total of 1,482 employed persons or 69.32% of the total households. 
However, a total of 13,094,000 persons or 136.65% of the total 
households were employed in Korea for the same year. The ratio of 
full-time employment in Kaya and Kyongju is comparatively lower because 
most economically active people are engaged in own-account businesses 
including small size farms and retail shops. 
The comparative emplqyment structure in Kyongju and Kaya is shown in 
Table 7.18. 44.1% of total employees in Korea were engaged in the 
services including the tourism industry, while 66.6% in Kyongju and 
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Table 7.18 
Composition of Emplqyment Structure 
Kyongju 
~. .~ ... - ,. ..... --- .. -- ---.- -- - --.. _- ... _- ... '. _. ----
• ~. .,. '" • • ' • " I ... •• '.,. I ... 
Agriculture, forestry 
and fisheries 
Mining 
Manufacturing 
Construction, electric, 
gas and water services 
Services 
Lodging 
Restaurants and bars 
Souvenirs and shops 
Transportation, travel 
agent & communication 
Temple and parks 
Note : * includes tourism 
2.1 
0.4 
24.7 
6.2 
26.4 
8.3 
9.6 
11 .2 
10.4 
0.7 
Kay a Korea 
13.6 25.5 
3.9 1 • 1 
27 .6 22.9 
1.8 6.4 
26.4 44.1* 
6.5 
8.8 
6.2 
2.4 
2.8 
Source : The Bank of Korea and Regional I-O Tables of Kyongju and Kaya 
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53.1% in Kaya belonged to this category. Both regions were much above 
the national average. They are both heavily dependent on service 
industries for employment. Particularly, direct tourist-related 
businesses have generated 40.2% of the total employment in Kyongju, and 
26.7% in Kaya. 
Emplqyment coefficients (the number of employees in every million won 
unit of the output) are given in Table 7.19. Kyongju has an average of 
0.0460 and Kaya an average of 0.0510, while natioally the average is 
0.0687 which is comparatively higher than the two regions. Low 
coefficient sectors were 0.0152 for souvenirs and shops, 0.0128 for 
agriculture, and 0.0087 for the temple and parks in Kyongju, and in 
Kaya, 0.0535 for manufacturing, 0.0321 for souvenirs and shops, and 
0.0182 for agriculture. When compared to national values, the low 
results reflect the organisational structure of tourism and agriculture 
in Kyongj u and Kaya: many small firms run on an own-account basis. 
7.5 Industry Effects of Final Demand 
It can be said that in the end every industry produces goods and 
services ultimately to service the final demand sectors of consumption, 
investment and exports. 'llierefore, the aim of Input-0..1tput analysis is 
to gain an understanding of the functional relationship between final 
demand and industrial output levels. Assessing the effects on 
production activities generated by changes in the level of final demand 
take into consideration the fact that input coefficients are fixed, or 
at least that needed inputs increase in parallel to outputs. 
Accordingly, in this section the direct and indirect impact of final 
demand on output, primary input and import requirements in Kyongju and 
Kaya regions are studied. 
Table 7.19 
Fmployment Coefficient in Kyongju, Kaya and Korea 
( 1985) Unit: persons/million won 
Kyongju Kaya Korea 
Agriculture, forestry 
and fisheries 0.0128 0.0182 0.2216 
Mining 0.1412 0.0912 0.1056 
Manufacturing 0.0491 0.0535 0.0314 
Construction, electric, 
gas and water services 0.0514 0.0689 0.0426 
Services 0.1018 0.1212 0.0912 
Lodging 0.0915 0.1148 0.3414 
Restaurants and bars 0.0944 0.1087 0.3414 
Souvenirs and shops 0.0152 0.0321 0.1661 
Transportation, travel 
agent & canmunication. 0.0134 0.0186 0.0541 
Temple and parks 0.0081 0.0560 
All Industry 0.0460 0.0510 0.0687 
-... --- --- .- .- ... - _.. . - -. .. 
,- -- - ... ~ -- - -- --_. 
. . 
' ....... 
Note : 
Nunber of employees 
Employment coefficient = - -- .- ~ ':":-' -- ':" ... 
Amount of output 
. Source : lbe Bank of Korea and Regional 1-0 Tables of Kyongju and Kaya 
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(1) Final Demand and Production 
The direct and indirect requirements per unit of final demand by 
industry in Kyongju and Kaya are shown in Table 7.20. Generally, a 
high degree of processing in production industries such as 
manufacturing and construction yield high direct and indirect 
requirement coefficients, and a low degree of roundabout industrial 
production as in agriculture, mining and services yields low 
coefficients. But in Kyongju and Kaya, both regions are defined as 
tourism specialised areas, so the component sectors, lodging, 
restaurants and the temples, show high coefficients of direct and 
indirect requirements relative to the other industries. The average 
total requirements for each industry on a Korean-wide basis is somewhat 
higher than the two regions. This is due to the greater diversity of 
the national economy and its ability to service its own needs. 
During 1985 there was a total regional output of 470,997 million won in 
Kyongju generated directly and indirectly by a final demand of 360,003 
million won. 30.53% of this gross output was induced by consumption 
expendi ture, 9.27% by investment and 60.20% by export. On the other 
hand, the total regional output in Kaya was 29,048 million won that 
year, which was generated by a final demand of 25,581 million won. Of 
the total output, 40.16% was induced by consumption expenditure, 4.30% 
by investment and 55.54% by exports, as shown in Figure 7.4. 
The proportion of products induced by final demand expendi ture 
categories in Kyongju were everywhere greater than in Kaya. The 
coefficient of direct and indirect requirements per unit of total final 
demand was 1.31 in Kyongju and 1.14 in Kaya; both showed smaller 
effects of a roundabout industrial production structure than Korea, as 
illustrated in Table 7.21. 
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Table 7.20 
Direct and Indirect Requirements per Unit of Final Demand by Industry 
1. Agriculture, forestry 
and fisheries 
2. Mining 
3. Manufacturing 
4. Construction, electric, 
gas and water services 
5. Services 
6. Lodging 
7. Restaurants and bars 
8. Souvenirs and shops 
9. Transportation, travel 
agent & communication 
10. Temple and parks 
11. Dummy Sector 
. .- .. -. " - _. -, . " ...... - - -- - -
. ~. ., 
. -- - _. -
, .. , .. 
Coefficient ( I - Ar)-l 
Kyongju Kay a 
1.21 1.12 
1.23 1.08 
1.55 1.16 
1.34 1 • 12 
1 .18 1.08 
1.35 1 .18 
1.27 1.21 
1.21 1.10 
1.23 1.11 
1 .41 1.31 
2.06 2.09 
...... 
Source : (I - Ar)-l for Kyongju and Kaya 
Korea 
1.48 
1.55 
2.00 
1.86 
1.65 
1.50 
1.56 
1.65 
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Table 7.21 
Direct and Indirect Requirements per Unit of Final Demand 
.- - -- -. - .- _ .. - -~ - _. - - - .--
~ . . . . . ~ 
Kyongju Kay a Korea 
. _ .... -- -- ... _._ .. -.. - .. _ .... ,. -. - .--.--.. . .. 
• • '" • , •••• i 
Consumption 1.36 1.13 1.69 
Investment 1.32 1 • 13 1.14 
Exports 1.28 1 .14 1.95 
Total Final Demand 1 .31 1 • 14 1.11 
Source (I - Ar)-l yr and The Bank of Korea 
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(2) Final Demand and Value Added 
The total value added during the year in Kyongju recorded 189,110 
million won, of which 33.8% was generated by consLnllption expenditure, 
8.8% by investment, and 57.4% by exports, while the total value added 
in Kaya was 16,103 million won, consisting of 35.4% consumption 
expenditure, 4.1% investment, and 60.5% exports, as presented in Figure 
7.5. The dependence of value added on exports in both region is 
relatively high when compared to Korea, indicating the degree of 
integration of the regional economies into the whole. The value added 
generation coefficients are shown in Table 7.22. 
In comparing these figures with Korean-wide value, all coefficients, 
except exports in Kaya, were higher, as is to be expected from the more 
closed nature of the national economy. rrbe high export value for Kaya 
is indicative of the area's orientation towards tourism. A listing of 
final demand value added generating coefficients by industry is shown 
in Table 7.23. For some sectors there are no comparable Korean-wide 
values. 
(3) Final Demand and Imports 
Of the total imports of 170,893 million won in Kyongju, 24.6% were 
induced by consumption expenditure, 9.6% by investment and 65.8% by 
exports. The total imports of 9,478 million won in Kaya divides as 
follows: 48.9% were induced by consumption expenditure, 4.8% by 
investment and 46.3% by exports. The total imports of 29,087,100 
million won in Korea consisted of 36.2% induced by consumption 
expenditure, 28.4% by investment and 35.4% by exports, as shown in 
Figure 7.6. 
In Korea the import content of exports has continued to rise. The 
major factors accounting for this have been sharp price increases for 
raw materials and the growing share of exported heavy and chemical 
industrial products whose input ratios of imported raw materials are 
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Table 7.22 
Value Added Generation Coefficients 
Kyongju Kaya Korea 
ConsLITlption 0.60 0.55 0.81 
Investment 0.50 0.59 0.66 
Exports 0.49 0.69 0.63 
Total Final Demand 0.53 0.63 0.73 
Source V(I-Ar)-1 and The Bank of Korea 
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Table 7.23 
Value Added Generation Coefficients by Industry 
I • • • ,. • • • ., •• ' ~ I." 
Kyongju 
- -_. +. - -- - . - -- ,-
1. Agriculture, forestry 
and fisheries 
2. Mining 
3. Manufacturing 
4. Constructio~electric, 
gas and water services 
5. Services 
6. Lodging 
1. Restaurants and bars 
8. Souvenirs and shops 
9. Transportation, travel 
agent & communication 
10. Temple and parks 
• - •. I. •• 
0.81 
0.11 
0.54 
0.58 
0.68 
0.16 
0.15 
0.35 
0.14 
0.60 
Note : n. a. = not available 
Source : V(D-Ar)-1 and The Bank of Korea 
Kay a Korea 
0.19 0.90 
0.64 0.90 
0.49 0.64 
0.41 0.81 
0.61 0.81 
0.10 } 0.90 
0.16 
0.44 0.91 
0.56 0.75 
0.41 n.a. 
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relati vely high. On the other hand, the import content of additions to 
Korea's capital stock has declined as a result of continuous import 
substitution for investment goods, following the upgrading of the heavy 
and chemical industries during the p:lst decades. '!be import generation 
coefficient for all industries in Kyongju was 0.47, while in Kaya it 
was 0.37. Both these figures exceed the national level of 0.27 as 
shown in Table 7.24. This indicates the relative open nature of 
regional economies. The import generation coefficients h¥ indust~ in 
Kyongj u, in Kaya and in Korea are shown in Table 7.25. As is to be 
expected, the regional economies everywhere have coefficients which 
exceed the national values. 
(4) Final pemand and Emplc:wnent 
The total number of employees in Kyongju for 1985 was recorded as 
21 ,679 persons, of which 8,377 (38.6%) were attributable to consumption 
expenditure, 1,971 (9.1%) to investment and 11,331 (52.3%) to exports, 
while in Kaya, the total number in employment was 1,482 persons, 
consisting of 776 (52.4%) attributable to conslDDption expenditure, 58 
(3.9%) to investment and 648 (43.7%) to exports as illustrated in 
Figure 7.7. Looking at the dependence of employment on final demand, 
exports in RYongju and consumption expenditure in Kafa are the major 
segments, while in Korea, domestic conslDDption expenditure (61.0%) is 
the most significant, as seen in the figur~ 
The employment generation effects for all industries in Kyongju and 
Kaya are 60 and 58 persons per one billion won of final demand 
respectively, while in Korea, the comparable figure is 121 (see Table 
7.26). This comparison, however, does not account for self-employed 
and family workers. It refers only to employees in employment reoorded 
by gO'lerrunent and local authorities. 
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Table 1.24 
]mport Generation Coefficients 
Kyongju Kaya Korea 
Consl.ll1ption 0.40 0.45 0.19 
Investment 0.50 0.41 0.34 
Exports 0.51 0.31 0.31 
Total Final Demand 0.41 0.31 0.21 
__ -_ •• _ •• ___ •• , _. - ,_ .. __ ••• 0 '" __ ••••• __ _ 
I , I I , • • •• • ..... 
Source : M(I-Ar)-l and The Bank of Korea 
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Table 7.25 
]mport Generation Coefficients by Industry 
- --------p-- .- .... - -- ... -- ..... -- ... -
" • I • .. • I • • • •• " 
1. Agriculture, forestry 
and fisheries 
2. Mining 
3. Manufacturing 
4. Constructio~ electric) 
gas and water services 
5. Services 
6. Lodging 
7. Restaurants and bars 
8. Souvenirs and shops 
9. Transportation, travel 
agent & communication 
10. Temple and parks 
Note : n.a. = not available 
, . .. . ... 
Kyongju 
-. --
... 
0.19 
0.29 
0.46 
0.42 
0.32 
0.24 
0.25 
0.65 
0.26 
0.40 
Source : M( I - Ar)-l and The Bank of Korea 
Kay a Korea 
0.21 0.10 
0.36 0.10 
0.51 0.36 
0.59 0.19 
0.39 0.13 
0.30 } 0.10 
0.24 
0.56 0.09 
0.44 0.25 
0.59 n.a. 
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Figure 7.7 
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Table 7.26 
Fmployment Generation Effect by Item of Final. Demand 
Unit: Persons/1 billion won 
Kyongju Kaya Korea 
_ ... ---.-' . ---- ,- ._ .. --.--- - .. - ........... -.. - -.-. 
. ,~ ..... ,.-. . 
ConsLtllption 19 15 143 
Investment 60 52 94 
Exports 51 46 101 
Total Final Demand 60 58 121 
Source : L(I-Ar)-l and The Bank of Korea 
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( 5) The: -Employment.-- Mul t-ipliers-and-Direct/Indirect. "Fmployment" Effects 
The employment multipliers implied by the ratio of direct and indirect 
employment created per uni t of final demand to direct employment in 
Kyongju and Kaya are as seen in Table 7.Zl. Formally, the relationship 
is: 
LM. ] 
Where: 
LM· J 
Qb Qj 
L· l' L· J 
bij 
n L (Li/Qi) bij (7.11) 
i=1 
Lj/Qj 
= Employment multiplier for the jth sector 
= Output of the ith sector I jth sector 
= Employment in the i th sector I jth sector 
= Appropriate element of the inverse matrix. 
The total employment effects of m1n1ng (0.16), lodging <0.12), services 
(0.12) and restaurants (0.11) in Kyongju, and services (0.13), lodging 
(0.12) and restaurants (0.11) in Kaya were highest as these are mostly 
labour intensive industries. With regard to employment mul tipliers, 
the temple and parks (2.93) and souvenirs (2.04) in Kyongju, and 
manufacturing (125) and souvenirs (1.20) in Kaya scored high among the 
industries, which is indicative of their spillover effects. 
7.6 Sectors with High Impact Potential 
In order to identify sectors with high economic impact potential in 
Kyongju and Kaya, the output, employment, value added, power of 
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Table 7 :Zl 
emplqyment MUltipliers and Direct/Indirect Employment Effects by Industry 
1. Agricul ture, 
forestry and 
fisheries 
2. Mining 
3. Manufacturing 
4. Construction, 
electric, gas 
& water services 
5. Services 
6. Lodging 
7. Restaurants 
and Bars 
8. Souvenirs 
and shops 
9. Transportation, 
travel agent & 
cOOJnunications 
10. Temple and 
parks 
All Industry 
-
Fmployment 
Mul tipliers 
Kyongju Kaya 
1.8125 1.2088 
1.0951 1.0504 
1.5418 1.2542 
1 .3746 1.1306 
1.1289 1 .0627 
1.2544 1 .0811 
1 .1547 1.0510 
2.0395 1.2025 
1.2221 1 • 1241 
2.9310 1.1851 
1 .2620 1.1888 
Direct 
Employment 
Effect 
Kyongju Kaya 
0.0128 0.0182 
0.1472 0.0972 
0.0491 0.0535 
0.0574 0.0689 
0.1078 0.1212 
0.0975 0.1148 
0.0944 0.1081 
0.0152 0.0321 
0.0134 0.0186 
0.0081 0.0560 
0.0664 0.0699 
Source : L(I - Ar)-l of Kyongju and Kaya 
Indirect 
Employment 
Effect 
Kyongju Kaya 
0.0104 0.0038 
0.0140 0.0049 
0.0266 0.0136 
0.0215 O.OOgo 
0.0139 0.0016 
0.0248 0.0100 
0.0146 0.0062 
0.0158 0.0065 
0.0163 0.0098 
0.0168 0.0104 
0.0114 0.0132 
Total 
Einployment 
Effect 
Kyongju Kay a 
0.0232 0.0220 
0.1612 0.1021 
0.0757 0.0671 
0.0789 0.0719 
0.1211 0.1288 
0.1223 0.1248 
0.10go 0.1149 
0.0310 0.0386 
0.0891 0.0sa-
0.0255 0.066_ 
0.0838 0.0831 
3'14 
dispersion, and degree of sensitivity ratios should be ranked. The 
higher the values of output, employment and value added multipliers, 
the greater the impact on the regional economy. In this context, the 
tourism sectors such as temples, lodgings, restaurants and soLNenirs, 
along with agriculture and manufacturing, featured among the top three 
industries in both regions. All these various aspects are ranked in 
Table 7.28. The sector with the highest output multiplier in Kyongju 
is manufacturing with a value of 1.55. This says that if the final 
demand for the output of the manufactur ing sector increased by one won, 
the output of the total economy would increase by 1.55 won. On the 
other hand, the highest output multiplier in Kaya belongs to the temple 
sector, with a value of 1.31. The restaurant and lodging sectors have 
output multipliers around 1.2. 
The employment multiplier indicates the total change in employment ~r 
unit change in direct employment in sector j. The top five sectors 
ranked according to employment mul tipliers are listed in the second 
column of Table 7.28. The sectors at the top of the list are the 
temple sector in Kyongju and the manufacturing sector in Kaya. The 
employment multiplier for the temple sector in Kyongju of 2.93 implies 
that for every unit increase in direct employment, 1.93 additional jobs 
would be created in the economy of the Kyongju region. Meanwhile, the 
manufacturing sector multiplier in Kaya of 1.25 implies that for every 
unit increase in direct employment, 0.25 additional jobs would be 
created in the economy of the Kaya region. 
The highest value added coefficient in Kyongju is agriculture with 
0.81, which indicates that if the final demand for the output of the 
agriculture sector increased by a unit, the direct and indirect value 
added would increase by 0.81. The agriculture sector in Kaya is 
broadly similar to RYongju with a value added coefficient of 0.79. The 
lodging industry in Kyongj u and restaurants in Kaya have value added 
coefficients greater than 0.76. 
From Table 7.28, the top three sectors in terms of employment 
generating potential are the temple, souvenirs, and agriculture in 
CAl 
..., 
m 
Table 1.28 
The Five Sectors with Highest Values of Various Hutlipliers 
- - - -
- -
... . . - - .. - -
.. 
. . . . .. . . . . . . . . .. ..... 
Output Fmployment Value Added Rank Region Multipier Multiplier Coefficient 
._ - - __ - .......... - .0 ___ 
. .. .. 
1 Kyongju Manuf. (1 .55) Temple (2.93) Agric. (0.81) Kay a Temple ( 1 .31) Manuf. ( 1 .25) Agric. (0.79) 
2 Kyongju Temple (1.41) Souv'r (2.04) Lodging (0.76) Kay a Rest't (1.21) Agric. (1 .21) Rest't (0.76) 
- - .-. - .- - .. - . - . 
. , 
3 Kyongju Lodging (1.35) Agric. (1.81) Rest't (0.75) Kay a Lodging (1. 18) Souv'r ( 1.20) Lodgi ng ( 0 .70) 
.. 
4 Kyongju Constr. (1 .34) Manur. ( 1 .54) Trans't (0.74) Kay a Manuf. (1.16) Temple (1 .19) Mining (0.64) 
-. - - .. - - .- - ..... -
.. .. . 
5 Kyongju Rest't (1 .27) Constr. (1.37) Mining (0.71) Kay a Agric. (1. 12) Constr. (1. 13) Serv ice (0.61) 
Source : I - 0 Analysis 
Power of Degree of 
Dispersion Sensi tivi ty 
Manuf. ( 1 • 13) Service. ( , .48) 
Temple ( 1.07) Agric. (, .34) 
Temple (1.03) Manuf. ( 1 .36) 
Rest't (0.98) Service (1.17) 
Lodging (0.98) Souv'r (1.14) 
Lodging (0.96) Souv'r ( 1 .09) 
Constr. ( 0 .97 ) Agric. ( 1.06) 
Manuf. (0.94) Manuf. (1 .09) 
Rest't (0.93) Constr. (1 .01) 
Constr. ( 0 .91 ) Rest't (0.97) 
Kyongju, and manufacturing, agriculture and souvenirs in Kaya region. 
In terms of value added expansion, the top three sectors are 
agriculture, lodging and restaurants in Kyongju, and agriculture, 
restaurants and lodging in Kaya. 
Consequently, it is suggested that a regional policy-maker in Kyongju 
dealing with the problems of, say, high unemployment and low income, 
would consider the temple, lodgings and restaurants as the three top 
sectors with relatively high potential for generating employment and 
value added in the region. Whilst in Kaya, agriculture, restaurants 
and souvenirs would be considered as the three top sectors to solve 
these problems. These sectors are also consistent with growth 
potential in terms of output. 
However, in terms of the backward linkage effects in Kyongju, the 
manufacturing, temple and lodging sectors with a high power of 
dispersion, ranked as the top three whereas in Kaya the temple, 
restaurants and lodging sectors revealed themselves to be the top 
three. On the other hand, in terms of the forward linkage effects in 
Kyongju, the services, manufacturing and souvenir sectors with a high 
degree of sensitivity ranked as the top three, while in Kaya, the 
agriculture, services and souvenirs were the top three, as seen in the 
table. The authorities concerned should consider these top ranking 
sectors as the first priority fields for investment for developing the 
regional economy, since these industries have been identified as having 
a high economic impact potential. 
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Appoendlx 7. a 
Sector Classification for 1980 Input-Output Tables 
11 Aggregated and Disaggre-
gated Sector Classification 
1. Agriculture, forestry and. 
fisheries 
2. Mining 
J. Manufacturing 
Intermediate Sector 
19 Aggregated Sector 
ClaSsification 
1. Agriculture, forestry and fisheries 
2. Mining 
3. Food, beverages and tobacco 
47"Textiles and leathe;· 
5. Lumber and wood products 
6. Paper, printing and publishing 
7. Chemicals and chemical prodUl·ts 
8. Nonmetallic mineral produ('u 
64 Aggregated Sector 
Classification 
1. Cereals 
2. Potatoes, vegetables and fruits 
3. Industrial crops 
4. Livestock breeding, sericulture and 
agricultural services 
5. Forestry products 
6. Fishery products 
7. Coal 
8. ~letallic ores 
9. Nonmetallic minerals 
10. Slaughtering, dairy products and fruit 
processing 
11. Seafood processing 
12. Polished grains 
13. Flour and cereal preparations 
14. Sugar 
15. Bakery and confectionery products, 
and noodles 
16. Other food preparations 
17. Beverages 
18. Tobacco products 
19. Fiber yam 
20. Textile fabrics 
21. Fabricated textile products 
22. Leather and leather products 
23. Lumber and wood products 
24. Pulp and paper 
25. Printing and publishing 
26. Basic chemicals 
27. Chemical fertilizers an~ agricultural 
chemicals 
28. Drugs and Cosmetics 
29. Synthetic resins and synthetic nJbber 
30. Chemical fibers 
31. Other chemical produc~s 
32. Petroleum produch 
33. Coal products 
34. Rubber products 
35. Nonmetallic mineral products 
continued ... 
w 
...., 
to 
AppendIx 7.a 
Sector ClassIfication for 1980 Input-output Tables 
Intermediate Sector 
11 Aggregated and Dlsaggre- 19 Aggregated Sector 
gated Sector Classification Classifica lion 
I 
9. Primary rnetalmanufu·turinJ.( 
10. Metal products and machinl'rr 
11. ~ti~(·('J1:lIl(.'O\l" tIIallufactllrill~ 
12. Comtrllction 
4. Construction, electric, gas 
and ~ater services 13. EI('ctrk, gao; allll w,lft'r S('f\'it-l'S 
8. Souvenirs and shops 14. Wholesale nnd rt'tail tradr 
7. Restaurants (18) (Hcstallrants and hotels, otlwr st'r\'ic('~) 
6. Lodgings 
9. Transportation, travel agent & 15. Transportation, warehouscing and COtn-
munications 
communication 
16. Finam·l'. insllntJl('l' and r('all,~tah' 5. Services 
Ii. Pllhlic' administration and deft'TN' 
I~. H('staurants and hot(,ls, oth('r sl'rdl'('" 
10. Temples and Parks 
11. Dummy sector 19. Dllmmy se(·tor 
--
12. Total intermediate input(dema; d}). '1'01:11 illtl'Wll'llial<' inpllt (or dl'lIlalld) 
13. Imports 
- -- - --- - ----- --
•.. continued 
64 Aggregated Sector 
Classifica lion 
36. Iron and stt'elll1anufacturin~ 
3i. Primary iron and sted products 
3S. Primarr tionfrrrous metal manufacturing 
39. Fabrkated metal products 
-to. General industrial machinery and equipment 
41. Electrical equipment and apparatus 
42. Electronic and Communication equipment 
-t3. Tramportation l'quipment 
44. ~1ca~'m'lg:. medical and optical instruments 
I ·is. ~ ti~t'l'lIam'()1l'i manu f acturin~ 
46. Buildin~ t'onstruc·tion and maint('nan('t' 
4i. Puhlic works and other construction 
-tS. Ell'ctrie pOWl'r ~('r\'ices 
49. Gas, steam and hot water supply lier\'ices 
SO. \ \' at('r scr\'i('('s 
51, '\boles-aJe-and'rrl:1i~-trade------ - - --- --
52. nr~taurant" and hotels 
53. Transportation and warehousing 
S-t. Communications 
5.,). Finall(,(' and iJl'mall(·t' 
56 Hl'al I',tat(' and n'lltal 
---
.');. Public acimini,tration and dd(,IN' 
5,,). Edlll'atillJlal '('f\'kl'" and rf"l'areh imtitlltl" 
;')9. ~tedi{'al amI .;udal w('lfart' q'rdl'l" 
no. Sm'jal ,('n·it·(" I fii. Other ,('n'jet'" 
--
02. Offk-e supplies 
6:1. BII,il}(,'~ ('onslIlllptillll 
()..t. l'nda~~ifiahl(' 
--- .... ---~-. 
(i.'). Total illl<'TlIII'(liatl' input (or dt'llIalld\ 
continued ... 
w 
CD 
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Appendix 7.8 
Sector Classification for 1980 Input-Output Tables ... continued 
Value Added Sector 
--~~-
- ~ ----------
11 Aggregated and Disaggregated 19 Aggregated Sector 64 Aggrcga tccl Sector 
Sector Classification Classification Cla~ .ification 
14. Value added 
21. COlJllwnsatioll (If ('lJlploy('.', ()(i. COlIIIH'n~a!ion of ('lIIplo}"c(" 
22. Operating ~1Irplus 6i. Op('ratill~ surplus 
2.1. Comlllnptioll of fixcd ('apital 68. Consumption of fixcd capital 
2·1. Indirc'l't taM'S l{'.~.~ slIh,idi('S fi9. It.direct taX('~ It'.u \lIh,idil''' 
25. Total \'alll(' .. dd('d 70. Total \'alll(' addc'd 
26. Total input i I. Total input 
15. Total input 
-------
27. Scrap 7:2. S('rap 
~--------~ -_._--- -
Final Demand Sector , 
11 Aggregated and Disaggregated 19 A~rcgatl'c1 Sector 64 Aggrl'gatccl Sector 
Sector Classification Classification Classification 
-
13. Private consumption expenditu: at). Private consumption expenditures 66. Private consumption expenditllTes 
14. Govt. consumption expenditure ~ 
22. Go\'ernment consumption expenditures 67. Government consumption expendi~ures 
2.3. (;ross private fixed capital formation 68. Gross private fixed capital formation 
15. Gross fixed capital 
formation 24. Gross government fixed capital formation 69. Cross government fixed capital formation 
, 
16. Increase in stocks 2.3. Increase in stocks 70. Increase in stocks 
17. Exports 26. Exports i1. Exports 
1 B. Total final demand 2i. Total final demand i2. Total final demand 
28. Total demand 73. Total demand 
19. Total output 
29. Domestic output i4. Domestic output 
-
30. Scrap in intermediate demand sectors i5. Scrap in intermediate demand sectors 
.. 
31. Scrap in fill.,1 demand sectors 76. Scrap in final demand sectors 
32. Imports ii. Imports 
33. Custom duties 78. Custom duties 
34. Commodity taxes on imported goods j9. Commodity taxes on imported good~ 
35. Imports and related taxes 80. Imports and related taxes 
36. Transportation margin 81. Transportation margin 
37. Trade margin 82. Trade margin 
38. Total supply 83. Total mpply 
-
Appendix 7. b 
1. Agrl,forest,fish 
2. Mining 
3. Manufacturing 
4. Const,gas,wtr,elec 
5. Services 
6. Lodging 
7. Restaurant, bar 
8. Souvenirs, shop 
9. Trans, travel,conun 
10. Temple,park 
11. Dummy sector 
12. Total interm input. 
. 13. Imports .. 
14. Value added 
. L 2 
2919 t 
;5 0 
2689 37 
j f ~ •.. 23 
426 24 
o 0 
o 0 
605 10 
(83 10 
o 0 
61 0 
7qO\ 105 
4476 138 
24-334 392 
15. Total input . . '35811 625 
TRANSACTIONS TABLE AT PRODUCERS' PRICE IN KYONGJU 
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Appendix 7.c 
1. Agri,forest,fis.'1" 
2. Mining 
J. Manufacturing .-. 
4. Const,gas,wtr,elec 
5. Services .. 
6. Lodging 
7. Restaurant, bar-
8. Souvenirs, shop 
9. Trans, travel, cooim 
10. Temple, park 
11. Dummy sector 
12. Total interm inp~t 
1 J. Imports 
14. Value added 
1 5. Total input 
TRANSACTIONS TABLE AT PRODUCERS' PRICE IN KAYA 
.. ----- -... _-- - ------
Unit: In million yon 
- .- ..... . .. ----. - ---- --_. 
Intermediate Demand Final Demand 
.1. " 
B1S 
o 
24 
401 
-'79 
o 
-0- . 
201 
1 1 
o 
2 .... ~.. .f 
o 6 1 
o 313 0 
6 33 1 
3 2 0 
"'-"'9- -'. -4-io"'-'-"1S'--
000 
_. .. ~ . - -.-. 
o 0 0 
~ ._. _M.~._ .' __ 2Q_ . 
4- 69 4-
~. . - .. ~ 000 
-._.- .- --.- ... - ,- ,----2 
.1.83 
2007 
7.S8S 
11075 
6 1 0 
37 '086 44 
t95 J41.2. 212 
365 '31_~.9 f 36 
-597 7627 392 
5 6 
1 S8 
o 0 
o 0 
~1 __ . "_' .. ~ 
151 32 
o 0 
c 0 
~.? 20 
17 it? 
f 0 
f 0 
235 135 
f f 44- 203 
f 6+0 _4fjB 
3219 836 
Total Privat Govt Gross Stock Total 
_. _._. _____ . _ .•.. __ . ______ . ____ . __ .~~-j;~~.- _ ~ons1,1lll .. _. _consum .fbccap:- incre=-.Exports . final - __ Total .-
.7. _~ ... 
demand expend expend it form ase demand output 
.9: _____ to. _____ 1.1 .. __ f~_ .. 13. ____ J~ ___ ._. __ t~._ .. _ .. __ -'-~ ___ ... _J7 ____ 1.$ _ .... '-r __ . 
(74 52 o 1.35" 1 125.3 1'24- " f24 279 S2'l5 9'~.2.1 11075 
o 0 
- '1 ( . Q ___ . ______ '!.._ _. L .. ___ 31_ ~ . ____ .. .L __ . __ . 0 _ . __ . __ 0 ______ t.ll ______ ~3_~__ .. ;263 _ _ ~_r7 -.' o 0 - 6 77.. 48.5"8 0 385 f 5 '-1.97 1555 It27 
._ ;3. ____ 23.. _'" 
J3 71 
f S 0 119 11' __ ._0. __ .. .162 ____ Q. __ ._ ... _ ... Q __ .. ~73 ... __ ~t?~. 
'" -5---····----9-----2.··--·---8·0rl '-'-17{0 687' 13 0 0 24fO 321q 
o 0 
. ..- -. 
o 0 
_ J ~. ____ . ____ C?._._ ._. _ ~_ 1 S 63 ° 0 0 1S8 8.2 f 93.6 .. 
14- 0 3 --'·-'17 '--i79 0--" ---'0 -.'. ·O--100?· jigS' tWS 
~~--.- .. ¢-~ 
7 39 
'I _.tQ f ~4:2 __ .J~26 q . ... ___ 7J._._._._.Jt ..... _.f.?:£. 22'27 196:L .. 
-.- '-')' - !i 0 177 28{ 0 0 0 0 2e f 458 
o 0 
, "'-2 ....... _.g_._. 3; .... _ ... _+_ ..... _.~~ . ___ 9~ ___ .. ____ ~ _._. __ ... _~ _______ . __ ~_ .. _- _61~ 71r -~ 
2.2_4 258 
232 1510 
_ 1.4:9 . __ 1'.~1 .. 
120S 2869' 
44- . ~03 f 8 34~ 7 9646 689 _ 755. 35i 1 tl3S 25581 2fo4-B 
181' 374 --2"- -94-78 0 0 0 0 0 0 0 
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CHAPI'ER 8 
8.1 Analytical Structure 
Keynesian macroeconomics lays stress on the consumption function as the 
generator of the multiplier process through the respending of earned 
income. The model descr ibed in Chapter 7 does not incorporate this 
process, nor does it examine household income; it simply calculates 
direct and indirect value added by the various industrial sectors. 
However, the Keynesian process may be incorporated in the model by two 
adjustments to the structure: 
(1) Segment value added into distributed income to households and 
undistributed income of firms and taxation payments. Thus, 
estimates for depreciation, net taxes and retained earnings were 
deducted from value added to give household income. 
(2) Augmenting the Ar matrix with an additional row and column vector 
representing the transactions of households. 
By making these adjustments it is then possible to isolate the direct, 
indirect and induced effects of tourism expenditure on three major 
economic indicators: the volume of household income, the amount of 
bnports required to service the tourism sector and employment. 
Let H be the row vector of household income coefficients as a fraction 
of the gross output of each sector, then, using equation (7.8), the 
direct and indirect effects of tourism expenditure (T) on household 
incomes, say HOI, is 
384 
(8.1) 
If T is a column vector, then HDI will be a vector product equal to the 
total direct and indirect effects of all categories of tourist 
expenditure on household income. If T is set out as a diagonal matrix 
of the same dimensions as (I - Ar)-l, then HDI will be a row vector for 
which each non-zero element will be the direct and indirect effects of 
the separate categories of tourism expenditure on household income. 
By including households within the Ar matrix, the row vector being 
household income coefficients and the column vector household 
consumption patterns normalised on household income, the direct, 
indirect and induced effects of tourism expenditure (HDII) may be 
calculated: 
(8.2) 
where the subscript h stands for the fact that households are now 
endogenous to the system. Thus in the model for each of the two 
regions, the Ar matix is now 12 x 12 as against 11 xlI. 
The impact of tourism expenditure on imports and jobs is computed in a 
similar manner to that for household income. In equation (8.1) row 
vectors for import and emplQ¥ment coefficients are substituted in turn 
for the H vector to give the desired results, and in equation (8.2) the 
right hand side is simply pre-multiplied by the res~tive vectors for 
imports and employment to give the direct, indirect and induced 
effects. It is important to note that the number of jobs calculated in 
this manner are not the total number of jobs in tourism, but the number 
of jobs that can be reasonably attributed to that volume of tourist 
expenditure. Further, as regards import generation, the most 
significant aspect is the amount of direct and indirect imports 
required to meet the demands of the tourist sector. Induced imports 
are functionally related to domestic consumption and it would be wrong 
to regard them as a disbenefi t of tourism developnent. 
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8.1.1 Im,[act of Tourist Expenditure on Household Incane 
The total household income created by tourist expenditure in Kyongju 
was 76,517 million won, of which 58.4% was generated by direct 
expenditure, 20.6% by indirect spending and 21.0% by induced 
expendi ture. The total household income created in Kaya was 1,947 
million won, consisting of 58.0% direct, 14.7% indirect and 27.3% 
induced. The details are shown in Tables 8.1 and 8.2. The 
dependence of household income on souvenirs in Kyongju and 
restaurants in Kaya is relatively high compared to other sectors of 
the tourism industry. The highest income multiplier sector in Kaya 
is restaurants with 0.742, which indicates that everyone million 
won of tourist expenditure creates a total of 0.742 million won of 
household income in this sector. Similarly, the restaurants sector 
in Kyongju showed a value of 0.667 and was again the sector with the 
highest income multiplier. The souvenir sector in both regions 
recorded a relatively low income multiplier because of the high 
import content for this type of business. The income multiplier for 
all sectors of the tourism industry in Kyongju was 0.416, while in 
Kaya it was 0.588. This implies that more tourist expenditure 
remains in the Kaya region than in Kyongju, and conversely Kyongju 
has greater economic leakages than Kay~ 
8.1.2 Impact of Tourist Expenditure on Imports 
The total direct and indirect imports generated in Kyongju amounted 
to 97,927 million won, while the total direct and indirect imports 
dur ing the year in Kaya was 1,361 million won. The dependence of 
souvenir sellers and shops on imports in both regions is relatively 
high when compared with other sectors of the tourism industry, 
indicating that most souvenirs and gift items and goods sold 1n 
wholesale and retail shops were imported from other regions in 
Korea. 
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Table 8.1 
Impact of Tourist Expenditure for 1985 on Household Incane in Kyongju 
(million won) 
Tourist Household income Income 
.. 
Expenditure Mul tiplier Sector Direct Indirect Induced Total 
(1) ( 2) ( 3) ( 4) (5)=(2)+(3)+(4) (6)=(5)';'( 1) 
Lodging 16,731 6,755 1 ,919 2,308 10,982 0.656 
Restaurants 19,113 8,140 1 ,929 2,679 12,748 0.667 
Souvenirs 125,094 22,358 9,033 8,353 39,744 0.318 
Transport 7,229 2,759 567 885 4,211 0.583 
Temples 15,586 4,677 2,299 1 ,856 8,832 0.567 
...... , .• * -. _. p - •• 
Total 183,753 44,689 15,747 16,081 76,517 0.416 
....... -- ... --~ .. 
~ 
" 
w 
CD 
CD 
Table 8.2 
Impact of Tourist Expenditure for 1985 on Household Incane in Kaya 
Sector 
Lodging 
Restaurants 
Souvenirs 
Transport 
Temples 
Total 
Tourist 
Expenditure 
(1) 
758 
1,009 
922 
624 
3,313 
Direct 
( 2) 
317 
440 
266 
107 
1 ,130 
Household income 
Indirect Induced Total 
(3) (4) (5)=(2)+(3)+(4) 
59 
104 
34 
88 
285 
141 
205 
113 
73 
532 
517 
749 
413 
268 
1 ,947 
(million won) 
Income 
Mul tiplier 
(6)=(5)';'( 1) 
0.682 
0.742 
0.448 
0.429 
0.588 
'!he tourist propensity to import coefficient (TPI), which measures 
the import cost of servicing a unit of tourist expenditure, in the 
souvenirs sector in Kyongju, showed a value of 0.647, which is the 
highest for all the sectors. Obviously, the lower the TPI, the less 
tourism revenue required for a net gain of one monetary unit of 
export earnings. The restaurants and lodging sectors in both 
regions showed the lowest tour ism revenue requi rements for a net 
gain of one million won of export earnings. In Tables 8.3 and 8.4 
it can be seen that these sectors required between 1.323 million won 
and 1.431 million won of tourism revenue per one million won of 
export earnings. The TPI for all sectors of the tourism indust~ in 
Kyongju was 0.533, while in Kaya it was 0.411, which indicates that 
2.141 million won of tourism revenue was required in Kyongju and 
1.698 million won in Kaya for a net gain of one million won to the 
local economy. Thus Kaya attains greater tourism self-sufficiency 
as a tourist destination than Kyongju. 
8.1.3 Inp1ct of Tourist Expenditure on RIploynelt 
'!he total m.nnber of employees in employment attributable to tourist 
expenditure in Kyongju was 12,021, of which 49.9% was created by 
direct spending, 25.6% by indirect expenditure and 24.5% by induced 
expenditure. The total number of employee positions in Kaya was 
386, consisting of 67.9% direct, 7.0% indirect and 25.1% induced. 
'!be dependence of employment on souvenirs in Kyongju and restaurants 
in Kaya is relatively high compared with other sectors of the 
tourism industry. The highest employment multiplier sector in 
Kyongju is temples with a value of 5.522, which implies that every 
one direct job creates 4.522 additional jobs (indirect and induced) 
in this sector, as shown in Table 8.5. This is an abnormal result 
reflecting the high level of construction activity on repairs and 
maintenance for the year in question which was of great benefit to 
local contractors. '!be temple also purchases a good deal of local 
foodstuffs out of its income in order to feed groups of monks who 
regularly visit from elsewhere. In Kaya, the highest employment 
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Table 8.3 
Impact of Tourist Expenditure for 1985 on Imports in Kyongju 
Sector 
Lodging 
Restaurants 
Souvenirs 
Transport 
Temples 
Total 
Tourist 
Expenditure 
(1) 
16,731 
19,113 
125,094 
7,229 
15,586 
183,753 
Direct and 
Indirect 
Imports 
( 2) 
4,076 
4,729 
80,972 
1 ,897 
6,254 
97,927 
Tourist 
Propensity 
to Import 
(TPI) 
(3)=(2)7( 1) 
0.244 
0.247 
0.647 
0.262 
0.401 
0.533 
(million won) 
Revenue 
Requiranents 
for net gain of 
1 million won 
(4) =1.;.( 1-TPI) 
1 .323 
1 .328 
2.833 
1 .355 
1 .669 
2, 141 
w 
(Q 
.... 
Table 8.4 
Impact of' Tourist Expenditure for 1985 on Imports in Kaya 
Sector 
Lodging 
Restaurants 
Souvenirs 
Transport 
Temples 
Total 
Tourist 
Expenditure 
( 1) 
758 
1,009 
922 
624 
3,313 
Direct and 
Indirect 
Imports 
( 2) 
228 
246 
521 
366 
1 ,361 
Tourist 
Propensity 
to Import 
(TPI) 
(3)=(2)i-( 1) 
0.301 
0.244 
0.565 
0.587 
0.411 
(million won) 
Revenue 
Requirements 
for net gain of 
1 million won 
(4)=1·:-( 1-TPI) 
1 .431 
1 .323 
2.299 
2.421 
1 .698 
w 
(0 
N 
Table 8.5 
Impact of Tourist Expenditure for 1985 on Employment in Kyongju 
Sector Tourist Expenditure 
( 1 ) 
Lodging 16,131 
Restaurants 19,113 
Souvenirs 125,094 
Transport 1,229 
Temples 15,586 
Total 183,153 
Direct 
( 2) 
1 ,631 
1,804 
1 ,900 
531 
136 
6,002 
. . .. ElTlpl~y~ent 
I ~ ~ , -
Indirect 
( 3) 
416 
280 
1 ,984 
119 
276 
3,075 
Induced 
( 4) 
423 
491 
1 ,529 
162 
339 
2,944 
Total 
(5)=(2)+(3)+(4) 
2,470 
2,575 
5,413 
812 
751 
12,021 
Employment 
Mul tiplier 
(6)=(5)-r(2) 
1 .514 
1 .427 
2.849 
1.529 
5.522 
2.003 
(million won) 
Employment/ 
10m. won of 
Tourist 
Expenditure 
(7)=(5).;.( 1) 
1 .48 
1.35 
0.43 
1. 12 
0.48 
0.65 
multiplier was recorded in the solNenirs sector, 1.867, as shown in 
Table 8.6. 
Every ten million won of tourist expenditure created 1.48 and 1.35 
jobs in the lodging and restaurant sectors respectively in Kyongju. 
For Kaya, the equivalent figures were 1.58 and 1.53. The overall 
average number of jobs created per ten million won of tourist 
spending was 1.17 in Kaya and 0.65 in Kyongju. '!he reasons for this 
are twofold: first, the tourist enterprises are relatively small in 
Kaya when compared to Kyongju and do not reap economies of scale in 
their use of labour. They are thus relatively labour intensive. 
Secondly, the spillover effects are greater in Kaya than in Kyongju 
due to lower economic leakages. 
8.2 Implct of Tourist Expenditure on the Regiooal. EcorlaI¥ in 1990 
The model may be used to examine the future effects of tourism on the 
regional economies. In order to project tourism demand and its 
economic impact on the regions through to 1990, the number of tourist 
arrivals should first be estimated, so that the total tourist 
expenditure can be calculated. Accordingly, tourism revenue for each 
sector may be calculated using the composition ratio of expenditure 
that was identified by the survey. By estimating each sector's 
earnings from tourism, it is possible to forecast the amount of 
regional products, household income, imports, and empl~ent likely to 
be generated by future tourist expenditure. 
(1) Tourist arrivals forecast 
'Ihe forecasts were made assuming relatively steady state growth in the 
economy of Korea and of those regions of the country which are the 
major sources of tourist visitors to the Kyongju and Mount Kaya 
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Table 8.6 
Impact of Tourist Expenditure for 1985 on Employment in Kaya 
..... .. ~ . .... -. - _. -
- . -
> • J • , .. '. .. . . . .. 
Employment 
- '" •• -# ,. - -" -. •• -Tourist . , ...... ' . ~ . " ; . Sector Expenditure Direct Indirect Induced 
(1) ( 2) ( 3) ( 4) 
, . 
Lodging 758 87 8 25 
Restaurants 1,009 110 6 38 
Souvenirs 922 30 6 20 
Transport 
Temples 624 35 7 14 
Total 3,313 262 'Zl 97 
(million won) 
Employment/ 
- Employment 10m. won of 
Total Mul tiplier Tourist 
Expenditure 
(5)=(2)+(3)+(4) (6)=(5)';'(2) (7)=(5)-:-( 1) 
120 1 .379 1 .58 
154 1 .400 1.53 
56 1 .867 0.61 
56 1.600 0.90 
386 1 .473 1.17 
--,'--
National Parks. The basic economic assumptions are of moderate rates 
of increase both in the real income growth of the economy and in the 
price level. It is also assumed that there will be no major natural 
disasters or other catastrophic effects on the tourism industry 
(including another major energy crisis), and that no increases will 
occur in domestic and international impediments to travel. 
The forecasted growth in number of visitor arrivals to Kyongju and Kaya 
National Parks are shown in Table 8.7. They are based on an average 
4.3% aruma 1 growth. The growth rate was derived from a number of key 
variables including: market size, past tourism trends, anticipated 
business cycle movements and economic trends, region-by-region expected 
travel patterns and characteristics, and the growth in motor vehicle 
transportation packages and charter traffic to Kyongju and Kaya (or 
PUlguk-sa and Haein-sa temple) regions. 
(2) Tourism receipts forecast 
Forecasts of tourism receipts in Kyongju and Kaya, as illustrated in 
Tables 8.8 and 8.9, were made by disaggregating the visitor totals, 
estimating day-tripper and overnight tourist (domestic and overseas) 
expenditures separately, and then summing the four separate estimates. 
The estimates were based on the visitors' survey and the national 
survey on tourism conducted by the KNOC, and valued in 1985 Korean won. 
The receipts were then broken down on an item by item basis (1). 
8.2.1 Regional Procl1cts Generated by Tourist Expenditure through to 1990 
'!be total direct and indirect regional products created by tourist 
expenditure in Kyongju will be 249,615 million won by 1988, 260,383 
million won by 1989 and 271,522 million won by 1990, while the total 
regional product in Kaya will be 9,567 million won by 1988, 9,984 
million won by 1989 and 10,401 million won by 1990. The regional 
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Table 8.7 
Tourist Arrivals and Receipts in Kyongju and Kaya, 1988 - 1990 
Year 
1988 
1989 
1990 
Notes 
Source 
Arrivals* 
( thousands) 
Kyongju Kaya 
4,632 118 
4,831 812 
5,039 846 
* Average annual growth - 4.3~ 
** In 1985 Korean won 
Receipts** 
(million won) 
Kyongju Kaya 
200,449 8,313 
209,096 8,486 
218,040 8,840 
Visitors' Survey in Kyongju (Pulguk-sa Temple) and 
Mount Kaya (Haein-sa Temple) National Parks, and 
National Survey on Tourism 1984 conducted by the KNTC. 
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Table 8.8 
Tourisn Revenue in Kyongju by Industry 
Sector 1988 1989 
Lodging 18,254 19,041 
Restaurants 20,856 21 ,755 
Souvenirs 136,450 142,336 
Transport 7,886 8,227 
Tanples 17,003 17 ,737 
Total 200,449 209,096 
1990 
19,856 
22,686 
148,424 
8,579 
18,496 
218,040 
(mill ion won) 
Average 
Percentage 
9.1 
10.4 
68.1 
3.9 
8.5 
100.0 
Note Average tourist expenditure per capita per day (Pulguk-sa 1985): 
Danestic, day tripper 1.0,200 won 
Domestic, overnight tourist 42,500 won 
Foreign, day tripper 31,800 won 
Foreign, overnight tourist 121 ,800 won 
(Tourism revenue in Kyongju by item was adjusted with the data and 
information provided by City of Kyongju) 
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Table 8.9 
Tourism Revenue in Kaya by Industry 
Sector 1988 1989 
Lodging 2,474 2,582 
Restaurants 2,591 2,704 
Souvenirs 2, 116 2,209 
Transport 265 276 
Tanples 685 715 
Total 8,131 8,486 
1990 
2,690 
2,817 
2,301 
288 
744 
8,840 
(million won) 
Average 
Percentage 
30.4 
31.9 
26.0 
3.3 
8.4 
100.0 
Note Average tourist expenditure per capita per day (Haein-sa 1985): 
Domestic, day tripper 6,300 won 
Domestic, overnight tourist 25,500 won 
Foreign, day tripper 24,400 won 
Foreign, overnight touist : 75,800 won 
(Tourism revenue in Kaya by item was adjusted with the data and 
information provided by the Office of Kaya Myon) 
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products will be induced by tourist expenditure in Kyongju through a 
mul tiplier of 1.245 and in Kaya by a mul tiplier of 1.177, which is 
slightly lower than that of Kyongju. Table 8.10 shows the estimated 
regional product created by the tourist expenditure forecast for 
each region. 
8.2.2 IJrpct of Tourist Expenditure for 1990 on Household IJlCXIIIE' 
The household income created by tourist expenditure in Kyongju will 
amount to a total of 90,798 million won by 1990, which shows a rate 
of increase of 18.7% over 1985, while the total household income in 
Kaya will be 5,418 million won by 1990, an increase of 178.3% over 
1985, as presented in Tables 8.11 and 8.12 respectively. The 
reasons for showing a high growth rate of household income in Kaya 
is due to several factors: first, the local transport, travel agent 
and communication, including taxicab, businesses will expand after 
the completion of a belt road in Mount Kaya National Park; secondly, 
the lodging and restaurant facilities will be renovated within a few 
years in order to compete with Pugok Spa Resort, which is the newly 
established tourist complex near Kaya. These changes will not only 
attract more tourists, but will increase tourist spending power as 
well. It is expected therefore that there will be a somewhat 
dramatic rise in the level of tourism activity in Kaya over the next 
few years. 
8.2.3 Implct of Tourist Expenditure for 1990 on IDp)rts 
The total direct and indirect imports generated by tourist 
expenditure in Kyoogju will amount to 116,196 million won by 1990, 
of which 82.7% will be generated by souvenirs, 6.4% by temples, 4.8% 
by restaurants, 4.2% by lodging and 1.9% by transport. The total 
imports in Kaya will be 3,360 million won, consisting of 38.1' 
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Table 8.10 
Regional Products Induced by Tourist Expenditure 
Kyongju 
Kay a 
Tourism expenditure 
Product effects 
Tourism expenditure 
Product effects 
1988 
200,449 
249,615 
8, 131 
9,567 
1989 
209,096 
260,383 
8,486 
9,984 
(million won) 
1990 
218,040 
271 ,522 
8,840 
10,401 
400 
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Table 8.11 
Impact or Tourist Expenditure for 1990 on Household Incane in Kyongju 
Household income 
Tourist .-Sector Expenditure Direct Indirect Induced Total 
(1) ( 2) ( 3) ( 4) (5)=(2)+(3)+(4) 
Lodging 19,856 8,016 2,278 2,739 13,033 
Restaurants 22,686 9,662 2,289 3,180 15,131 
Souvenirs 148,424 26,527 10,719 9,910 47 , 156 
Transport 8,579 3,274 673 1,050 4,997 
Temples 18,496 5,550 2,728 2,203 10,418 
Total 218,040 53,029 18,687 19,082 90,798 
(million won) 
Incane 
Mul tiplier 
(6)=(5)-:-( 1) 
0.656 
0.667 
0.318 
0.582 
0.567 
0.416 
Table 8.12 
Impact of Tourist Expenditure for 1990 on Household Incane in Kaya 
(million won) 
.. 
Household income 
Sector Tourist Incane Expenditure Direct Indirect Induced Total Mul tiplier 
( 1 ) ( 2) ( 3) ( 4) (5)=(2)+(3)+(4) (6)=(5)~(1) 
Lodging 2,690 1 , 126 207 502 1 ,835 0.682 
Restaurants 2,817 1,230 289 572 2,091 0.742 
Souvenirs 2,301 664 86 282 1 ,032 0.448 
Transport 288 90 13 38 141 0.490 
Temples 744 128 104 87 319 0.429 
Total 8,840 3,238 699 1 ,481 5,418 0.613 
~ 
N 
souvenirs, 24.0% lodging, 20.5% restaurants, 13.0% by temples and 
3.8% by transport, as shown in Tables 8.13 and 8.14 respectively. 
The rate of increase of imports over 1985 in Ryongju will be 18.7%, 
matching the rate of increase in household income as could be 
expected from the linear nature of the model, while the rate of 
increase in Kaya will be 146.9% (Ner the same year. 'Ihis rate does 
not match that for household incomes in Kaya because of the non-
linear adjustments in the categories of tourist expenditure. Hence 
the 1990 TPI for all sectors of the tourism industry in Kaya will be 
0.380 and the tourism revenue requirement for a net export gain of 
one million won will be 1.613, which is less than the value for 
1985. This is due to the fact that the tourist expenditure on 
transport was revised, as indicated in Table 8.14. '1llus, there is a 
requirement for the authorities in Kaya to press for more licences 
in order to match local supply to the demands that will be imposed 
on the transport sector by future tourist numbers. 
8.2.4 Implct of Tourist Expenditure for 1990 on BIployment 
'1lle total number of jobs created by tourist expenditure in Kyongju 
will be 14,265, of which 45.0% will be created by souvenir spending, 
21.4% by restaurants, 20.5% by lodging, 6.8% by transport and 6.3% 
by temples. The total number of employees in Kaya will be 1,095, 
consisting of 39.2% from restaurants, 39.0% from lodging, 12.9% from 
souvenirs, 6.0% from temples and 2.9% from transport. For Kyongju, 
this represents an additional 2,244 jobs (Ner 1985 and for Kaya, an 
additional 709 jobs. The employment multiplier effect in Kaya is 
expected to be 1.452 by 1990, which is 0.021 lower than the 1985 
value. However, the number of jobs created by ten million won of 
tourist expenditure is expected to be 1.25, which is 0.08 higher 
than the 1985 value. Table 8.15 and 8.16 show the impact of tourist 
expendi ture on employment by each aspect of the tourism industry in 
Kyongj u and Kaya. 
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Table 8.13 
Impact of Tourist Expenditure for 1990 on Imports in Kyongju 
... _ ... 
. . 
Direct and Tourist 
Sector Tourist Indirect Propensity Expenditure Imports to Import 
(TPI) 
(1) ( 2) ( 3) =( 2) ~( 1) 
... 
Lodging 19,856 4,831 0.244 
Restaurants 22,686 5,613 0.241 
Souvenirs 148,424 96,013 0.641 
Transport 8,519 2,251 0.262 
Temples 18,496 1,422 0.401 
Total 218,040 116, 196 0.533 
(million won) 
Revenue 
Requirements 
for net gain of 
1 million won 
(4)=1~(1-TPI) 
1 .323 
1 .328 
2.833 
1.355 
1.669 
2. 141 
~ (,II 
Table 8.14" 
Impact of Tourist Expend! ture for 1990 on Imports in Kaya 
Sector 
Lodging 
Restaurants 
Souvenirs 
Transport 
Temples 
Total 
Tourist 
Expenditure 
(1) 
2,690 
2,817 
2,301 
288 
744 
8,840 
Direct and 
Indirect 
Imports 
( 2) 
808 
688 
1,300 
128 
436 
3,360 
Tourist 
Propensity 
to Import 
(TPI) 
(3)=(2)7( 1) 
0.300 
0.244 
0.565 
0.444 
0.586 
0.380 
(million won) 
" . . 
Revenue 
Requirements 
for net gain of 
1 million won 
(4)=1-:-(1-TPI) 
1 .429 
1.323 
2.299 
1.799 
2.415 
1 .613 
... 
~ 
Table 8.15 
Impact of Tourist Expenditure for 1990 on Employment in Kyongju 
Tourist Sector Expenditure 
(1) 
Lodging 19,856 
Restaurants 22,686 
Souvenirs 148,424 
Transport 8,579 
Temples 18,496 
Total 218,040 
--
~ .-. 
' . 
Direct 
(2) 
1 ,936 
2,142 
2,255 
630 
161 
7,124 
-
Indirect 
(3) 
496 
332 
2,354 
142 
327 
3,651 
_~l?~_oYR!~n_t ____ . 
- ,_. 
~ • , f·. ' • I • • . . . • I .. 
Induced Total 
( 4) (5)=(2)+(3)+(4) 
499 
582 
1 ,814 
192 
403 
3,490 
2,931 
3,056 
6,423 
964 
891 
14,265 
Employment 
Mul tiplier 
(6)=(5).;.(2) 
1 .514 
1.427 
2.848 
1.530 
5.534 
2.002 
(million won) 
Employment/ 
10m. won of 
Tourist 
Expenditure 
(7)=(5)':'( 1) 
• 
1.48 
1.35 
0.43 
1.12 
0.48 
0.65 
.. 
o 
-..oJ 
Table 8.16 
Impact or Tourist Expenditure for 1990 on Fmployment in Kaya 
Sector 
Lodging 
Restaurants 
Souvenirs 
Transport 
Temples 
Total 
Tourist 
Expenditure 
(1) 
2,690 
2,817 
2,301 
288 
744 
8,780 
-.. - - .- -.-.-~ --.-.-
. . . , .. ' . 
Direct 
( 2) 
309 
306 
74 
23 
42 
754 
........ 
Indirect 
(3) 
Zl 
19 
16 
2 
9 
73 
Eir!pl.~yrne_~~ ., 
• • • • • • •• ~ I 
Induced 
(4) 
91 
104 
51 
7 
15 
268 
- .' 
. . 
Total 
(5)=(2)+(3)+(4) 
4Zl 
429 
141 
32 
66 
1,095 
Employment 
Mul tiplier 
(6)=(5)-:-(2) 
1 .382 
1.402 
1.905 
1 .391 
1 .571 
1 .452 
(million won) 
Employment/ 
10m. won of 
Tourist 
Expenditure 
(7)=(5)-:'( 1) 
1 .59 
1.52 
0.61 
1. 11 
0.89 
1 .25 
In summing up the above analysis, the impact of tour ism on Kaya's 
economy is greater than that on the economy of Kyongju, although the 
former region is smaller in size. By having less economic leakages 
from tourist businesses and greater self-sufficiency in the 
industr ial structure, Kaya attains more substantial economic 
benefits per won spent than Kyongju. 
8.3 Tourism DeV'elopnent Plarming ard Investment 
The economic impact on the regions of Kyongju and Kaya can be projected 
by inserting the planned budget of investment expenditure by the 
Government, and the public and private sectors. According to the 
tourism development plan in Kyongju, a total of 16,357 million won has 
been allocated for investment in development projects for 1988; 15,857 
million won for expanding roads and landscape programmes (this is 
scheduled mainly for the construction sector) and 500 million won is 
planned for investment in the manufacturing sector. By 1991, a total 
of 74,300 million won is scheduled to be invested in the construction 
sector for the ~provement of tourism facilities in RYongju (2). It is 
also anticipated that a total of 700 million won is to be invested in 
Kaya for constructing a bel t road in Mount Kaya National Park wi thin 
two or three years (3). 
By putting the above data into the related sector as a final demand 
vector, as illustrated in Tables 8.17 and 8.18, it is possible to 
compute the proj ected amount of regional products, household income, 
imports and employment, directly and indirectly created by tourism 
investment, in KYongju and Kaya. 
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Table 8.17 
Tourism Investment for Development in Kyongju as an Input 
Element Vector 
Sector 
Manufacturing 
Construction, gas, 
water and electricity 
(mill ion won) 
Investment Expenditure 
- - .- - - ---- .- - .-. - - ... - - - - -. 
1988 by 1991 
500 
15,851 14,300 
409 
Table 8.18 
Tourism Investment for Development in Kaya as an Input 
Element Vector 
Sector 
Construction, gas, 
water and electricity 
(million won) 
Investment Expenditure by 1990 
100 
410 
8.3.1 Regional ProclJcts Generated by Invest:aent Expenditure through to 1991 
'!he total regional products created by tourism investment in Kyongju 
are expected to be 21,946 million won by 1988 and 99,210 million won 
by 1991, while the total regional products in Kaya are expected to 
be 786 million won by 1990. '!he products induced by the investment 
expenditure in Kyongju are through a multiplier of 1.342 in 1988 and 
1.335 in 1991. Kaya has an investment multiplier of 1.123 for 1990, 
once more lower than in Kyongju as indicated in Table 8.19. '!his is 
due to the fact that the direct and indirect requirements ~r unit 
of final demand in the construction sector in Kyongju have a 0.22 
higher coefficient value than in Kay~ 
8.3.2 Impact of Tourisn Invesbnent on Household Incane 
The total household income created by tourism investment in Kyongju 
will amount to a total of 8,030 million won by 1988 and 36,578 
million won by 1991,of which 59.3% will be generated by direct, 
19.7% by indirect, and 21.0% by induced spending. The total 
household income generated by road investment in Kaya is expected to 
be 270 million won by 1990, consisting of 61.5% direct, 11.1% 
indirect and 27.4% induced income. The income multiplier for 
manufacturing and construction sectors in Kyongju are 0.448 and 
0.492 respectively, while the income multiplier for construction 
sector in Kaya is 0.386 as presented in Tables 8.20 and 8.21. This 
reflects the fact that the construction sector has a lower import 
content in Kyongj u than in Kaya. It is due to there being fewer 
well equipped public works and other construction businesses in 
Kaya. 
8.3.3 lDplCt of Tourisa lI1VeSment of IqlOrts 
'!be import effects of the proposed developnent expenditure for the 
two regions are shown in Tables 8.22 and 8.23. The ratio of direct 
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Table 8.19 
Regional Products Induced by Investment for Tourism Development 
Kyongju 
Kaya 
Investment for 
tourism development 
Product effects 
Investment for 
tourism development 
Product effects 
1988 
16,351 
21,946 
(million won) 
by 1990 by 1991 
14,300 
99,210 
100 
186 
412 
..... ,... 
w 
Table 8.20 
Impact of' Tourism Investment on Household Incane in Kyongju 
Year Sector 
1988 Manufacturing 
Construction 
Total 
1991 Construction 
Tourist 
Investment 
(1) 
500 
15,857 
16,357 
74,300 
Direct 
( 2) 
97 
4,627 
4,724 
21,682 
Household income 
Indirect Induced 
(3) (4) 
80 47 
1,539 1 ,640 
1 ,619 1 ,687 
7,209 7,687 
(million won) 
Income 
Total Multiplier 
(5)=(2)+(3)+(4) (6)=(5)7(1) 
224 0.448 
7,806 0.492 
8,030 0.491 
36,578 0.492 
... 
.... 
... 
Table 8.21 
Impact of Tourism Investment for 1990 on Household Incane in Kaya 
Sector 
Construction 
Tourist 
Investment 
(1) 
700 
Direct 
( 2) 
166 
(million won) 
Household income 
Income 
Indirect Induced Total Multiplier 
(3) (4) (5)=(2)+(3)+(4) (6)=(5)~(1) 
30 74 270 0.386 
... ,... 
c.n 
Table 8.22 
Impact or Tourisn InvesbDent on Imports in Kyongju 
Year Sector 
1988 Manufacturing 
Construction 
Total 
1991 Construction 
Tourist 
Investment 
(1) 
500 
15,857 
16,357 
74,300 
Direct 
( 2) 
152 
4,976 
5,128 
23,315 
Imports 
Indirect Total (3) (4)=(2)+(3) 
80 
1,662 
1 ,742 
7,787 
232 
6,638 
6,870 
31 ,102 
(million won) 
Imports 
Ratio (5)=(4).:·( 1) 
0.464 
0.419 
0.420 
0.419 
... 
... 
0') 
Table 8.23 
Impact of Tourism Invesbnent for 1990 on Imports in Kaya 
Sector 
Construction 
Tourist 
Investment 
(1) 
700 
Direct 
( 2) 
379 
Imports 
Indirect Total 
(3) (4)=(2)+(3) 
37 416 
(million won) 
Imports 
Ratio 
(5) =( 4):.( 1) 
0.594 
and indirect imports to total investment is about 0.42 for Kyongju 
in 1988 and 1991. The same value for Kaya is 0.59 which is 
indicative of the differences in the construction sectors in both 
regions. 
8.3.4 liDplct of Tourisn Investment on aIployment 
'!he total number of jobs generated by tourism investment in Kyongju 
is expected to be 1,599 by 1988 and 7,274 by 1991, while the total 
number of jobs in Kaya is expected to be 68 by 1990, as can be seen 
from Tables 8.24 and 8.25. 'Ibese jobs are not permanent, they will 
simply be contract work related to the level of investment. TIle 
uni t impact on employment is predicted by the model to be broadly 
the same for both regions, although other indicators show that in 
terms of income, Kyongju will benefit more than Kaya. 
8.4 OXlcl.usions 
In this chapter behavioural concepts in economics have been applied to 
the technical models derived in Chapter 7. The objective was to 
analyse the effects of tourist expenditure on economic variables, such 
as local income, imports and employment, which are important from a 
public sector planning perspective. The job creation aspects of 
tourism development have particular appeal to policy-makers as well as 
the wider spillover effects arising from the diversity of tourist 
expenditure. Finally, the models were used to examine the impacts of 
future tourism expenditure and investment. This has relevance to 
assessing resource needs and measuring the effects of project proposals 
of the kind that will be discussed in Olapter 9. 
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Table 8.24 
Impact of Tourism Investment on Employment in Kyongju 
Year Sector 
1988 Manufacturing 
Construction 
Total 
1991 Construction 
Tourist 
Investment 
( 1 ) 
500 
15,857 
16,357 
74,300 
Direct 
( 2) 
25 
910 
935 
4,265 
E'mployment 
Employment 
Indirect Induced Total Multiplier 
(3) (4) (5)=(2)+(3)+(4) (6)=(5)7(2) 
13 9 47 1 .880 
342 300 1,552 1 .705 
355 309 1,599 1 .710 
1,602 1 ,407 7,274 1 .706 
(million won) 
Fmployment/ 
10m won of 
Tourism 
Investment 
(7)=(5)~(1) 
0.94 
0.98 
0.98 
0.98 
.,.. 
~ 
(Q 
Table 8.25 
Impact of Tourism Investment for 1990 on Fmployment in Kaya 
Sector 
Construction 
Tourist 
Investment 
(1) 
700 
Direct 
(2) 
48 
Fmployment 
Employment 
Indirect Induced Total Multiplier 
(3) (4) (5)=(2)+(3)+(4) (6)=(5)~(2) 
7 13 68 1.417 
(million won) 
E'mploymentl 
10m won of 
Tourism 
Investment 
(7)=(5).;.(1) 
0.97 
1. Tourism revenue by item was adjusted with the data and information 
provided by the City of Kyongj u and Office of Kaya Myon. 
2. The data was provided by the Division of Tourism, Kyongbuk Provincial 
Government. 
3. '!be data was provided by the Industrial Promotion Section, Office of 
Kaya Myon. 
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IEVEIDPIKi '!HE TEm'LE Sl'l'ES 
9.1 Tourim Resources and Attractions 
As history has demonstrated in tourism development, many people travel 
to other communities to observe another way of life, experience other 
living environments, view other people's historical and cultural 
achievements, and to relax and enjoy natural or man-made attractions 
which may be strange or unique, but also understandable. The tourist 
product mix at Kyongj u and Kaya is made up of: 
(1) National and registered cultural and historic treasures, 
monuments and historic relics 
(2) Buddhist temples and shrines 
(3) Interesting landscape in a national park environment 
(4) Religious events and festivals 
(5) Local inhabitants and the monks 
(6) Public sector infrastructure 
(7) Accorrmodation 
(8) Restaurants and bars 
(9) Souvenir and gift sho~ and miscellaneous local goods 
(10) Entertainment facilities 
(11) Transport 
The product is a mix of private and public goods, whereas the tourist 
attractiveness of both areas is essentially created by the natural 
environment and the cultural and religiOUS heritage. Embodied in these 
attractions is an economic rent which is created by the demands of the 
visi tors and captured in practical ways by the revenue earning 
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activities of the private sector. In Kyongju the main attractions, as 
borne out by the visitor survey, are the cultural and historic relics 
deeply rooted in and cher ished -by Korean Buddhism. At Haein-sa the 
attraction is seen to be a combination of the Mount Kaya National Park 
and the Buddhist culture. Yet Haein-sa is one of the top three 
Buddhist sites in Korea and holds a higher dignity than Pulguk-sa in 
terms of religious devotion and preservation of Buddhist relics. 
The visi tors assessed the tourism resources and attractions at both 
temples as somewhere between 'fair' and 'good', with Pulguk-sa being 
rated slightly higher than Haein-sa. In terms of value for money for 
the temple tour, visi tors were less than satisf ied with thei r 
experience at Haein-sa. The latter, when coupled with the overall 
lower spend and a certain air of business pessimism, indicated that 
there was a failure to maximise the economic rent warranted by the 
tourist potential of the Haein-sa site. 
There is a requirement for a survey of the tourism resources in both 
areas to form the basis for effective preservation and improvement of 
the tourist product. This is a matter of some urgency at Haein-sa and 
a suggested procedure is as follows: 
(1) Compile an inventory of resources and attraction elements in the 
area; 
(2) Identify the resource features by category, their actual state and 
potential future use; 
(3) Analyse possible interactions between features 
(4) Assess each feature using a grading system and rank priorities 
(5) Establish a unified organisation for taking full charge of 
planning and developing the destination, with the responsibility 
for preserving and maintaining the local tourism resources and 
attractions. 
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(6) The organisation under (5) would rep:>rt to a Council for Tourism 
Resource Development and Utilisation which would be made up of all 
interested parties from the local community and representatives 
from national organiations (Ministry of Transportation and the 
KNTC) • 
(7) Establish effective environmental controls to minimise the damage 
to the resources that tourism might bring. 
9.2 TOurist Markets 
The principal features of the existing markets are shown in the first 
column of Table 9.1. The ideal situation from a business standpoint is 
all-year-round tourism activity drawn from high spending markets. In 
this respect the examination of existing visitor flows indicates gaps 
in market coverage. The second column of Table 9.1 suggests new 
markets and product development which should be explored either to 
generate new business or to exploit current markets in a more 
satisfactory manner. 
Each item in Table 9.1 may be seen as a possible project, thus 
priorities have been attached to them, together with some justification 
in relation to specific benefits. All the items suggested in Table 9.1 
have a common objective of raising the level of tourism activity which, 
through the multiplier process, will in turn raise local income and 
employment opportunities. Where there is important public sector 
involvement this has been indicated. As nearly all of the revenue 
earning activi ties in tourism fall wi thin the domain of the private 
sector, raising the market profile of the temple sites will very much 
depend on the travel trade and local businesses. Undoubtedly, these 
will need a considerable amount of cajoling from the public bodies, 
through, say, joint marketing arrangements. 
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Table 9.1 
Tourist Markets 
Principal Market New Markets/Product Priority* Specific Benefits Olaracteristics Develo~ent Remarks 
Domestic l. Seoul and Kyongki regions l. Higb 1. Attract more overnight KNTC has maj or 
- Young for domestic; Japan, USA 
- Hale and Europe for overseas stays for greater responsibility for 
- Local region economic imp;lct overseas visitors 
- Day visit 2. Domestic market for female 2. f.tedium 2. Diversification of 
tourists, better educated markets 
and older age groups 
- Peak months May and 3. Off-season promotions for 3. Nedium 3-6. Reduce seasonality, smooth October December, January and February tourism flows, stabilise 
New products such as spa bathing 4. 
business operations, ease 
- Concentration at 4. Hedium congestion and improve 
weekends and climbing for Winter season visitor experience 
- Crowding at certain 5. More overnight stays 5. High 
times of the day 
6. Improved tourist circuits 6. Medium 
- Leisure purposes 7. Develop resort facilities 7. Medium 7,9. Market diversification Kyongju City and 
Lengthen stay with new 8. Medium 7-10. Balanced development of 
Kaya Myon involvement 
-
Independent travel 8. 
attractions and tourist tourist amenities to match 
- Public transport circuits the diveristy of tourist 
but private cars expenditure 
increasing 9. Package tours 9. High 
- Short stay 10. Car parks 10. High 
-
Haein-sa visitor 11. Increase spending oPP9rtunities 11. High 11. Raise overall level 
spending low by diversifying products of visitor expenditure 
available 
* priority High: within 1 - 2 years, Medium: within 1 - 5 years. Low: within 1 - 10 years 
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9.3 Socio-Qtltural Aspects 
There are in essence three groups of 'actors' where tourism to the 
temples has an impact on social norms and cultural values and 
conversely. These are the business sector, the community (which in 
most respects is synonymous with the business sector as the latter is 
composed chiefly of family businesses) and the monks. 
The socio-cul tural aspects were explored in Chapter 6, and the main 
issues which were perceived by respondents to be detrimental to the 
success of tourism in both areas are highlighted in Table 9.2. Column 
one of the table identifies the problems that were raised and the 
remaining columns illustrate how these difficulties could be approached 
in order to resolve them. The over-riding theme of Table 9.2 is that 
many of the negative attitUdes towards the visitors arise from a lack 
of awareness of the implications of tourism, and the need for a more 
professional approach to visitor management and business organisatio~ 
Taking, for example, the business sector, it is common for family 
businesses to externalise their own inadequacies on other agencies. 
Most tourist associations find that disputes and complaints are more 
likely to come from small family units than large organisations. 
Correspondingly, financial institutions are often loathe to lend to 
family units because they lack professional management. In a similar 
manner, the monks find themselves in conflict with the tourists due to 
different objectives on both sides, without there being any attempt at 
bridging the gap. On the one hand, tourists are not given any 
orientation information within the temple grounds, and on the other, 
the monks have a negligible skill in visitor management. 
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Table 9.2 
Socio-Cultural ~ 
Issues Strategies 
Business Sector 
1. Dissatisfaction, poor 1. Small firms' advice service 
motivation and lack 
of business skills 
2. Taxi -drivers' 
atti tudes and 
behaviour 
3. Poor attitudes 
at Haein-sa 
4. Land ownership 
patterns at Haein-sa 
Cgnmunity 
5. Lack of hospitality 
towards tourists 
2. Tighten regulations and 
improve training 
3. Awareness campaign with regard 
to the importance of tourism 
4. Initiate discussions with 
temple authorities 
5-6. Awareness programmes for 
local people and tourists 
6. Concern for children's 
education 
Monks 
7. TOurists' lack of 
respect for the reli-
gious atmosphere 
8. Monks' low regard 
for tourists 
9. Control development 
at Pulguk-sa 
7. Educational programmes and 
visitor orientation 
8. Training required in visitor 
management techniques 
9. Assessment of the visitor 
management situation and 
the degree of congestion 
Priority* 
1. Medium 
2. Medium 
3. High 
4. High 
5-6. High 
7. Hediurn 
8. High 
9. High 
* priority High: within 1 - 2 years, Hedium: within 1 - 5 years. 
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Specific Benefits 
1. Increased professionalism 
2. Create positive attitudes 
towards tourists and 
raise image 
3. Improve service quality 
4. Raise business opportunities 
5-6. Improve visitor experience 
and respect for local ways 
7. Reduce conflict between 
the monks and the tourists 
8. Improve visitor experience 
and regulate tourist flows 
9. Assess planning priorities 
Low: within 1 - 10 years 
Remarks 
1. Local tourist 
association 
responsibility 
2. Local authority 
responsibiity 
3. TOurist association 
and local authority 
responsibility 
4. Local authority 
responsibiity 
5-6. Local authority 
responsibility 
7-8. Temple responsibii~ 
9. Temple and local 
authority 
responsibility 
9.4 Econcmi.c Aspects 
The economic importance of tourism to both temple sites and the 
surrounding areas provides the rationale for any development project~ 
In Kyongju the tourist sector is accountable for 52.8% of gross output 
and 83.1% of total export earnings. For Kaya, the comparable figures 
are 21.1% of gross output and 23.4% of total export earnings. Tourism 
is a labour using sector and so traditionally has a relatively high 
value added with important employment spillover effects. Tourist 
expenditure created 12,021 jobs in Kyongju and 386 jobs in Kaya. In 
addition, many more self-employed positions are taken up within the 
family structure that is dictated by the ownership pattern of many of 
the firms, particularly in Kay~ 
The economic aspects considered in Table 9.3 refer to areas of 
particular concern which were raised in Chapter 6. The business sector 
was quick to spot the importance of overseas tourists and the need for 
a greater diversity of souvenirs and gifts at Haein-sa was identified 
A craft centre would meet this latter requirement and, in addition, 
provide a worthwhile visitor attraction. This point is extended 
further in the demand for more locally produced goods at Haein-sa. 
The budget allocations at the two temple sites is an issue arising from 
the current administrative structure. The argument is not over the 
revenue generating potential of the temples, but how much should be put 
aside for day to day expenses. What appears to be the answer is a 
policy change to devolve the administration of the temples from central 
to local government and give them more local autonomy. 'lhe importance 
of the temples as tourist attractions is paramount in both locations; 
the structure of the tourist industry revolves around them. 
Furthermore, as was shown in Chapters 7 and 8, they are important 
economic agents in their own right. 'lhus every effort should be made 
to ensure that the temples are maintained and improved for the benefit 
of visitors and the community alike. 
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9.5 Site Devel.opoent Projects for the Teuple Sites 
Both temple sites suffer from the fact that the development of the 
tourist infrastructure and superstructure around them was largely 
planned in a manner which was inappropr iate to tour ists' needs and in a 
way which ignored the directional flow of visitors about the area. 
Table 9.4 lists a series of physical projects that could usefully be 
implemented to re-structure each temple location in a manner that is 
commensurate with the criteria expected from a tourist destination, 
namely: 
(I) Easilyaccessible 
(2) A balance of facilities to satisfy tourists' demands 
(3) Preservation of the tourist resources and environment 
( 4) In harmony with the communi ty 
(S) Provides a worthwhile visitor experience 
(6) Economically viable 
(7) capable of sustainable development or physical control. 
Pulguk-sa Temple has six projects and Haein-sa Temple eight projects. 
Schematic diagrams for the projects at these two sites are shown in 
Figures 9.1 and 9.2 respectively. These projects are drawn from visual 
surveys at the sites, and from the interviews carried out with the 
tourists, the business sector and local community, the monks and the 
public authorities. 
The main burden of the projects listed in Table 9.4 must of necessity 
fall upon the public sector. The public sector controls land use in 
the two areas and all the projects require some infrastructural 
development, which is the domain of the public authorities. At the 
very least, as is so often true in tourism, the projects will require a 
partnership between the public and private sectors. There are many 
externalities involved in the developnent and management of these two 
sites and the interests of all the parties can be accounted for only if 
the public authorities assume the oo-ordinating rol~ 
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Table 9.4 
Site Deve10pnent Projects for PUlguk-sa and Baeirrsa 
Project 
Applicable to both temple sites 
1. Re-location of parking area 
2. Re-location of TOurist 
Information Centre 
3. Establishment of Buddhist 
Culture Centre 
4. Establishment of environment 
and pollution control agency 
and purification plant 
pylguk-sa Temple Site 
5. Relocation of the road between 
the entrance and exit way 
6. Development of a leisure 
park near Pulguk-dong 
Haein-sa Temple site 
7. Development of Jukjeon Lake 
as water-sports resort 
8. Construction of belt-road 
between Oliyn and downtown 
Kaya 
Specific benefits 
1. Eilhance the temple environment, meet 
future parking needs and increase 
tourists' spending opportunities 
2. Remove congestion from the front of 
the temple gates 
3. Orientation centre to enable visitors 
to get the most out of their tour and 
to influence their behaviour within 
the temple site 
4. Control litter and prevent discharge 
of raw effluent into the mountain 
river system 
5. Expand the open space within the tourist 
zone and reduce congestion 
6. Create a new attraction, disperse tourists 
during the peak season and lengthen the 
the duration of stay 
7. Diversify into a new market, provide more 
for existing visitors to do and thus 
lengthen the duration of stay 
8. Solve traffic congestion and create 
scenic viewpoints 
9. Remove restaurants and souvenir 9. 
and gift shops to nearby 
proposed parking area 
Provide tourists with a focal point 
as a 'honeypot' 
10. Remove accommodation facilities 10. Concentrate main tourist superstructure 
to nearby proposed parking area and infrastructure in one tourist zone 
III Priority lUSh: within 1 - 2 years, Medium: within 1 - 5 Years, 
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Priority * 
1. High 
2. High 
3. Medium 
4. High 
5. Medium 
6. Low 
7. High 
8. High 
9. Medium 
10. Low 
Remarks 
1. Local authority responsibility 
2. TOurist association and local 
authority responsibility 
3. Temple and local authority 
responsibility 
4. Local authority responsibility 
5. Local authority responsibility 
6. Kyongj u '!bur ism Agency and Kyongj u 
Ci ty Hall responsibility 
7. TOurist association and Hapchon 
County Authority responsibility 
8. Mount Kaya National Park Management 
Office and Kaya Myon authority 
responsibility 
9. Mount Kaya National Park Management 
Office, Temple and Kaya Myon 
authority responsibility 
10. Mount Kaya National Park Management 
Office, Temple and Kaya Myon 
authority responsibility 
Low: within 1 - 10 years 
.. 
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Figure 9.1 
Site Development Project for Pulguk-sa Temple Zone 
---y\ .. 
Re-location of 
Tourist 
Information 
Centre 
Relocation of 
Parking Area 
Note: Num be red for the ProJect 
that should be developed. 
Pulguk-sa 
Main Temple 
8 
Parking Area 
:.-___ ._ .... ________ \ I 
Establishment of Environment 
and Pollution Control Agency 
and Purification Plant 
Existing Road 
\\ ....,.., .. -----
Tour~st Facilities: 
Acco modation, Resta¥rants, 
Souv nirs and Gift S~ops 
5. Relocation of Road 
".. 
W 
N 
Tourist 
Facilities: 
Accommodation, 
Restaurants, 
Souvenirs and 
Gift Shops 
Figure 9.2 
Site Development Project for Haein-sa Temple Zone 
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9.6 Conclusions 
Korea has seventeen national parks and twenty-five designated temple 
si tes. They all draw in tourists, yet none has been assessed in the 
manner of this study. The objective here was to examine the various 
interrelated aspects of tourism upon two major temple destinations, 
Pulguk-sa and Haein-sa, and draw comparisons between them. In so doing 
a large number of issues have been raised which have wider 
applicability than just the two temples that were researched. For the 
future, it is anticipated that some of the recommendations and projects 
that have arisen from this study will be taken up by the various 
parties concerne~ Further, it is intended that the analysis that has 
been undertaken will form the basis for laying down development plans 
and priorities for the other temple attractions in Korea, many of which 
are facing similar situations. Buddhist temple sites can be found 
throughout the Asian countries and they, too, are becoming tourist 
attractions. 
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Table 9.3 
Economic Aspects 
Issues Strategies Priority* Specific Benefits Remarks 
Business Sector 
1. Overseas tourists 1. Special promotional programmes 1. High 1. Increased tourism revenue 1. Local authority 
and activities co-ordinated and room occupancy rate and KN1'C 
with the I<N'OC resIX>nsibility 
2. Arts and Craft 2. Establishment of an arts and 2. Medium 2. Provide both an attraction 2. TOurist association 
Centre at Haein-sa craft centre in the Haein-sa and increased spending and local authority 
area opIX>rtunities for visitors resIX>nsibility 
Ccmnunity 
3. Locally produced 3. Encourage and support horti- 3. lwledium 3. Develop and enhance the 3. Local authority 
goods cultural farms and ceramic quality of local products resIX>nsibility 
factories in Kaya, and rice wine 
and Silla earthenware factories 
in Kyongju. 
Temple Sector 
4. Budget allocation 4. Set up a joint committee drawn 4. High 4. Reduced conflict between 4. Temple and local 
from the temple and local the monks and central authority 
government authorities government resIX>nsibility 
* priority High: within 1 - 2 years, Medium: within 1 - 5 years. Low: within 1 - 10 years 
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